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IMPORTANT INFORMATION
This prospectus has been prepared in relation to the offering to the general 
public in Sweden and institutional investors to acquire shares in RugVista 
Group and the admission to trading of the Company’s shares on Nasdaq 
First North Premier. This prospectus has been approved by the Swedish 
Financial Supervisory Authority in accordance with Regulation (EU) 
2017/1129 of the European parliament and of the Council of June 14, 2017 
on the prospectus to be published when securities are offered to the public 
or admitted to trading on a regulated market (the “Prospectus Regulation”). 
The prospectus is governed by Swedish law. Disputes arising in connection 
with this prospectus, and related legal matters shall be settled exclusively by 
Swedish courts. The prospectus has been prepared in both Swedish and 
English language versions. In the event of any conflict between the versions, 
the Swedish version shall prevail.

RugVista Group has not taken, and will not take any actions to allow a public 
offering in any jurisdiction other than Sweden. The Offering is not being 
made to persons resident in the United States, Australia, Canada, Japan, or 
any other jurisdiction where participation would require additional prospec-
tuses, registration, or measures besides those required by Swedish law. 
Consequently, the prospectus may not be distributed in or into the 
mentioned countries or any other country or jurisdiction in which distribu-
tion of the Offering in accordance with this prospectus require such meas-
ures or otherwise would be in conflict with applicable regulations. Subscrip-
tion of shares and other acquisitions of securities in violation of the restric-
tions described above may be void. Recipients of this prospectus are 
required to inform themselves about, and comply with, such restrictions. 
Any failure to comply with the restrictions described may result in a violation 
of applicable securities regulations.

Investing in shares is associated with risks (see “Risk factors”). When an inves-
tor makes an investment decision, he or she must rely on his or her own 
analysis of RugVista Group, including applicable facts and risks. Investors 
may only rely on the information in this prospectus and any possible supple-
ments to this prospectus. No person is authorized to provide any informa-
tion or make any statements other than those made in this prospectus. 
Should such information or statement nevertheless be provided or be 
made, it should not be considered to have been approved by RugVista 
Group, and RugVista Group is not responsible for such information or state-
ments. Neither the publication of this prospectus nor any transaction made 
in respect of it shall be deemed to imply that the information in this prospec-
tus is accurate or applicable at any time other than on the date of the publi-
cation of this prospectus or that there have been no changes in RugVista 
Group’s business since this date. In the event of significant new factors, 
material mistakes, or material inaccuracies in this prospectus, which may 
affect the assessment of the shares in the Offering, a supplement will be 
prepared in accordance with the provisions in the Prospectus Regulation.

RugVista Group reserves the right to declare null and void any subscription 
of shares that RugVista Group and its advisors believe may give rise to a 
breach or violation of any law, rule, or regulation in any jurisdiction.

Information to investors in the United States
The Offering is not addressed to investors located in the United States or 
who are U.S. Persons (as defined in Regulation S under the United States 
Securities Act of 1933 (the “Securities Act”), and U.S. Persons and investors 
located in the United States will not be permitted to acquire shares in the 
Offering. The shares in RugVista Group (the “Securities”) have not been, and 
will not, be, registered under the Securities Act or the securities legislation of 
any state or other jurisdiction of the United States and may not be offered, 
subscribed for, exercised, pledged, sold, resold, granted, delivered, or other-
wise transferred, directly or indirectly, within the United States except pursu-
ant to an applicable exemption from, or in a transaction not subject to, the 
registration requirements of the Securities Act and in compliance with any 
applicable securities legislation in any state or other jurisdiction of the 
United States. The shares are being offered outside the United States in 
 reliance on Regulation S under the Securities Act. A public offering will not be 
made in the United States.

The shares have not been approved or disapproved by the U.S. Securities 
and Exchange Commission (“SEC”), any state regulatory authority in the 
United States or any other U.S. regulatory authority nor have any of the fore-
going authorities passed upon or endorsed the merits of the Offering or the 
accuracy or adequacy of this document. Any representation to the contrary 
is a criminal offense in the United States.

Information to investors in the EEA and the United Kingdom
Within the European Economic Area (“EEA”), no public offering of Securities 
is made in other countries than Sweden. In other member states of the 
European Union (“EU”), such an offering may only be made in accordance 
with exceptions in the Prospectus Regulation. In other member states of the 
EEA which have implemented the Prospectus Regulation in their national 

legislation, any offer may only be made in accordance with an applicable 
exemption in the Prospectus Regulation and/or in accordance with an 
 applicable exemption under a relevant national implementation measure. In 
other member states of the EEA which have not implemented the Prospec-
tus Regulation in their national legislation, any offer may only be made in 
accordance with an applicable exemption under national law. What is said 
about other member states in the EU than Sweden shall also apply to the 
United Kingdom, where the Prospectus Regulation forms part of domestic 
law by virtue of the European Union (Withdrawal) Act 2018.

Stabilization
In connection with the Offering, Carnegie may effect transactions aimed at 
supporting the market price of the share at levels above those which might 
otherwise prevail on the market. Such stabilization transactions may be 
effected on Nasdaq First North Premier, in the over-the-counter market or 
otherwise, at any time during the period starting on the date of commence-
ment of trading in the shares on Nasdaq First North Premier and ending no 
later than 30 calendar days thereafter. Stabilization transactions aims at 
supporting the market price of the securities during the stabilization period.

Carnegie is not required to undertake any stabilization transactions and 
there is no assurance that stabilization will be undertaken. Stabilization, if 
undertaken, may be discontinued at any time. In no event will stabilization 
transactions be effected at levels above the Offering Price. Carnegie shall, no 
later than by the end of the seventh trading day after stabilization transac-
tions have been undertaken, disclose information about the stabilization 
transactions in accordance with Article 5(4) in the Market Abuse Regulation 
(EU) 596/2014. Carnegie will, within one week of the end of the stabilization 
period, make public whether or not stabilization transactions were under-
taken, the date at which the stabilization transaction were undertaken, 
including the date at which stabilization last occurred and the price range 
within which stabilization transactions were carried out, for each of the dates 
during which stabilization transactions were carried out.

Forward-looking statements
The prospectus contains certain forward-looking statements that reflect 
RugVista Group’s present view of future events as well as financial and oper-
ational development. Words such as “intend”, “assess”, “expect”, “may”, “plan”, 
“believe”, “estimate”, and other expressions entailing indications or predic-
tions of future development or trends, not based on historical facts, consti-
tute forward-looking statements. Forward-looking statements are inherently 
associated with both known and unknown risks and uncertainties as it 
depends on future events and circumstances. A forward-looking statement 
is not a guarantee of future results or development, and actual outcomes 
may differ materially from those set out in the forward-looking statements. 
RugVista Group does not undertake any obligation to publicly announce any 
update or change in forward-looking statements as a result of new informa-
tion, future events, or similar circumstances other than as required by appli-
cable laws and regulations. Factors that may cause RugVista Group’s future 
results and development to differ from the forward-looking statements 
include, but are not limited to, those described in “Risk factors”. The forward- 
looking statements contained in this prospectus apply only as at the date of 
this prospectus. Forward-looking statements in this prospectus does only 
apply as per the date of the publication of this prospectus. 

Presentation of financial information
Certain figures in this prospectus, including financial data, have been 
rounded. Accordingly, figures shown in totals in certain tables may not be an 
exact arithmetic aggregation of the figures which precede them. Unless 
otherwise stated, no information in this prospectus has been audited or 
reviewed by auditor.

Important information regarding the potential sale of allotted shares
After payment for the allotted shares has been processed by Carnegie and 
Nordnet, paid shares will be transferred to the securities depository account 
or securities account specified by the acquirer. Due to the time required for 
transferring payment and transferring paid shares to such acquirers, the 
acquirers will be unable to access said shares in the specified securities 
depository account or specified account until about March 22, 2021 at the 
earliest. Trading in the Company’s shares on Nasdaq First North Premier is 
expected to commence on March 18, 2021. Given that the shares will not be 
available in the acquirer’s account or securities depository account until 
about March 22, 2021 at the earliest, the acquirer may not be able to sell 
these shares from the first day of trading on Nasdaq First North Premier. 
Instead, they may only be able to sell the shares once they are available in 
the securities account or securities depository account. Investors will be 
able to obtain information on allotment from and including March 18, 2021 
2021.
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SUMMARY OF THE OFFERING
Price Range SEK 110–125 per share

Application period for the general 
public

March 10–March 17, 2021

Application period for  institutional 
investors

March 10–March 17, 2021

Announcement of Offering Price March 18, 2021

Expected first day of trading in the 
Company’s shares on Nasdaq First 
North Premier

March 18, 2021

Settlement date March 22, 2021

OTHER INFORMATION
Ticker: RUG

ISIN code: SE0015659834

LEI code: 5493008BVI4UNJ2DYE83

FINANCIAl CAlENDAR
Interim report for the period January–March 2021:  May 12, 2021

Interim report for the period  
January–June 2021:

August 26, 2021

Interim report for the period  
January–September 2021:

November 11, 2021

Year-end report 2021: February 17, 2022

CERTAIN DEFINITIONS
In this prospectus, the following definitions are used:

“RugVista Group”, or the “Company” refer to, depending on the 
context, RugVista Group AB (publ) (corporate ID No. 559037-7882) or 
the group of companies in which RugVista Group AB (publ) is the 
parent company.

“Group” refers to RugVista Group AB (publ) and its subsidiary 
RugVista AB.

“Main Shareholder” refers to Litorina IV L.P.

“Selling Shareholders” refers to the Main Shareholder and 
Indexon AB, Jordmöllan AB, Vision IT Commerce Scandinavia AB, 
and Transistormedia AB.

“Offering” refers to the offer to the general public in Sweden and 
institutional investors to acquire shares in RugVista Group AB (publ) 
and the admission to trading of the shares on Nasdaq First North 
Premier, as described in this prospectus.

“Joint Global Coordinators” refers to Carnegie Investment Bank AB 
(“Carnegie”) and ABG Sundal Collier AB (“AbG Sundal Collier”).

“Euroclear Sweden” refers to Euroclear Sweden AB.

“Nasdaq First North Premier” refers to, in accordance with the 
Directive on Markets in Financial Instruments (EU 2014/65) (”Mifid 
II”), the multilateral trading facility and growth market for SME 
companies (Nasdaq First North Premier Growth Market Sweden) 
operated by Nasdaq Stockholm.

“SEK”, “EUR” and “USD” refer to Swedish krona, Euro, and  American 
dollar, respectively. M refers to millions.
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INTRODUCTION AND WARNING
Introduction and warning
This summary should be read as an introduction to the prospectus. Any decision to invest in the securities should be based on 
consideration of the prospectus as a whole by the investor. An investor could lose all or part of the invested capital. Where a claim 
relating to the information in this prospectus is brought before a court, the plaintiff investor might, under the national legislation of 
the member states, have to bear the costs of translating the prospectus before the legal proceedings are initiated. Civil liability may 
only attach to those persons who have tabled the summary, including any translation thereof, but only if the summary is mislead-
ing, inaccurate, or inconsistent when read together with the other parts of the prospectus, or where it does not provide, together 
with other parts of the prospectus, key information in order to aid investors when considering whether to invest in such securities.

Information about the issuer
RugVista Group AB (publ) (corporate ID No. 559037-7882) is a Swedish public limited liability company. The Company’s head 
office is located at the address Ringugnsgatan 11, SE-216 16 Limhamn, Sweden. The ISIN code for the shares is SE0015659834. 
RugVista Group’s LEI code is 5493008BVI4UNJ2DYE83.

Information about the Selling Shareholders
The Selling Shareholders are offering 13,924,280 existing shares in the Offering, provided that the overallotment option is fully 
exercised and the Offering is fully increased. Information about the Selling Shareholders is presented in the table below.

Name Address lEI code

Litorina IV L.P Gaspé House, 66–72 Esplanade, St Helier, Jersey, JE2 3QT 213800YGPX4AUIRPRG77

Indexon AB Limhamnsvägen 100, SE-216 18 Limhamn 549300T4SZ5V42WCTI85

Transistormedia AB Annelundsvägen 227, SE-235 99 Vellinge 549300F7L3Z6XS85I011

Vision IT Commerce Scandinavia AB Klövergatan 4, SE-233 38 Svedala 549300JTTF2K7NG8KK88

Jordmöllan AB Äppelvägen 9, SE-247 47 Flyinge 549300K13KKBVB7P0B60

Competent authority
The prospectus has been reviewed and approved by the Swedish Financial Supervisory Authority (Sw. Finansinspektionen) 
(the “SFSA”), which is the regulatory authority responsible for approving the prospectus in accordance with Regulation (EU) 
2017/1129 (the Prospectus Regulation) in Sweden. 

Contact information for the SFSA is P.O. Box 7821, SE-103 97 Stockholm, Sweden, telephone number +46 (0)8 408 980 00, and 
website www.fi.se. 

The prospectus was approved by the SFSA on March 9, 2021.

KEY INFORMATION ON THE ISSUER
Who is the issuer of the securities?
Shares in RugVista Group AB (publ) (corporate ID No. 559037-7882) are offered by the Selling Shareholders in accordance with 
this prospectus. The Board of Directors of RugVista Group has its statutory seat (Sw. säte) in the municipality of Malmö, Sweden. 
The Company is a public limited liability company (Sw. publikt aktiebolag) incorporated in Sweden on November 17, 2015. The 
Company conducts operations in accordance with the Swedish Companies Act (Sw. aktiebolagslagen (2005:551)). RugVista 
Group’s LEI code is 5493008BVI4UNJ2DYE83.
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Principal activities
RugVista Group is one of the leading European1) direct-to-consumer online platforms within carpet and rug2) sales through its 
online stores, available in 20 different languages, using the RugVista and CarpetVista brands. The Company was founded in 2005 
and offers a broad and relevant range of quality design and traditional carpets and rugs. RugVista Group offers its EU based 
customers free deliveries and returns free of charge. In 2020, RugVista Group’s net revenue amounted to SEK 561.9 million and 
the adjusted operating profit reached SEK 109.2 million, corresponding to an adjusted operating margin of 19.4 percent. During 
2018–2020, the Company’s compounded annual growth rate of its net revenue amounted to 23.5 percent.

RugVista Group’s operations are divided into three segments: Business-to-Consumer (“b2C”), Business-to-Business (“b2b”), as 
well as Marketplaces & Other (“MPO”). The B2C segment represents the consumer market and is the Company’s core segment. 
Within this segment, the Company offers a broad assortment of rugs for various consumer groups in more than 100 countries. 
The offering in the B2B segment focuses primarily on small and medium-size companies, mainly retail stores, hotels, and interior 
designers. Within the segment MPO, the Company sells its products through other selected relevant and rapidly growing online 
stores, such as Amazon.

During 2020, the average number of employees3) in the Company was 69. The head office is located in Limhamn, Sweden.

Ownership structure
The table below sets forth the Company’s ownership structure immediately prior to and directly after completion of the Offering, 
respectively, provided that all allocated shares have settled as allocated and reflecting both the ownership structure if the 
 Overallotment option is not exercised and if the Overallotment option is fully exercised. Furthermore, the table is based on the 
assumption that the Offering is fully increased. As of the date of this prospectus, the Company’s largest shareholder is Litorina IV 
L.P. (the “Main Shareholder”), holding 12,901,540 shares, corresponding to 63.6 percent of the shares and votes in the 
Company. 

Shareholding based on the 
assumption that the Offering is 
fully subscribed

Holdings immediately  
prior to the Offering

After the Offering (if the 
Offering is fully subscribed 

and the Overallotment 
Option is not exercised)

After the Offering (if the 
Offering is fully subscribed 

and the Overallotment 
Option is fully exercised)

Shareholder Number % Number % Number %

Litorina IV L.P. 12,901,540 63.6 4,689,439 22.6 3,679,754 17.7

Indexon AB 4,251,200 21.0 1,609,550 7.7 1,276,848 6.1

Transistormedia AB 2,153,940 10.6 1,010,726 4.9 842,157 4.1

Vision IT Commerce Scandinavia AB 303,640 1.5 114,963 0.6 91,200 0.4

Jordmöllan AB 291,460 1.4 110,350 0.5 87,541 0.4

Lygna AB 157,060 0.8 157,060 0.8 157,060 0.8

Storviksudden AB 84,080 0.4 84,080 0.4 84,080 0.4

Carin Terins 32,820 0.2 109,200 0.5 109,200 0.5

Womack Investor Relations AB 20,000 0.1 20,000 0.1 20,000 0.1

Annika Lundberg 18,140 0.1 47,360 0.2 47,360 0.2

Swetorn AB 16,720 0.1 16,720 0.1 16,720 0.1

Ulrika Klinkert 16,200 0.1 74,660 0.4 74,660 0.4

Michael Lindskog 14,120 0.1 284,080 1.4 284,080 1.4

Patricia Widgren 9,920 0.0 22,640 0.1 22,640 0.1

Baltzar Widding Persson 9,720 0.0 58,320 0.3 58,320 0.3

Total existing shareholders 20,280,560 100.0 8,409,148 40.5 6,851,620 33.0

Additional new shareholders – – 12,366,752 59.5 13,924,280 67.0

Total new and existing shareholders 20,280,560 100.0 20,775,900 100.0 20,775,900 100.0

1) Statements such as “one of the leading European direct-to-consumer online platforms selling carpets and rugs” and “one of the leading players on the 
European online market for rugs” refer to RugVista considering that the Company distinguishes itself due to a number of different characteristics, 
including its well-advanced technology platform, the number of articles offered in combination with quick home delivery as well as the Company’s busi-
ness relationships with suppliers in India and Turkey and wholesalers within the EU. According to the Company, the RugVista and CarpetVista online 
stores are among the leading platforms in Europe due to the high degree of customer satisfaction, as is evident from an NPS figure of 67, a Trustpilot 
rating of 4.81, and a growing number of new customers (an increase from 107 thousand new customers in 2019 to 149 thousand new customers in 
2020).

2) In this prospectus, the terms “rugs” and “carpets” are used synonymously.
3) Full-time equivalents (FTE).
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Executive Management
The table below presents the members of the Executive Management as of the date of this prospectus.

Name Position

Michael Lindskog President and CEO

Annika Lundberg CFO (Chief Financial Officer)

Carin Terins CDPO (Chief Design & Purchasing Officer)

Ludvig Friberger CTO (Chief Technology Officer)

Patricia Widgren COSO (Chief Organization & Sustainability Officer)

Ulrika Klinkert CMO (Chief Marketing Officer)

Auditor
Ernst & Young AB (Nordenskiöldsgatan 24, SE-211 19 Malmö, Sweden) is RugVista Group’s auditor, with authorized accountant 
Martin Henriksson as auditor-in-charge.

What is the key financial information regarding the issuer?
The selected historical financial information presented below (except for alternative performance measures) has been derived 
from the Group’s audited financial statements for the financial years 2018, 2019, and 2020, respectively, which have been 
prepared in accordance with International Financial Reporting Standards (“IFRS”) as adopted by the EU, the Swedish Annual 
Accounts Act (Sw. årsredovisningslagen (1995:1554)), and RFR 1 – Supplementary Accounting Rules for Corporate Groups. 

Consolidated income statement in summary

SEK 2020 2019 2018

Net revenue 561,883,476 422,478,919 368,241,375

Operating profit1) 104,152,551 46,908,438 21,509,676

Profit for the period 79,983,310 33,757,181 13,556,815

Net revenue growth, %1) 33.0 14.7 13.0

EBIT margin1) 18.5 11.1 5.8

Adjusted EBIT1) 109,195,551 50,798,438 22,615,676

Adjusted EBIT margin,%1) 19.4 12.0 6.1

Profit for the period, margin, %1) 14.2 7.9 3.7

1) Alternative performance measure.

Consolidated statement of financial position in summary

SEK 31 Dec 2020 31 Dec 2019 31 Dec 2018

Total assets 592,688,308 533,434,587 473,659,653

Total equity 413,467,603 331,864,881 297,527,434

Consolidated statement of cash flow summary

SEK 2020 2019 2018

Cash flow from operating activities 185,355,792 47,339,569 9,219,314

Cash flow from investing activities 1,155,673 –1,050,018 –202,199

Cash flow from financing activities –92,605,109 –17,480,714 –7,135,032

Cash flow for the period 93,906,356 28,808,837 1 882,163

What are the key risks that are specific to the issuer?
RugVista Group is exposed to risks related to macroeconomic factors
The demand for the products that the Company offers depends on a number of different factors that are affected by the macro-
economic climate as well as consumers’ disposable incomes and consumption capability. A recession or general downturn in 
economic activity, for example as a result of the ongoing covid-19 pandemic, on one or more of RugVista Group’s markets may 
thus have a material adverse effect on the demand for the products offered by RugVista Group as well as on RugVista Group’s 
possibilities to maintain profitable pricing. An adverse trend in the economy and actual or feared deteriorations in customers’ 
financial capability may have a material adverse effect on RugVista Group’s growth and operating profit performance.



Invitation to acquire shares in RugVista Group AB (publ) 5

SUMMARY

RugVista Group is dependent on consumers’ use of online channels for shopping
RugVista Group’s sales are dependent on incentives, such as favorable prices, convenience, accessibility, and user-friendliness, 
for customers to shop online. Since RugVista Group’s sales are entirely online-based, stagnation or a negative development in 
the use of online channels for shopping could have a material adverse effect on RugVista Group’s prospects, net revenue, and 
operating profit.

RugVista Group is exposed to risks related to production and delivery of rugs
RugVista Group does not manufacture any carpets or rugs itself. Instead RugVista Group’s entire sales are dependent on 
purchases from wholesalers within the EU or suppliers in India and Turkey. RugVista Group is thus subject to risks associated 
with, among other things, changes in production prices, increased transportation costs, and lack of delivery capability as well as 
production quality, which, among other things, may lead to weakened margins and thus an adverse effect on operating profit. 

RugVista Group is exposed to risks related to payment service providers, wholesalers, staffing agencies, transport and  
logistics companies as well as other external parties
RugVista Group cooperates with payment service providers, staffing agencies, transport and logistics companies, as well as 
other external parties within the scope of its operations. RugVista Group is dependent on these parties in various ways. For 
example, payment is an important part of the overall impression of purchases when shopping online, if the payment methods 
do not meet customers’ expectations, it may affect RugVista Group’s reputation. In addition, RugVista Group is dependent on 
external parties performing their contractual obligations in terms of quality and delivery time and satisfying RugVista Group’s 
guidelines and other industry standards in terms of environment, working environment, anticorruption, human rights, and 
 business ethics. Should such external parties fail to fulfill such contractual obligations, there is a risk that this will have material 
adverse effect on RugVista Group’s reputation and operations. 

If RugVista Group is forced to replace or commence cooperation with a new payment service provider, wholesaler, staffing 
agency, transport and logistics company or other external party, there is a risk that this will also lead to significant work in evalu-
ating and approving a new party, increased costs as well as difficulties for RugVista Group to purchase corresponding products 
or services within a reasonable time and on acceptable terms, which may have a material adverse effect on RugVista Group’s 
reputation, operations, and operating profit.

RugVista Group is exposed to risks related to supply of skilled personnel
Inability to recruit, develop, engage, and retain a number of qualified employees can delay important planned projects for 
RugVista Group, make it difficult to fulfill RugVista Group’s business strategy and limit RugVista Group’s ability to develop its 
operations, which can have a negative impact on the Company’s competitiveness. To meet increased competition for qualified 
employees, RugVista Group may need to increase its remuneration levels, which would have an adverse effect on RugVista 
Group’s operating profit. Conversely, if RugVista Group were to offer remuneration levels that are too low, there is a risk that 
skilled employees may choose to terminate their employment and pursue employment with competitors, which could possibly 
result in the Company losing expertise and RugVista Group experiencing reduced competitiveness. This could, in turn, lead to a 
future loss of revenue. In addition, RugVista Group is, within the scope of its own operations and within the operations of suppli-
ers and other external parties, to the extent such parties are covered by collective bargaining agreements, subject to risks related 
to strikes and other industrial conflict measures. Strikes and other industrial conflict measures, particularly if they take place for a 
long period of time or cover a large or important part of the operations, can create major disruptions in the operations.

RugVista Group is exposed to risks related to international sanctions
RugVista Group’s operations include the sourcing and resale of rugs with Iranian-origin, which RugVista Group sources via Euro-
pean wholesalers. There is thus a risk that RugVista Group may become subject allegations concerning sanctions violations 
related to past, ongoing, or future activities, or become subject to related investigations or claims. Sanctions regimes are also 
subject to frequent changes, and such changes could require RugVista Group to cease or limit its operations pertaining to 
 Iranian-origin . 

The EU, U.S., and, other jurisdictions have also, to various degrees, imposed sanctions aimed at other jurisdictions in which 
RugVista Group’s rugs originate from, such as Turkey and Afghanistan. Such sanctions may increase in scope, which may be 
unforeseeable since it depends on geopolitical developments in the regions in question. Increased sanctions may result in 
RugVista Group being forced to cease or adapt parts of its operations to the extent covered by such sanctions.

RugVista Group is exposed to risks related to sustainability
RugVista Group strives to be an industry leader within sustainability and RugVista Group’s possibilities to conduct long-term 
profitable operations are highly dependent on RugVista Group succeeding in addressing the sustainability-related risks to which 
the Company is exposed. Violations of laws and regulations regarding sustainability factors such as human rights, working condi-
tions, environment, bribery and corruption may result in extensive fines or other criminal, civil or administrative sanctions and 
thus have a significant adverse effect on RugVista Group’s reputation, operations, and operating profit. Such violations as are 
committed by, or allegations regarding such violations as are made against, suppliers or other external parties with whom 
RugVista Group has commercial relations risk leading to adverse publicity which may damage RugVista Group’s reputation, even 
if RugVista Group is not involved in such incidents. RugVista Group’s carbon footprint and the use of various raw materials risks 
resulting in adverse publicity and reputational damage.
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RugVista Group is exposed to liquidity and financing risks
RugVista Group is exposed to liquidity risks, which constitute the risk that RugVista Group will not have sufficient funds to 
perform its payment obligations. This may, in turn, derive from factors beyond RugVista Group’s control, including general credit 
crises or serious and long-term adverse economic conditions, and seasonal variation in cash flow. The risk resulting from these 
kind of factors may impact RugVista Group’s liquidity and financial position increases in the case of a significant extension in the 
time and scope of the COVID-19 pandemic. In addition, RugVista Group is exposed to risks relating to the financing of RugVista 
Group’s capital needs becoming more difficult or more expensive in the future. If RugVista Group fails to pay any future promis-
sory notes, to renew or refinance existing financing on favorable terms or at all, or fails to perform any future obligations, this 
may have a material adverse impact on RugVista Group’s liquidity, operating profit, and financial position.

RugVista Group is exposed to currency risks
RugVista Group’s operations are conducted in Sweden and SEK is RugVista Group’s functional currency. A significant portion of 
RugVista Group’s incoming payment flows take place in EUR or SEK while outgoing payment flows take place almost exclusively 
in SEK and EUR. There is thus a risk that unfavorable changes in exchange rate may impact RugVista Group’s costs or revenues 
and thus adversely impact the Company’s margins and operating profit. The Company engages in no currency hedging of 
 estimated flows in foreign currency, which can accentuate the risk of an adverse effect on operating profit in the event of signi-
ficant exchange rate fluctuations.

KEY INFORMATION ON THE SECURITIES
What are the main features of the securities?
This prospectus relates to the offering to the general public and listing of shares in RugVista Group on Nasdaq First North 
Premier, with ISIN code SE0015659834. The shares have been issued in accordance with Swedish law, are fully paid and denom-
inated in SEK. The quota value is SEK 0.05 per share. 

As of the date of this prospectus, there are 20,280,560 shares in RugVista Group. The share capital amounts to SEK 1,014,028. 
After completion of the Offering, the Company’s share capital will still amount to SEK 1,014,028, represented by 20,280,560 shares.

Rights attached to the shares
Each share in the Company entitles the holder to one vote at the General Meeting. If the Company issues new shares, warrants, 
or convertibles in a cash issue or a set-off issue, shareholders shall, as a general rule, have preferential rights to subscribe for 
such securities proportionally to the number of shares held prior to the issue. All shares in the Company give equal rights to divi-
dends and the Company’s assets and possible surpluses in the event of liquidation. All shareholders that are registered in the 
share register maintained by Euroclear Sweden on the record date adopted by the General Meeting shall be entitled to receive 
dividends. RugVista Group’s shares will not be subject to any restrictions on transferability as per the first day of trading on 
Nasdaq First North Premier.

Dividend policy
RugVista Group aims to pay out up to 50 percent of annual net profits in dividends to shareholders.

Where will the securities be traded?
The Company’s Board of Directors intends to apply for listing of the Company’s shares on Nasdaq First North Premier, which is a 
registered SME growth market, in accordance with the definition set forth in article 4.1.12 in the Directive on Markets in Financial 
Instruments (EU 2014/65) (MiFID II). On February 19, 2021, Nasdaq Stockholm resolved that RugVista Group meets the applica-
ble listing requirements for Nasdaq First North Premier. Nasdaq Stockholm will approve an application for admission to trading 
of the Company’s shares on Nasdaq First North Premier, provided that certain terms and conditions, including that the 
Company submits such application and that the distribution requirement for the Company’s shares is fulfilled no later than the 
listing date. First day of trading on Nasdaq First North Premier is expected to be on March 18, 2021. The shares will be traded 
under the ticker RUG.

What are the key risks that are specific to the securities?
The share price can be volatile and the share price development is affected by several factors
Since an investment in shares may decrease in value, there is a risk that investors will not recover their invested capital. The 
Company’s shares have not previously been traded on a stock market. It is therefore difficult to predict the amount of trading or 
the interest that may be shown in the shares. Consequently, there is a risk that there will not always be an active and liquid 
market for trading in RugVista Group’s shares, which would affect investors’ possibilities to recover their invested capital.

RugVista Group’s ability to pay future dividends depends on several factors
Payment of dividends may only take place if there are payable funds held by RugVista Group and with such amount that it is 
justifiable taking into account the requirements that the size, scope, and risks of the operations pose on RugVista Group’s 
equity, consolidation needs, liquidity, and position in general for a certain financial year. Furthermore, future dividends, and the 
size of any such dividends, depend on the Group’s future results, financial position, cash flows, working capital requirements, 
and other factors. There is a risk that payable dividends will not be available in a specific financial year, which would reduce the 
return on an investor’s invested capital.
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Sales of shares by existing shareholders could cause the share price to decline
The market price of the Company’s share could decline if there are substantial sales of the Company’s shares, particularly sales 
by the Board of Directors of the Company, Executive Management, and significant shareholders, or otherwise when a large 
number of shares are sold. The Selling Shareholders, certain shareholding Board members, and senior executives will, through 
so-called lock-up commitments, undertake to not sell their respective holdings for a certain period as of the first day of trading 
on Nasdaq First North Premier. However, Joint Global Coordinators could decide to grant exceptions from the limitations on the 
sale of shares during the lock-up period. After the expiry of the relevant lock-up period, the shareholders subject to lock-up will 
be free to sell their shares in the Company. Any sales of substantial amounts of the Company’s shares in the public market by 
the shareholders subject to the lock-up undertakings or the Company’s other current shareholders, or the perception that such 
sales might occur, could cause the market price of the Company’s share to decline.

KEY INFORMATION ON THE OFFERING OF SECURITIES TO THE PUblIC AND/OR ADMISSION TO TRADING 
ON NASDAQ FIRST NORTH PREMIER
Under which conditions and timetable can I invest in this security?
The Offering consists of 10,383,535 shares, of which all are existing shares offered by the Selling Shareholders. The Offering is 
divided into two components: 

◗◗ The Offering to the general public in Sweden4); and
◗◗ The Offering to institutional investors in Sweden and abroad.5) 

The Selling Shareholders have also reserved the right to increase the Offering and sell not more than 1,983,217 additional exist-
ing shares.

To cover any overallotment in connection with the Offering, the Selling Shareholders will issue an option to Carnegie, to offer not 
more than 1,557,528 additional shares in total, corresponding to a maximum of 15 percent of the number of shares included in 
the Offering (the “Overallotment Option”), which may be used in whole or in part for 30 days from the first day of trading on 
Nasdaq First North Premier. If the Offering is fully subscribed, fully increased and the Overallotment Option is fully exercised, the 
Offering will comprise a maximum number of 13,924,280 shares in RugVista Group. The Overallotment Option may only be 
exercised to cover any overallotments in the Offering.

The final price in the offering (the “Offering Price”) will be determined through a book-building process and is expected to be 
set within the range SEK 110–125 per share (the “Price Range”). The Price Range has been set by the Main Shareholder in consul-
tation with the Joint Global Coordinators based on a number of factors, including discussions with certain institutional investors, 
a comparison with the market price of other comparable listed companies, an analysis of previous transactions for companies 
within the same industry, the current market situation, and estimates regarding the Company’s business opportunities and 
future profitability. The Offering Price to the general public will not exceed SEK 125 per share. Commission will not be paid. The 
Offering Price will be set by the Main Shareholder in consultation with the Joint Global Coordinators and is expected to be made 
public through a press release on or around March 18, 2021.

Decision on allotment of shares in the Offering will be made by the Main Shareholder in consultation with the Joint Global Coor-
dinators, whereby the goal will be to achieve a strong institutional ownership base and a broad distribution of the shares among 
the general public, in order to facilitate a regular and liquid trading in the shares on Nasdaq First North Premier. Employees, 
Board members, and certain related parties to the Company as well as customers of the Joint Global Coordinators may be given 
special consideration. Furthermore, Cornerstone investors and the other individuals and companies who have committed to 
subscribe for shares are guaranteed to receive full allocation in accordance with their respective commitments.

Below is a summarized timetable for the Offering set forth:

◗◗  Application period for the general public: March 10–March 17, 2021
◗◗  Application period for institutional investors: March 10–March 17, 2021
◗◗ Announcement of the Offering Price: March 18, 2021
◗◗  Expected first day of trading in the Company’s shares on Nasdaq First North Premier: March 18, 2021
◗◗  Settlement date: March 22, 2021

Dilution
The Company does not issue any new shares in connection with the admission to trading on Nasdaq First North Premier and 
the Offering. Hence, there will be no dilution. 

Transaction costs
The Company’s costs related to the admission to trading in the Company’s shares on Nasdaq First North Premier and the Offer-
ing, including fees to advisors, and other transaction costs are estimated to amount to approximately SEK 16.4 million in total, of 
which SEK 10 million is expected to affect the income statement in 2021. SEK 6.4 million is included in the Company’s accounts 
up to and including the financial year 2020.

4) The Offering to the general public in Sweden consists of an offer to acquire a maximum of 8,000 shares.
5) “Institutional investors” refers to individuals and legal persons asking to acquire more than 8,000 shares.
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Who is the offeror and/or the person asking for admission to trading?
The Selling Shareholders are offering 13,924,280 existing shares in the Offering, provided that the Overallotment Option is fully 
exercised and the Offering is fully increased. Information about the Selling Shareholders is presented in the table below:

Name legal form
Country of formation  
and jurisdiction Shares offered

Litorina IV L.P Limited partnership United Kingdom and Wales 9,026,566

Indexon AB Aktiebolag Sweden 2,974,352

Transistormedia AB Aktiebolag Sweden 1,507,003

Vision IT Commerce Scandinavia AB Aktiebolag Sweden 212,440

Jordmöllan AB Aktiebolag Sweden 203,919

Why is this prospectus being produced?
Background and reasons
The Board of Directors and the Executive Management of RugVista Group, together with the Main Shareholder, believe that now 
is an appropriate time to diversify the ownership of the Company’s shares and apply for listing on Nasdaq First North Premier. 
The Board of Directors and the Executive Management of RugVista Group believe that a listing will benefit the Company by 
diversifying its shareholder base and give access to the Swedish as well as international capital markets, which is deemed to 
promote the Company’s continued growth and development. Furthermore, the Board of Directors and the Executive Manage-
ment estimate that a listing of the shares on Nasdaq First North Premier will increase the awareness of RugVista Group and 
strengthen the Company’s brand among current and potential customers, suppliers, and future employees. The Company also 
believes that the opportunity to become a shareholder in RugVista Group can lead to increased engagement both from custom-
ers and employees. The Board of Directors and the Executive Management, together with the Main Shareholder, also consider 
that the Offering and the listing of the Company’s shares is a logical and important next step in the Company’s development. In 
addition, the Offering enables the Selling Shareholders to sell a part of their current shareholdings and create a liquid market for 
the shares.

The Company will not issue any new shares in connection with the listing on Nasdaq First North Premier and the Offering, and 
the Company will not receive any proceeds from the sale of existing shares in the Offering from the Selling Shareholders. The 
Company will thus not receive any proceeds in connection with the listing on Nasdaq First North Premier and the Offering.

Interests of advisors
Joint Global Coordinators provide financial advice to RugVista Group in conjunction with the Offering and the listing on Nasdaq 
First North Premier. From time to time, Joint Global Coordinators (and their affiliates) have in the ordinary course of business 
provided, and may in the future provide, various banking, financial, investment, commercial, and other services to RugVista 
Group for which they have received, and may receive, compensation.
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An investment in securities is associated with risk. Prior to any investment decision, it is important to carefully 
analyze the risk factors considered to be of importance for RugVista Group and the future performance of the 
shares, for example risks related to RugVista Group’s operations and industry, legal risks, financial risks and risks 
related to the shares in RugVista Group. The risk factors currently deemed to be material to RugVista Group are 
described below. The risk factor’s materiality has been assessed based on the probability of their occurrence and 
the expected magnitude of their negative impact. In each subsection, the risk factors currently deemed most 
material are presented first, but otherwise the risk factors are not ranked in any no specific order of importance. 
The description of the risk factors below is based on information available on the date of this prospectus.

RISKS RElATED TO RUGVISTA GROUP
Risks related to RugVista Group’s operations and 
industry

RugVista Group is exposed to risks related to 
macroeconomic factors
RugVista Group offers online sales of rugs through its online 
stores, available in 20 different languages, using the RugVista 
and CarpetVista brands. RugVista Group’s operations is 
divided into three segments: Business-to-Consumer (“b2C”), 
Business-to-Business (“b2b”), as well as Marketplaces & 
Other (“MPO”). The B2C segment represents the consumer 
market and is the Company’s core segment, representing 85 
per cent of RugVista Group’s net revenue during 2020.

The demand for the products that the Company offers 
depends on a number of different factors that are affected 
by the macroeconomic climate as well as consumers’ dispos-
able incomes and consumption capability, such as market 
interest rates, and tax rate levels, employment rates and 
other macroeconomic factors. Rugs are examples of prod-
ucts that consumers can disregard in a recession that results 
in actual or feared deteriorations in consumer disposable 
incomes and consumption capability. A recession or general 
downturn in economic activity on one or more of RugVista 
Group’s markets may thus have a material adverse effect on 
the demand for the products offered by RugVista Group as 
well as on RugVista Group’s possibilities to maintain profita-
ble pricing. Furthermore, the ongoing COVID-19 pandemic 
has affected, and is expected to continue to affect, the 
general economic development, both globally and regionally, 
with increased unemployment levels and lower disposable 
incomes for consumers as a consequence. As a direct conse-
quence of the restrictions that have been introduced due to 

the COVID-19 pandemic, hotels, and the tourism industry 
have experienced a sharp decline in occupancy and demand. 
As a result, RugVista Group’s corporate customers within the 
hotel industry have, to a certain extent, refrained from or 
delayed their purchases of rugs. There is thus a risk that an 
adverse trend in the economy and actual or feared deterio-
rations in customers’ financial capability may have a material 
adverse effect on RugVista Group’s growth and operating 
profit performance.

RugVista Group is dependent on consumers’ use of online 
channels for shopping
RugVista Group conducts no sales through physical stores, 
and instead only sells rugs online. The Company’s sales are 
thus dependent on continued incentives, such as favorable 
prices, convenience, accessibility and user-friendliness, for 
customers to shop online. While some of RugVista Group’s 
competitors sells rugs both online and through physical 
stores, the Company only sells rugs online. RugVista Group is 
therefore, to a greater extent, dependent on consumers’ use 
of online channels for shopping, compared to some of its 
competitors. A negative sentiment among consumers 
against online payments, insufficient IT security, the inability 
to see and feel the products prior to a purchase, as well as 
experienced difficulties in returning products, are examples 
of factors that can have an adverse effect on the develop-
ment of online sales. Since RugVista Group’s sales are 
entirely online-based, stagnation or a negative development 
in the use of online channels for shopping could have a 
material adverse effect on RugVista Group’s prospects, net 
revenue, and operating profit.

RISK FACTORS 
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RugVista Group is exposed to risks related to production 
and delivery of carpets and rugs 
RugVista Group does not manufacture any carpets or rugs 
itself. Instead, RugVista Group’s entire sales are dependent 
on purchases from wholesalers within the EU (primarily for 
traditional rugs) or suppliers in India and Turkey. RugVista 
Group is thus subject to risks associated with, among other 
things, changes in production prices, increased transporta-
tion costs, and lack of delivery capability as well as produc-
tion quality. 

A significant portion of RugVista Group’s product offering 
originates in countries where the costs and wages are lower 
than in Sweden, for example India. RugVista Group’s rug 
offering also originates from Turkey, Iran, Pakistan, and 
Afghanistan. Costs and wages in these countries may 
increase, particularly in those countries that are in a continu-
ous and rapid economic growth, such as India. The Compa-
ny’s rug offering consists of, among other things, silk, cotton, 
and wool as well as petroleum-based fibres (particularly 
polypropylene), and accordingly, the Company is exposed to 
possible changes in the prices of these materials and lack of 
supply thereof. For example, the price of wool has fluctuated 
sharply in recent years. If costs and wages in the countries in 
which RugVista Group’s rugs are produced or the price levels 
for the materials which the Company’s rugs comprise were 
to increase without the Company being able to increase its 
prices to its customers to a corresponding extent, there is a 
risk of this leading to weakened margins and thus an adverse 
effect on operating profit.

The Company uses a small number of suppliers in Turkey, 
India, and Europe, who each are of importance for the 
Company’s supply of rugs. Of the suppliers in India, there are 
mainly a few major suppliers who are of particular impor-
tance for the Company due to their long-term contractual 
relations with the Company. There is a risk that the Compa-
ny’s suppliers may choose to terminate their cooperation 
with the Company, in order to instead cooperate with for 
example one of RugVista Group’s competitors. If RugVista 
Group fails to renew such supplier agreements as they 
expire or if RugVista Group’s suppliers choose to terminate 
current agreements, there is a risk that RugVista Group will 
lose access to certain rug producers or that new supplier 
agreements can be entered into only on terms that are less 
favorable for RugVista Group. There is a risk that important 
supplier agreements might be terminated, possibly with 
short notice, which may have an adverse effect on RugVista 
Group’s possibilities to offer an attractive rug offering, 
RugVista Group’s market position and operating profit.

There is also a risk that the Company’s rug suppliers, rug 
manufacturers, or any other party in the delivery chain expe-
rience financial difficulties, become insolvent, or be placed 
into bankruptcy or, as a consequence of geopolitical factors 
or other events such as natural disasters, epidemics, 

pandemics, or strikes fail to deliver rugs in accordance with 
the timetable and quality which they have undertaken. Such 
events could, for example, result in deliveries of rugs from 
production countries to RugVista Group’s handling centers 
being delayed, which, for example, occurred in November 
2020 when the Company’s deliveries of rugs from Turkey 
were delayed due to a number of European countries intro-
ducing various types of restrictions as a consequence of the 
COVID-19 pandemic. Furthermore, among other things the 
COVID-19 pandemic has had an adverse effect on the manu-
facture and delivery of rugs to RugVista Group, due to among 
other things the production rate in India being reduced by 
50 percent during approximately four months from April 
2020, and thereafter being reduced by approximately 
30 percent up to the date of this prospectus. The restrictions 
have also had the result that RugVista Group has been 
unable to travel to, for example, India and Turkey in order to 
develop and create new business relations in those coun-
tries, which in turn has had the consequence that the 
Company’s production of new rugs is taking a much longer 
time. Limited production rates in, primarily, India and Turkey 
have resulted in approximately ten to fifteen percent of the 
Company’s bestselling rugs being sold out at any given time 
since May 2020. In certain cases, RugVista Group makes the 
assessment that customers have instead chosen to 
purchase alternative rugs from the Company, while in other 
cases this has resulted in a loss of sale.

RugVista Group is exposed to risks related to payment 
service providers, wholesalers, staffing agencies, 
transport and logistics companies as well as other 
external parties 
RugVista Group is dependent on external parties for manu-
facturing and deliveries of rugs (see “RugVista Group is 
exposed to risks related to production and delivery of rugs” 
above). In addition, the Company cooperates with payment 
service providers, staffing agencies, transport and logistics 
companies for freight of products to and from the custom-
ers, as well as other external parties within the scope of its 
operations. The transportation of RugVista Group’s rugs to 
and from the customers is regulated by freight agreements 
with a number of transport and logistics companies, of which 
the Company is particularly dependent are the agreements 
with FedEx, UPS, Budbee, Schenker, and DHL Express. In 
2020, freight costs to and from customers accounted for 
21 percent of RugVista Group’s costs for sold goods.

RugVista Group’s primary payment methods are delivered by 
Klarna (card payments and invoice payments), Adyen (card 
payments, invoice payments, and PayPal), DIBS/NETS (card 
payments), Handelsbanken (for bank transfer payments), 
and PayPal. These payment methods may be subject to legis-
lative changes which can make the use of them more difficult 
or expensive, cyber-attacks, and/or fraud by third parties. 
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The primary risk associated with the range of payment 
 methods that RugVista Group offers is the occurrence of 
disruptions in the payment process, which risks leading to 
the customers choosing to discontinue their purchases and 
thus have an adverse effect on the number of visitors on 
RugVista Group’s websites who complete a purchase (the 
conversion rate). In addition, there is a risk of outside, unau-
thorized parties attempting to access or manipulate informa-
tion (e.g. credit card details and delivery addresses) which is 
communicated between the Company and its suppliers. 
Since payment constitutes an integral part of the total 
impression of the purchase in connection with online shop-
ping, the functionality of RugVista Group’s payment methods 
will affect the customer experience, and accordingly, 
RugVista Group’s reputation risks being adversely affected if 
the payment methods do not correspond to the customers’ 
expectations. As regards certain payment methods, such as 
credit and debit cards, the Company pays a commission or 
other fees to the suppliers of the payment solutions. There is 
a risk that such fees might increase over time and lead to 
higher operating costs for the Company. According to 
RugVista Group’s current payment terms, RugVista Group 
receives payment from the payment service providers within 
three to five working days from when the customer transac-
tion has been carried out. There is a risk that the payment 
period will increase, which would expose RugVista Group to 
risks associated to the customers’ payment capability. If the 
customers’ payment capability were to deteriorate, which 
may be due to a recession or general downturn in the econ-
omy on one or more of RugVista Group’s markets, there is a 
risk that the payment service providers may come to restrict 
the possibilities for customers to pay against invoice, which 
might lead to potential customers deciding to refrain from 
purchasing rugs from RugVista Group.

The Company is dependent on external parties performing 
their contractual obligations in terms of quality and delivery 
time and satisfying RugVista Group’s guidelines and other 
industry standards in terms of environment, working envi-
ronment, anticorruption, human rights, and business ethics. 
There is a risk that such parties fail to deliver on time or in 
accordance with the cost structure or quality which they 
have undertaken, or that they fail to fulfill applicable guide-
lines and industry standards. The ability of suppliers to 
perform their obligations may also be affected by external 
circumstances, where, for example, the ongoing COVID-19 
pandemic has adversely affected certain suppliers.

If RugVista Group fails in its assessment and evaluation of 
external parties and it turns out that they do not, to a signifi-
cant extent, maintain the level of quality that RugVista Group 
anticipates, or do not have well-functioning environmental 
and safety work or fail to satisfy human rights and maintain 
reasonable living and wage conditions for the employees, 
there is a risk that this will have a material adverse effect on 
RugVista Group’s reputation and operations. If RugVista 
Group is forced to replace or commence cooperation with a 
new payment service provider, wholesaler, staffing agency, 
transport and logistics company, or other external party, there 
is a risk that this will also lead to significant work in evaluating 
and approving a new party, increased costs as well as difficul-
ties for RugVista Group to purchase corresponding products 
or services within a reasonable time and on acceptable terms. 
Should any of the aforementioned transport companies 
increase their price levels or terminate their services, there is 
also a risk that RugVista Group’s product offering on certain 
markets will be reduced and/or that RugVista Group will be 
unable to offer its customers delivery terms as favorable as 
previously. It is uncertain to what extent the risk factors 
described above relating to external parties may affect 
RugVista Group, but they constitute a significant risk for 
RugVista Group’s reputation, operations, and operating profit.

RugVista Group is exposed to risks related to supply of 
skilled personnel
During 2020, RugVista Group’s average number of employ-
ees1) was 69. Committed employees and managers repre-
sent an important part of RugVista Group’s ability to achieve 
its targets and continue to conduct operations profitably and 
sustainably during the expansion phase which RugVista 
Group is currently undergoing. RugVista Group is thus 
dependent on continued services and performance by its 
key employees, Executive Management, and skilled employ-
ees. The expansion phase also means that the Company 
needs to recruit more employees going forward. There is a 
risk that RugVista Group will be unable to recruit a sufficient 
number of skilled employees, for example due to competi-
tion from other employers or geographical factors. Within 
RugVista Group’s operations, for example, a small number of 
employees possesses important know-how, particularly 
regarding IT and systems development. If any of these 
persons were to choose to terminate their employment with 
RugVista Group, this would risk delaying important planned 
projects for RugVista Group and render the performance of 
RugVista Group’s business strategy more difficult. Any inabil-
ity to recruit, develop, engage, and retain a number of quali-
fied employees may limit RugVista Group’s ability to develop 
its operations, which ultimately risks having an adverse 
impact on the Company’s competitiveness. These risks may 
be accentuated if employment agreements, for example with 
senior employees, have short termination periods or lack 
non-competition and non-solicitation undertakings following 
the termination of the employment.

1) Full-time equivalents (FTE).
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In 2020, salaries and other remuneration to employees 
amounted to SEK 47.6 million. In order to meet increased 
competition for qualified employees, RugVista Group may 
need to increase its remuneration levels, which would have 
an adverse effect on RugVista Group’s operating profit. 
Conversely, if RugVista Group were to offer remuneration 
levels that are too low, there is a risk that skilled employees 
may choose to terminate their employment and pursue 
employment with competitors, which could possibly result in 
the Company losing expertise and RugVista Group experi-
encing reduced competitiveness, particularly if such resign-
ing employees also take with them other skilled employees. 
This could, in turn, lead to a future loss of revenue.

RugVista Group is subject to employment law legislation and 
regulations concerning, among other things, salary, vacation 
pay, pensions, and the structuring of employment agree-
ments. RugVista Group is member of the employer organiza-
tion the Swedish Trade Federation and has entered into 
collective bargaining agreements with the Swedish Union of 
Commercial Employees (Sw. Handelsanställdas fackförbund) 
and Unionen, which are in force for different periods. There 
is a risk that renegotiations of collective bargaining agree-
ments with trade unions may cause disruptions in the opera-
tions and increase the risk of industrial conflict or sympathy 
measures. For example, at the beginning of November 2020 
the Swedish Union of Commercial Employees gave notice of 
a strike including approximately 5,000 of its members in 
connection the negotiation with the Swedish Trade Federa-
tion of a new collective bargaining agreement for employees 
in private stores, warehouses, and online trade.2) Accordingly, 
RugVista Group is, within the scope of its own operations and 
within the operations of suppliers and other external parties, 
to the extent such parties are covered by collective bargain-
ing agreements, subject to risks related to strikes and other 
industrial conflict measures. Strikes and other industrial 
conflict measures, particularly if they take place for a long 
period of time or cover a large or important part of the oper-
ations, can create major disruptions in the operations.

RugVista Group is exposed to risks related to competition
RugVista Group’s competitors primarily comprise traditional 
resellers, multi-channel home interior retailers, online-based 
rug resellers, and online-based department stores. Impor-
tant competition factors with respect to rug sales online 
include price and quality of the product, ability to attract 
prevailing customer and market preferences with design and 
material choices, delivery, and payment terms (including 
conditions for customer returns) as well as user-friendliness 
on websites. Companies that currently focus, to a greater or 
lesser extent, on other types of products, services, customer 
segments, or geographic markets, such as IKEA, Amazon, 
Google, Zalando, Zara/Inditex, and Hennes & Mauritz or 
traditional physical rug sellers, may come to increase or 

commence online sales of rugs to RugVista Group’s target 
groups. In addition, wholesalers through whom RugVista 
Group purchases rugs may themselves begin to engage in 
sales of rugs directly to end customers. There is thus a risk 
that RugVista Group will encounter new competitors who 
may, for example, have greater financial resources than the 
Company and may be able to utilize economies of scale to a 
greater degree than the Company. There is thus a risk that 
these parties will succeed in meeting the customers’ prefer-
ences to a greater extent than the Company. Increased 
competition may lead to RugVista Group losing market 
shares and result in reduced net revenue. In order to 
respond to increased competition, RugVista Group may, for 
example, be forced to lower the prices for its products or 
increase its investments in marketing measures, which risks 
leading to lower margins and/or increased costs for the 
Company.

RugVista Group is exposed to risks related to IT and  
cyber security
RugVista Group’s sales are entirely online based and take 
place almost exclusively through RugVista Group’s online 
stores, and accordingly, RugVista Group’s possibilities to 
continue to conduct its business and maintain and increase 
its customer base and sales volumes are, to a large extent, 
dependent on RugVista Group’s IT system constantly being 
developed, functioning well, and having good accessibility.

As RugVista Group’s customer base and the information 
which RugVista Group makes available through its websites 
increases, greater demands are placed on RugVista Group’s 
IT systems with respect to functionality, including network 
capacity and data power. For these reasons, RugVista Group 
is investing significant resources in its IT systems which, with 
exception of certain licensed systems such as the customer 
service system (ZenDesk) and the finance system (Visma.
Net), are created, developed, and managed internally at 
RugVista Group. In 2020, 20 percent of RugVista Group’s 
personnel expenses can be related to personnel who work 
with the Company’s IT systems and development thereof. In 
light of this background, RugVista Group is dependent on a 
small number of employees who possesses important know-
how, particularly with respect to IT and systems development 
(see “RugVista Group is exposed to risks related to supply of 
skilled personnel” above). In addition, an important part of 
accessibility in RugVista Group’s IT systems depends on 
services from third-party providers, primarily Amazon Web 
Services (which among other things provides cloud services 
to RugVista Group).

There is a risk that the Company’s IT systems may prove to 
be under-dimensioned or function incorrectly, particularly if 
traffic on the Company’s websites were to increase faster 
than the Company has anticipated. RugVista Group is 
primarily dependent on high accessibility on systems which 

2) On November 12, 2020, the Swedish Commercial Employees’ Union and the Swedish Trade Federation reached an agreement on a new collective 
bargaining agreement, whereupon the strike which was to have commenced the following day was called off.
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allow the online stores to be constantly available to potential 
customers. RugVista Group is thus subject to risks related to 
outages and disruptions in its IT infrastructure, which among 
other things may be caused by computer viruses, power 
outages, sabotage as well as human or technical errors. IT 
attacks, errors, and damage to IT systems, operational 
disruptions and incorrect or insufficient deliveries of IT 
services from RugVista Group’s IT providers, such as Amazon 
Web Services, may lead to significant outages or disruptions 
on the Company’s online stores and other systems, which in 
turn may adversely affect RugVista Group’s operations.

Cyber security risks within RugVista Group’s operations arise 
primarily in relation to important and sensitive information 
that the Company possesses, e.g. product information, 
customer registers, data which is used to generate forecasts 
for demand, marketing, and customer engagement, as well 
as on-site data which is used to understand how RugVista 
Group’s customers use the Company’s online stores and to 
analyze customer behavior. In addition, there is a risk that 
RugVista Group may be subject to overloading attacks, for 
example in the form of DDoS attacks (Distributed Denial of 
Service attacks) which, on a few previous occasions, have 
resulted in RugVista Group’s online stores being down for up 
to approximately one hour. RugVista Group’s IT infrastruc-
ture is adapted to scale up capacity in the case of increased 
traffic, but in the case of very large increases in traffic in a 
short time, there is a risk that the Company’s online stores 
may become inaccessible to certain potential visitors or that 
the Company will become more vulnerable to other types of 
cyber-attacks. Since almost all of RugVista Group’s sales are 
generated through its online stores, outages at RugVista 
Group’s online stores may lead to significant loss of revenue. 
Cyber security risks can also arise at external parties with 
whom RugVista Group interacts. There is thus a risk that 
RugVista Group’s cooperation with these parties may be 
adversely affected or that unauthorized persons may access 
information regarding RugVista Group’s operations as a 
consequence of cyber security incidents occurring at exter-
nal parties.

RugVista Group is dependent on adapting its digital 
offering based on technological development 
Consumer traffic and purchases from mobile units, such as 
mobile phones and tablets, have increased significantly in 
recent years, and the Company’s assessment is that the 
technological development relating to consumers’ online 
shopping will continue. The Company’s future sales levels 
and customer satisfaction are dependent on the Company 
having succeeded in adapting its digital offering to techno-
logical developments. In recent years, the percentages of 
visits on RugVista Group’s websites as well as RugVista 
Group’s sales which are generated by customers who use 
mobile units have increased. The introduction of new mobile 
units as well as updated software and operating systems may 
lead to difficulties for the Company in foreseeing possible 

problems in connection with development or adjustment of 
mobile-friendly websites and applications. In addition, the 
conversion rate is generally lower in conjunction with visits to 
RugVista Group’s online stores that take place from mobile 
units. During 2019, sales and profitability for the operations 
that RugVista Group conducted under the ArtGlassVista 
brand (that was divested in December 2020 and through 
which the Company previously sold art glass and tableware) 
declined, which was primarily due to the general shift within 
online sales from stationary computers to mobile units, 
combined with the fact that the former online store had not 
been adapted to mobile units. There is also a risk that the 
functionality of RugVista Group’s websites may be adversely 
affected in the event of changes in the functionality of web 
browsers such as Google Chrome, Safari, and Internet 
Explorer, which may lead to reduced traffic on the Compa-
ny’s websites and thus have an adverse impact on the 
Company’s net revenue. One example of a change which 
would be detrimental for the Company is if web browsers 
were to restrict, or entirely forbid, the use of cookies. Such a 
change would result in the Company having limited possibili-
ties to optimize its websites. If RugVista Group fails to ensure 
a high degree of functionality, accessibility, and user-friendli-
ness for its websites, or if RugVista Group’s websites are 
adversely affected by changes in web browsers, there is a 
risk that this will have an adverse effect on RugVista Group’s 
sales, profitability, and competitiveness.

RugVista Group is exposed to risks related to geopolitical 
conditions
The Company’s online stores are available in 20 different 
languages and sales are largely concentrated to Europe, 
where 96.5 percent of RugVista Group sales took place in 
2020. The effects of Brexit on the global economy are still 
uncertain and there is a risk that Brexit may have unforesee-
able consequences for the credit markets, the EU’s single 
market as well as other important finance and trading rela-
tions. The global economy has also been adversely affected 
by tariffs and other trade-restricting measures introduced by 
the United States, EU, and China. Of the rugs sold by 
RugVista Group in 2020, 5.1 percent originated in Iran, 60.5 
percent in Turkey and 3.1 percent in Afghanistan. In light of 
this, RugVista Group is also subject to risks related to geopo-
litical uncertainty in the Middle East. Such uncertainty may, 
for example, involve risks related to RugVista Group’s access 
to rugs if the supply available at the wholesalers from whom 
the Company purchases rugs were to decline, if the factories 
in which RugVista Group’s rugs are produced were to suffer 
disruptions in production, or if trade sanctions against any 
jurisdiction were to be introduced (see also “RugVista Group 
is subject to risks related to international sanctions” below). An 
adverse geopolitical development can thus have a material 
adverse impact on RugVista Group’s operations and operat-
ing profit.
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RugVista Group is dependent on succeeding in generating 
traffic to its online stores 
RugVista Group’s sales take place almost exclusively online 
through RugVista Group’s online stores, and accordingly, 
RugVista Group is dependent on continuing to generate 
 traffic to the online stores. In addition to so-called earned 
traffic in the form of direct/organic traffic, where RugVista 
Group’s customers reach the online stores by manually 
typing the URL address (such as rugvista.com) of the relevant 
online store, earned traffic is also generated to RugVista 
Group’s online stores, among other things through being 
mentioned in social media, blogs, and traditional media 
forms as well as through search engine optimization (“SEO”). 
The search engine algorithms and presentations of search 
results are changed frequently, which may result in RugVista 
Group’s websites being excluded from search results or are 
given a lower ranking compared to the Company’s competi-
tors, which in turn may adversely affect traffic to the Compa-
ny’s websites. In addition, a significant portion of the traffic to 
RugVista Group’s online stores is generated through search 
engine marketing (“SEM”), in which the Company invests in, 
for example, Google Ads, Yahoo, and Bing. There is a risk that 
the competition on these search engines will increase, with 
an increased quantity of competing offers for advertising 
spaces as a result. This may lead to RugVista Group incurring 
increased costs for SEM or RugVista Group being less visible 
on the search engines than RugVista Group’s competitors, 
which may have a material adverse effect on traffic to 
RugVista Group’s websites and, by extension, on RugVista 
Group’s sales. Another important aspect for RugVista Group 
is the use of cookies to optimize purchases of traffic to its 
online stores. In the event of changes in the settings in web 
browsers regarding cookies, for example if a developer of a 
particular browser were to change the standard setting for 
web browsers so that the use of cookies is restricted or 
forbidden, this may lead to an adverse effect on RugVista 
Group’s ability to optimize purchases of traffic to its websites 
and, by extension, on RugVista Group’s profitability.

RugVista Group is exposed to reputational risks
RugVista Group’s reputation is important in relation to 
potential and existing customers, employees, and cooperation 
partners. RugVista Group’s ability to maintain, increase, and 
geographically expand its sales depends on the Company’s 
ability to adapt to a rapidly changing media landscape, which 
includes increased importance of social media and dissemina-
tion of online advertising campaigns. The fact that RugVista 
Group only has contact with its existing and potential custom-
ers through websites, by email, or by telephone means that 
RugVista Group’s customer service is of great importance for 
the maintenance of RugVista Group’s reputation. Shortcom-
ings in RugVista Group’s customer service, or the customer’s 

perception that the service is substandard, thus risks having 
an adverse effect on demand for the Company’s rugs. 
An important part of the consumers’ decisions when choosing 
a rug seller comprises the customer opinions that are 
reflected in the Company’s NPS3) score (which was 67, as an 
average, during 2020) or available on websites that provide 
customer views, such as Trustpilot (where the Company’s 
rating was 4.81 in average during 2020). Adverse consumer 
reviews or comments about RugVista Group on social media, 
blogs, or other customer opinion platforms which spread 
rapidly through such forums to existing and potential 
customers might cause great damage to the Company’s 
reputation and, by extension, to its market position, competi-
tiveness, and demand for RugVista Group’s rugs.

RugVista Group’s brands – RugVista and CarpetVista – consti-
tute important components in RugVista Group’s possibility to 
successfully sell its products. For example, strong brand 
awareness is important to enable RugVista Group to gener-
ate direct traffic, i.e., where the customers reach RugVista 
Group’s online stores by manually typing the URL address for 
the relevant website (such as rugvista.com). Adverse publicity 
and reputational risks influencing RugVista Group may, for 
example, arise if it proves to be the case that any of the rug 
suppliers or rug producers whom RugVista Group uses in 
development and low-wage countries apply unreasonable 
wages or demonstrate other shortcomings in their handling 
of staff or if RugVista Group fails, for example, to comply with 
employment law or consumer law legislation and regula-
tions. If RugVista Group fails to maintain and improve its 
reputation, whether this is justified or not, or if RugVista 
Group’s reputation or any of its brands is severely damaged 
or affected by extensive adverse publicity, RugVista Group’s 
ability to attract customers, employees, and cooperation 
partners may be adversely affected.

RugVista Group is exposed to risks related to changes in 
consumer purchasing patterns and home furnishing 
preferences 
RugVista Group’s product offering normally comprises of 
approximately 30,000 traditional and design rugs. RugVista 
Group’s continued success is, to a high degree, dependent 
on the Company succeeding, at the right time, in predicting 
and adapting its assortment of rugs to changes in customer 
preferences, home furnishing trends, and consumer 
demand. If RugVista Group underestimates demand for a 
certain type of rug or misjudges prevailing trends or 
customer preferences, this may have the consequence that 
the Company fails to keep sufficiently large stocks of prod-
ucts, which in turn may result in the Company failing to meet 
demand of its potential customers, who may thus choose to 
purchase rugs from another seller. There is also a risk that 
the Company over-estimates demand and maintains stocks 

3) Net promoter score (”NPS”) is a key ratio that is used to measure customer loyalty. Net promoter score is based on the question: “How likely is it that you 
would recommend this company to a friend or colleague?” The question is answered by the participant based on a scale, ranging from –100 to 100. This 
key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.

4) Trustpilot.com is a website for consumer reviews that was founded in Denmark in 2007, and contains reviews of companies from throughout the world. 
The review scale is 0–5. This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i 
Malmö AB.
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of products that are too extensive, which for example may 
occur if RugVista Group’s potential customers wholly or 
partially decide not to have rugs as part of home furnishings 
or prefer rugs which comprise recycled or recyclable mate-
rial or which have been produced locally or in geographic 
proximity. Significant reduced demand for RugVista Group’s 
rugs may also risk leading to increased costs for RugVista 
Group, for example in the form of write-downs or rugs only 
being sold at significant discounts. Sales of rugs at significant 
discounts risk adversely impacting the Company’s profitabil-
ity and margins.

Furthermore, the Company assesses that the ongoing 
COVID-19 pandemic has resulted in consumers having 
chosen, to a higher degree than before, to spend a larger 
share of their disposable income on home furnishing, and 
thus also on RugVista Group’s products, as consumers have 
spent a lot of their time in their homes during the COVID-19-
pandemic. It is uncertain to what extent consumers will 
continue to spend an equally large share of their disposable 
income on rugs, and there is a risk that the willingness and 
needs of consumers to buy rugs will decrease when the 
restrictions concerning the COVID-19 pandemic are being 
eased, which could have an adverse impact on the demand 
for the products RugVista offers. Changes in consumer 
purchasing patterns and home furnishing preferences thus 
constitute a significant risk for the Company’s prospects and 
sales.

RugVista Group is subject to risks related to returns of 
rugs 
RugVista Group’s policy is to sell goods to customers with a 
100 day5) right of return from the delivery date, which gener-
ally exceeds statutory rights of return in the countries in 
which the Company’s customers are located. This means 
that RugVista Group’s customers can return purchased 
goods within 100 days of delivery and get back the amount 
paid. Therefore, the Company reports a refund liability and 
an asset in the balance sheet regarding the right to repos-
sess products which RugVista Group expects to receive in 
return. Historic data based on the anticipated value of 
returns is used to assess the size of returns on the date 
of sale. In 2020, RugVista Group’s returns level was 
15.8 percent6). However, the returns level differ from country 
to country depending on consumer behavior within online 
sales. In general, more experienced online sales consumers 
return their products to a greater degree than less experi-
enced online sales consumers, and the level of returns is 
generally higher for more expensive goods than cheaper 
goods. There is a risk that RugVista Group’s return levels may 
increase as consumers continue to become more experi-
enced within online sales. RugVista Group’s liquidity risks 
being adversely affected if a large number of customer 
returns take place within a short period of time. An increased 
number of customer returns would also risk resulting in 

increased administration as well as increased costs for the 
Company. If the Company decides to apply shorter return 
periods, there is a risk that existing and potential customers 
will consider the Company’s offering to be less attractive than 
the offerings of the Company’s competitors. This, in turn, risks 
leading to lost market shares and decreased net revenue.

RugVista Group is exposed to risks related to the 
Company’s fulfillment centers and write-down of 
inventory
RugVista Group’s fulfillment centers are located in Malmö and 
Limhamn. The fulfillment center in Limhamn primarily stores 
the Company’s traditional rugs, while the fulfillment center in 
Malmö primarily stores design rugs. The Company’s fulfillment 
centers store in total approximately 70,000 rugs. RugVista 
Group’s operations are dependent on effective processing of 
purchased goods that are to be delivered to customers, pack-
aging, outgoing freight and receipt management, control and 
processing of returns as well as high functionality in the 
Company’s processing system. Events such as sabotage, fire, 
and natural disasters might result in damage to the fulfillment 
centers and the products in RugVista Group’s stocks. Even if 
such damage were to be covered by RugVista Group’s insur-
ance coverage, extensive damage to the Company’s fulfillment 
centers and stocks risks entailing a certain repurchasing 
period for the relevant products and might therefore have the 
consequence that the Company is unable to perform its obli-
gations to its customers on time, particularly if a large part of 
the Company’s traditional rugs are damaged. Such events risk 
having an adverse effect on RugVista Group’s insurance 
premiums and deductibles. There are also certain types of 
damage and events that are not covered by insurance, which 
can accentuate the risks described above. Accordingly, 
damage to the Company’s stocks risks leading to damage 
to the Company’s reputation or increased costs in the form 
of write-downs. The value of RugVista Group’s stocks on 
December 31, 2020 was SEK 90,997,329 and accordingly, any 
significant write-downs may have a significant adverse effect 
on RugVista Group’s financial position and operating profit.

legal risks

RugVista Group is exposed to risks related to 
international sanctions
RugVista Group’s operations include the sourcing and resale 
of Iranian-origin rugs, which RugVista Group sources via 
European wholesalers. Iranian-origin rugs do not represent 
an insignificant part of RugVista Group’s net revenue and 
inventory value. Economic or trade sanctions by the EU, the 
United States, and other jurisdictions have expanded in 
recent years and, for example, on November 5, 2018, the 
United States re-imposed all of its prior secondary sanctions 
against Iran. The current U.S. sanctions regime includes, for 
example, secondary sanctions under which non-U.S. parties 
can be sanctioned by the United States if they engage in 

5) Prior to applying a 100 day right of return, the Company applied a 30 day right of return.
6) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
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certain especially significant and sensitive types of transac-
tions, including the sale, supply, or transfer to or from Iran of 
significant goods and services used in connection with the 
Iranian textile or manufacturing sectors.

There is thus a risk that RugVista Group may become subject 
to allegations concerning sanctions violations related to past, 
ongoing, or future activities or become subject to related 
investigations or claims. Sanctions regimes are also subject 
to frequent changes, and such changes could require 
RugVista Group to cease or limit its operations pertaining to 
Iranian-origin rugs. If the United States were to take the view 
that RugVista Group is or in the past has been operating in 
the textiles or manufacturing sectors of the Iranian economy 
and were to impose secondary sanctions in relation to any 
operations that RugVista Group is or has been involved in, 
such sanctions could include import, export, and finance 
restrictions, and, in the worst case, losing access to U.S. 
markets or being subject to an asset freeze under U.S. law. 
There is also a risk that RugVista Group’s sourcing and resale 
of Iranian-origin rugs may affect the ability and willingness of 
third parties, for example, banks and other financial institu-
tions, logistics companies, and other service suppliers, to 
provide services to RugVista Group as part of their efforts to 
comply with sanctions laws against Iran.

The EU, the United States, and other jurisdictions have also, 
to various degrees, imposed sanctions aimed at other juris-
dictions in which RugVista Group’s rugs originate from, such 
as Turkey and Afghanistan. Such sanctions may increase in 
scope, which may be unforeseeable since it depends on 
geopolitical developments in the regions in question. 
Increased sanctions may result in RugVista Group being 
forced to cease or adapt parts of its operations to the extent 
covered by such sanctions.

RugVista Group is exposed to risks related to 
sustainability
RugVista Group strives to be an industry leader within 
sustainability, and RugVista Group’s possibilities to conduct 
long-term profitable operations are highly dependent on 
RugVista Group succeeding in addressing the sustainabili-
ty-related risks to which the Company is exposed. RugVista 
Group’s operations in developing and low-wage countries 
such as Turkey, India, Iran, Pakistan, and Afghanistan entail, 
for example, that the Company is exposed to risks related to 
sustainability issues such as human rights, working condi-
tions, environment, bribery, and corruption.

RugVista Group’s supplier agreements prescribe, in line with 
the foregoing, that RugVista Group’s suppliers are obliged to 
comply with the Company’s code of conduct for suppliers 
which, among other things, contains conditions regarding 
human rights, working conditions, prohibitions on child and 
forced labor, and the employees’ rights to reasonable remu-
neration. However, RugVista Group faces challenges as 
regards monitoring the extent of which the code of conduct 
is complied with, largely due to incomplete systems among 

RugVista Group’s suppliers in developing and low-cost coun-
tries. RugVista Group’s handmade rugs largely originate from 
developing and low-cost countries, particularly India and 
Iran, but also Pakistan and Afghanistan, where both living 
and working conditions generally do not correspond to 
equivalent conditions in Sweden. In many developing and 
low-cost countries, there is generally also a greater risk of 
violations of laws and regulations regarding sustainability 
factors such as human rights, working conditions, environ-
ment, bribery, and corruption. Such violations may result in 
extensive fines or other criminal, civil or administrative sanc-
tions and thus have a significant adverse effect on RugVista 
Group’s reputation, operations, and operating profit. Such 
violations as are committed by, or allegations regarding such 
violations as are made against, suppliers, or other external 
parties with whom RugVista Group has commercial relation-
ship risk leading to adverse publicity which may damage 
RugVista Group’s reputation, even if RugVista Group is not 
involved in such incidents.

RugVista Group’s operations affect the environment, among 
other things through the use of various natural resources 
(raw materials) such as silk, cotton, and wool, as well as elec-
tricity, fuel, chemicals, and water (large quantities of which 
are needed in the production of yarn) during the production 
process, in conjunction with goods transports, when the 
products are used and maintained, as well as when the rugs 
can no longer be used. RugVista Group’s carbon footprint 
and the use of various raw materials risks resulting in 
adverse publicity and reputational damage.

RugVista Group is exposed to risks related to insufficient 
regulatory compliance 
RugVista Group’s marketing and sales of rugs online mean 
that the Company’s operations are covered by a number of 
consumer and marketing law regulations, for example the 
Consumer Sales Act (Sw. konsumentköplagen (1990:932)), the 
Distance Agreements and Agreements Outside Business 
Premises Act (Sw. lagen (2005:59) om distansavtal och avtal 
utanför affärslokaler), the Marketing Act (Sw. marknadsföring-
slagen (2008:486)), and, to a certain extent, national 
consumer protection and marketing regulations in the coun-
tries in which RugVista Group conducts sales and directs its 
marketing. RugVista Group’s compliance with these regula-
tions is subject to review by, e.g. the Swedish Consumer 
Agency (Sw. Konsumentverket), the Consumer Ombudsman 
(Sw. Konsumentsombudsmannen), the Swedish Advertising 
Ombudsman(Sw. Reklamombudsmannen), and the National 
Board for Consumer Complaints (Sw. Allmänna reklamation-
snämnden). Among other things, the Swedish Consumer 
Agency has recently increased its focus on online sales and 
the use of discounts, price information, and comparison 
prices in marketing by online sales companies. In addition, 
from time to time, there are complaints by customers, for 
example alleging that RugVista Group’s marketing is mislead-
ing and/or incorrect. If RugVista Group acts in violation of, or 
can be perceived as violating, the above-mentioned or other 
regulations, there is a risk that the Company will be subject 
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to complaints by customers, fines, and orders by public 
authorities, or involved in judicial and administrative 
proceedings, which risk having an adverse impact on the 
Company’s reputation and demand for its products.

The yarn used in RugVista Group’s rugs is dyed, and a 
number of RugVista Group’s rugs consist, to a certain extent, 
of leather, for example in the tape on some rug’s backside. 
RugVista Group’s rugs are thus encompassed by the REACH 
Regulation ((EC) 1907/2006), which among other things 
establishes requirements with respect to registration of 
chemical substances, prohibitions and other restrictions 
regarding chemical substances, requirements regarding 
permits with respect to specifically hazardous substances, 
and rules regarding information that needs to be provided to 
customers. Some of RugVista Group’s rugs produced in 
India, including certain rugs intended for use in for example 
children’s rooms, are not OEKO-TEX certified,7) and RugVista 
Group’s suppliers are in those cases obliged to perform 
controls to ensure that chemicals have not been used in 
connection with the dying of the rugs. Should it turn out that 
the rugs offered by RugVista Group contain chemicals and 
therefore violate the REACH Regulation, this could risk lead-
ing to prohibitions on sales, recall of products, environmen-
tal fines, and, in the case of serious regulatory violations, 
indictment for environmental offences, which in turn could 
also result in material adverse consequences for the Compa-
ny’s reputation.

RugVista Group processes a large volume of personal data 
which, among other things, is obtained from consumers to 
enable RugVista Group to engage in sales of products 
through online sales. The personal data being processed 
from consumers includes, for example, contact information, 
payment details, and information about visits on RugVista 
Group’s websites. RugVista Group also processes personal 
data relating to, for example, its employees, job applicants, 
and business contacts. Processing of personal data is subject 
to extensive data protection laws and regulations that have 
been adopted to protect individuals’ personal integrity. For 
example, the GDPR ((EU) 2016/679) includes extensive 
requirements on companies that process personal data and 
the maximum fine for violations of the GDPR is EUR 20 
million or 4 percent of RugVista Group’s turnover, whichever 
is higher. Violations of the GDPR or other data protection 
legislation in conjunction with the processing of personal 
data may lead to RugVista Group being required to pay 
damages to a third party and significant fines, which may also 
damage RugVista Group’s reputation. 

RugVista Group is dependent on the Company and its 
employees, suppliers, and other external parties complying 
with applicable laws and regulations as well as internal 
governance documents and policies. Violations or lack of 
compliance with applicable laws and regulations can 
adversely impact RugVista Group’s operations and reputa-
tion. Such behavior may, for example, include deficient 
compliance with laws and regulations related to anticorrup-
tion and prohibitions against bribery, export control, money 
laundering, IT security, use of cookies on websites, corporate 
governance and exchange regulations, IFRS, and other regu-
lations relating to accounting and financial reporting, the 
environment, work environment, business ethics, and equal 
treatment. There is also a risk of the Company having insuffi-
cient or limited resources for training of personnel in these 
issues or that internal governance documents, policies, and 
codes of conduct are insufficient and not fully effective, 
particularly if RugVista Group is exposed to risks that have 
not fully or sufficiently been identified or predicted. RugVista 
Group is also subject to the risk of its Executive Management 
acting in violation of RugVista Group’s strategies, corporate 
governance practice, internal guidelines, and policy docu-
ments. If RugVista Group’s internal controls and other meas-
ures to guarantee compliance with laws, regulations, internal 
guidelines, and policies are insufficient, there is a risk of 
RugVista Group’s reputation being damaged, that RugVista 
Group violates undertakings in financial agreements and 
commercial agreements, and that the Company becomes 
subject to liability in damages, fines, liquidated damages, 
and/or other civil or penal liability.

RugVista Group is exposed to risks related to legal and 
administrative proceedings
From time to time, RugVista Group is involved in civil law or 
administrative proceedings which arise within the scope of 
day-to-day operations. Such proceedings may, among other 
things, include disputes with suppliers or other cooperation 
partners, legal claims by customers, product recalls and 
product liability claims, or investigations and sanctions initi-
ated by public authorities. Measures by public authorities 
may, for example, be the result of incorrect declarations 
regarding customs value and lack of, or errors in, customs 
certificates and classifications.

There is a risk that products sold by RugVista Group may 
cause personal injury and lead to product recalls, product 
liability claims, and/or administrative charges. For example, 
RugVista Group’s products may contain hazardous 
substances, be easily flammable, or otherwise be dangerous, 
cause allergies, eczema, or similar medical conditions. This 
risk is accentuated if RugVista Group does not provide the 
customers with sufficient information on its websites in 
order to avoid the rugs being used incorrectly.

7) OEKO-TEX is a global independent testing and certification system for textile raw, middle and end products in the full production chain. The certification 
means that the textile used in the finished product is free from unhealthy chemicals. 
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Any misconduct, including work environment deficiencies in 
RugVista Group’s premises, accidents, or other incidents 
which occur in the Company’s operations may lead to 
disputes with employees and trade unions, as well as public 
authority measures. For example, the Work Environment 
Agency (Sw. Arbetsmiljöverket) conducts inspections from 
time to time at RugVista Group’s fulfillment centers in order 
to review work environment conditions and safety measures 
concerning, e.g., manual lifts for heavy rugs and forklift traf-
fic. Employment law and work environment-related disputes 
or public authority measures may result in significant 
adverse publicity, extensive fines or liability in damages, 
 and/ or prohibitions on certain work.

Legal and administrative proceedings, for example of the 
types mentioned above, may prove to be costly, time-con-
suming, and disrupt RugVista Group’s operations. The finan-
cial, reputational, and legal consequences of legal and 
administrative proceedings are uncertain and constitute a 
significant risk for RugVista Group.

RugVista Group is exposed to tax risks
In 2020, RugVista Group’s tax expenses amounted to SEK 
20,611,810 and the effective tax rate was 20.5 percent. 
There is a risk that RugVista Group’s application and inter-
pretation of tax laws, tax treaties, and other provisions is not 
correct in all respects. There is also a risk that tax authorities 
make assessments and decisions that differ from RugVista 
Group’s application and interpretation of the aforemen-
tioned laws, tax treaties, and other provisions, which risks 
negatively impacting RugVista Group’s tax expenses and 
effective tax rate. Similarly, there is a risk that amended laws, 
tax treaties, and other provisions, which may apply retroac-
tively, may have a material adverse effect on RugVista Group 
operating profit.

Since RugVista Group conducts online sales of rugs to 
customers in many different countries, RugVista Group is 
obliged to register for, and report, value added tax in coun-
tries other than Sweden. Within the EU, where 89 percent of 
RugVista Group’s sales took place in 2020, there is such an 
obligation if the total online sales to consumers in a specific 
EU country exceed that country’s turnover threshold in a 
single year. There is a risk that tax authorities in different 
countries will question RugVista Group’s handling of value 
added tax, for example if the Company is registered too late 
for value added tax in any country or if RugVista Group’s 
registration of value added tax in any other respect fails to 
satisfy all requirements in all countries, which risks leading to 
increased tax expenses and possibly tax surcharges that 
may adversely impact RugVista Group’s operating profit and 
financial position. 

Furthermore, it is proposed that on July 1, 2021, new rules 
regarding value added taxation of online sales will enter into 
force based on amendments to, among other things, the 
Value Added Tax Directive (Directive 2006/112/EC). The rules 

entail that a common turnover threshold of EUR 10,000 (in 
Sweden, set at SEK 99,680) is introduced for all sales to 
consumers in other EU countries. If the sales threshold is 
exceeded, the seller will need to debit and declare the 
purchaser countries’ value added tax on such sales. In order 
to debit the purchaser countries’ value added tax, the seller 
will either need to be registered for value added tax in all EU 
countries in which online sales occur or report the online 
sales that occur to other EU countries in the Swedish Tax 
Agency’s (Sw. Skatteverket) One Stop Shop online service. 
RugVista Group’s online sales to other EU countries will 
exceed the sales threshold and RugVista Group will need to 
adapt its value added tax management based on the new 
rules. It is uncertain how RugVista Group may be affected by 
the new rules regarding value added taxation of online sales, 
but there is a risk that the application thereof may lead to 
RugVista Group in total being required to pay higher value 
added tax or that RugVista Group will incur increased admin-
istration expenses.

From time to time, RugVista Group is also included in other 
tax disputes, tax audits, and procedures of various signifi-
cance and scope. Such proceedings may be long-term and 
extend over several years, and may require RugVista Group 
to pay significant amounts in additional tax, which may thus 
adversely impact the Company.

RugVista Group is exposed to risks related to intellectual 
property rights 
The trademarks RugVista and CarpetVista constitute a signi-
ficant and valuable part of RugVista Group’s operations. 
RugVista Group’s trademarks are registered within the EU 
and are the subject of applications and registrations in about 
ten additional countries around the world. In addition, 
RugVista Group has registered other intellectual property 
rights in the form of domain names. A failure to receive, 
renew, or establish protection for such intellectual property 
rights may, for example, lead to RugVista Group no longer 
being able to use certain brands or to some other party sell-
ing low quality products when using any of RugVista Group’s 
brands or characteristic marks or otherwise conveying a 
negative and misleading view of these brands. If RugVista 
Group fails to receive, renew or maintain protection for its 
intellectual property rights, this may thus have negative 
consequences for RugVista Group’s competitiveness and 
demand for its products. 

In addition to registered intellectual property rights, RugVista 
Group also has unregistered intellectual property rights, 
primarily in the form of rug design, know-how, and systems 
developed in-house, including a business system (Enterprise 
Resource Planning System – “ERP system”). Rug designs are 
created either by the Company itself or by external designers 
who work on behalf of the Company. The Company has a 
contractual right of exclusivity to a significant part of the 
unregistered designs that are used for RugVista Group’s 
rugs. Since rug designs are often deemed to constitute 
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 artistic works, only the economic rights can be regulated by 
agreement, not the moral rights to the work. There is a risk 
that the contractual provisions with designers, confidentiality 
undertakings by employees, suppliers, and other coopera-
tion partners, as well as other measures taken to protect and 
control unregistered intellectual property rights are insuffi-
cient. If RugVista Group fails to protect and control unregis-
tered intellectual property rights as well as other important 
information, this risks damaging the Company’s operations 
and competitiveness. RugVista Group has not registered any 
rugs as patterns or designs, and the protection therefore is 
thus limited to the unregistered protection that the 
Company obtains in the form of copyright or unregistered 
designs.

As a basis for its technical platform, the Company uses soft-
ware to a large extent, the source code of which is not 
proprietary but rather is generally available and typically free 
of charge to use, read, modify, and distribute further (open 
source components). The Company is thus exposed to risks 
linked to the software ceasing to be publicly available, which 
for example might lead to the Company being forced to incur 
increased costs for continued use of the software. RugVista 
Group does not distribute its in-house developed software 
but, in conjunction with the use of open source components, 
there is nevertheless a certain risk for that RugVista Group, if 
the conditions set forth in applicable licenses are not fulfilled, 
may be deemed to infringe a third party’s rights, or that it 
may need to make its software publicly available.

There is a risk that other parties may claim intellectual prop-
erty rights which cover certain of RugVista Group’s registered 
intellectual property rights or that RugVista Group is accused 
of having infringed another party’s intellectual property 
rights. In addition to RugVista Group itself being accused of 
committing infringement of any third party’s intellectual 
property rights, RugVista Group may also be drawn into such 
proceedings as a consequence of infringement by suppliers 
of another party’s intellectual property rights if the Company 
markets and sells the relevant products that had been 
provided by the supplier. The outcomes of disputes concern-
ing intellectual property rights are often uncertain and may 
involve significant costs and risk diverting the focus of 
management and key employees from RugVista Group’s 
primary business operations.

Financial risks

RugVista Group is exposed to liquidity and financing risks
RugVista Group is exposed to liquidity risks, which constitute 
the risk that RugVista Group will not have sufficient funds to 
perform its payment obligations. This may, in turn, derive 
from factors beyond RugVista Group’s control, including 
general credit crises or serious and long-term adverse 
economic conditions. The risk that this kind of factors may 
impact RugVista Group’s liquidity and financial position 

increases in the case of a significant extension in the time 
and scope of the COVID-19 pandemic. In addition, RugVista 
Group is exposed to risks relating to the financing of 
RugVista Group’s capital needs becoming more difficult or 
more expensive in the future. 

RugVista Group has a degree of seasonal variation in cash 
flow which might have an adverse impact on RugVista 
Group’s liquidity. For example, RugVista Group usually expe-
riences increased sales during the first and fourth quarters 
of the year, among other things due to lower outdoor 
temperatures which may cause the floor to be cold, as well 
as an opposite effect in the second and third quarters each 
year, when outdoor temperatures are higher. In order to 
meet increased sales, the Company needs to ensure that 
purchases to the inventory take place on time. In certain 
cases, payments from RugVista Group to suppliers take 
place before the rugs have been sold to customers. Seasonal 
variations and the measures that RugVista Group takes to 
address them can thus result in the Company’s cash flow 
and liquidity being adversely affected, which may for exam-
ple mean that the Company is required to refrain from, or 
delay, investments during such periods.

A number of RugVista Group’s suppliers have, from time to 
time, accepted long payment deadlines for RugVista Group, 
which the Company has used to partially finance RugVista 
Group’s inventory. There is a risk that the Company’s suppli-
ers might demand shorter payment deadlines, which may 
have an adverse impact on the Company’s liquidity and cash 
flow.

If RugVista Group fails to pay any future promissory notes, to 
renew or refinance existing financing on favorable terms or 
at all, or fails to perform any future obligations, this may have 
a material adverse impact on RugVista Group’s liquidity, 
operating profit, and financial position. 

RugVista Group is exposed to currency risks
RugVista Group’s operations are conducted in Sweden and 
SEK is RugVista Group’s functional currency. The majority of 
RugVista Group’s incoming payment flows take place in EUR 
or SEK (which accounted for 63.1 and 10.4 percent, respec-
tively, of all incoming payment flows in 2020, while outgoing 
payment flows take place almost exclusively in SEK and EUR 
(which accounted for 45.9 and 40.3 percent, respectively, of 
all outgoing payment flows in 2020. There is thus a risk that 
unfavorable changes in exchange rate may impact RugVista 
Group’s costs or revenues and thus adversely impact the 
Company’s margins and operating profit. The Company 
engages in no currency hedging of estimated flows in foreign 
currency, which can accentuate the risk of an adverse effect 
on operating profit in the event of significant exchange rate 
fluctuations.
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RugVista Group is exposed to risks related to impairment 
of goodwill
Goodwill is the largest single item in RugVista Group’s 
balance sheet and, on December 31, 2020, amounted to 
SEK 299,949,397, corresponding to 50.6 percent of the 
Company’s total assets. Goodwill represents the difference 
between the acquisition value and the fair value of acquired 
assets, assumed liabilities, and contingent liabilities. The 
factors at RugVista Group which constitute reported goodwill 
are primarily various types of synergies, personnel, know-
how, customer contacts of strategic importance as well as 
market leading positions8) on selected markets.

Reported values for goodwill are attributable to the subsidi-
ary RugVista AB. Goodwill is not amortized but, rather, a test 
for impairment is carried out each year, or when there are 
indications that impairments are required, on the lowest 
level on which there are separate identifiable cash flows 
(cash generating units). RugVista Group’s impairment tests of 
goodwill are carried out by the Company calculating recover-
able amounts, which are based on calculations of value-of-
use. These calculations are based on estimated future cash 
flows before tax, based on financial budget as well as a fore-
cast of future growth for the immediately following four 
years. Growth rate has been assessed based on RugVista 
Group’s historical growth rate and anticipated growth on the 
online market for RugVista Group’s products going forward. 
There is a risk that RugVista Group’s assumptions in these 
respects prove to be incorrect or that the discount rate 
which is used does not correctly reflect the specific risks for 
the cash generating unit, which might result in deviations in 
the value of goodwill. Any such major deviations and major 
impairments of goodwill may have a material adverse impact 
on the Company’s financial position. 

RugVista Group is exposed to interest rate risks
In 2020, RugVista Group’s interest rate expenses amounted 
to SEK 3,557,433. RugVista Group is exposed to interest rate 
risks through borrowing which takes place at variable rates. 
Increased market rates which to a significant extent effect on 
RugVista Group’s interest expenses may have a material 
adverse impact on RugVista Group’s operating profit after 
financial items and RugVista Group’s financial position. 
RugVista Group has no hedging of current interest levels, 
which may accentuate the interest rate risk in the event of 
significant fluctuations in market rates.

RISKS RElATING TO THE SHARES IN 
RUGVISTA GROUP
The share price can be volatile and the share price 
development is affected by several factors
Since an investment in shares may decrease in value, there is 
a risk that investors will not recover their invested capital. 
The performance of the share depends on multiple factors, 
some of which are company specific, whereas others are 
related to the stock market in general. The price in the Offer-
ing (the “Offering Price”) will be determined through a 
book-building procedure and, consequently, based on 
demand and the overall market conditions. The Offering 
Price will be set by the Main Shareholder in consultation with 
the Joint Global Coordinators. This price will not necessarily 
reflect the price at which investors in the market will be will-
ing to buy and sell the shares following the Offering; for 
example, the price could during the trading taking place after 
the listing differ from the Offering Price.

Furthermore, the share price may, for example, be affected 
by supply and demand, fluctuations in actual or projected 
results, failure to meet stock analysts’ operating profit expec-
tations, failure to achieve financial and operational targets, 
changes in general economic conditions, changes in regula-
tory conditions, and other factors such as sales of significant 
holdings by owners. The Company’s shares have not previ-
ously been traded on a stock market. It is therefore difficult 
to predict the amount of trading or the interest that may be 
shown in the shares. Consequently, there is a risk that there 
will not always be an active and liquid market for trading in 
RugVista Group’s shares, which would affect investors’ possi-
bilities to recover their invested capital. This presents a 
significant risk for a single investor.

RugVista Group’s ability to pay future dividends depends 
on several factors
Payment of dividends may only take place if there are paya-
ble funds held by RugVista Group and with such amount that 
it is justifiable taking into account the requirements that the 
size, scope and risks of the operations pose on RugVista 
Group’s equity, consolidation needs, liquidity, and position in 
general for a certain financial year. Furthermore, future 
 dividends, and the size of any such dividends, depend on the 
Group’s future results, financial position, cash flows, working 
capital requirements, and other factors. RugVista Group’s 
dividend policy entails that RugVista Group aims to pay out 
up to 50 percent of annual net profits in dividends to share-
holders. However, there is a risk that payable dividends will 
not be available in any financial year, which would reduce the 
return on an investor’s invested capital.

8) See footnote 1 on page 23 regarding the basis for statements relating to RugVista Group’s market position, etc.
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Sales of shares by existing shareholders could cause the 
share price to decline
The market price of the Company’s share could decline if 
there are substantial sales of the Company’s shares, particu-
larly sales by the Board of Directors of the Company, Execu-
tive Management, and significant shareholders, or otherwise 
when a large number of shares are sold. The Selling Share-
holders, shareholding members of the Board of Directors 
and the Executive Management will through so-called 
lock-up commitments, undertake not to sell their respective 
holdings for a certain period as of the first day of trading on 
Nasdaq First North Premier. Joint Global Coordinators could 
decide to grant exceptions from the limitations on the sale of 
shares during the lock-up period. After the expiry of the rele-
vant lock-up period, the shareholders subject to lock-up will 
be free to sell their shares in the Company. Any sales of 
substantial amounts of the Company’s shares in the public 
market by the shareholders subject to the lock-up undertak-
ings or the Company’s other current shareholders, or the 
perception that such sales might occur, could cause the 
market price of the Company’s share to decline, which entails 
a significant risk for investors.

Undertakings by Cornerstone Investors are not secured
The Cornerstone Investors have undertaken to acquire 
shares in the Offering corresponding to a total of 
SEK 820 million. Under the assumption that the Offering 
Price corresponds to the midpoint of the Price Range, the 
undertakings relate to 6,978,716 shares, corresponding to 
50.1 percent of the total number of shares in the Offering 
(under the assumption that the Offering is fully subscribed, 
the Offering is fully increased and the Overallotment Option 
is exercised in full) and 33.6 percent of the total number of 
shares in the Company after the Offering. However, the 
Cornerstone Investors’ undertakings are not secured by 
bank guarantees, blocked funds, pledges of collateral, or 
similar arrangements. Consequently, there is a risk that one 
or several of the Cornerstone Investors will not be able to 
fulfill their commitments. The Cornerstone Investors’ under-
takings are also subject to certain customary conditions. If 
any of these conditions is not satisfied, there is a risk that the 
Cornerstone Investors will not fulfill their undertakings, 
which could have a negative impact on the completion of the 
Offering.
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In order to facilitate the Group’s continued growth and development, the Company’s Board of Directors and Litorina IV L.P. 
(the “Main Shareholder”) have decided to diversify the ownership of the Company’s shares. On February 19, 2021, 
Nasdaq  Stockholm resolved that RugVista Group meets the applicable listing requirements for Nasdaq First North Premier. 
Nasdaq Stockholm will approve an application for admission to trading of the Company’s shares on Nasdaq First North 
Premier, provided that certain terms and conditions, including that the Company submits such application, and that the distri-
bution requirement for the Company’s shares is fulfilled no later than the listing date. First day of trading on Nasdaq First 
North Premier is expected to be on March 18, 2021.

Pursuant to the terms and conditions set forth in this prospectus, investors are hereby invited to acquire 10,383,535 existing 
shares in RugVista Group, of which all shares are offered by the Selling Shareholders. The Selling Shareholders have also 
reserved the right to increase the Offering and sell not more than 1,983,217 additional existing shares.

The Offering price will be determined through a book-building process and is expected to be set within the range 
SEK 110–125 per share (the “Price Range”). The Price Range has been set by the Main Shareholder in consultation with the 
Joint Global Coordinators based on a number of factors, including discussions with certain institutional investors, a compari-
son with the market price of other comparable listed companies, an analysis of previous transactions for companies within the 
same industry, the current market situation, and estimates regarding the Company’s business opportunities and future profit-
ability. The Offering Price to the general public will not exceed SEK 125 per share. The Offering Price will be set by the Main 
Shareholder in consultation with the Joint Global Coordinators and is expected to be made public through a press release on 
or around March 18, 2021.

The Company will not issue any new shares in connection with the admission to trading on Nasdaq First North Premier and the 
Offering, and the Company will not receive any proceeds from the sale of existing shares in the Offering from the Selling Share-
holders. The Company will thus not receive any proceeds in connection with the admission to trading on Nasdaq First North 
Premier and the Offering.

The Selling Shareholders offer 13,924,280 existing shares corresponding to approximately 67.0 percent of the total number of 
outstanding shares and votes in the Company provided that the Overallotment Option is fully exercised and the Offering is 
fully increased.

To cover any overallotment in connection with the Offering, the Selling Shareholders will issue an option to Carnegie, to offer 
not more than 1,557,528 additional shares in total, corresponding to a maximum of 15 percent of the number of shares 
included in the Offering (the “Overallotment Option”), which may be used in whole or in part for 30 days from the first day of 
trading on Nasdaq First North Premier. If the Offering is fully subscribed, the Offering is fully increased and the Overallotment 
Option is fully exercised, the Offering will comprise a maximum number of 13,924,280 shares in RugVista Group. The Overal-
lotment Option may only be exercised to cover any overallotments in the Offering.

Cornerstone investors have, on the same terms and conditions as other investors, undertaken to acquire a total number of 
6,978,716 shares in the Offering, under the assumption that the Offering Price corresponds to the midpoint of the Price 
Range, corresponding to 50.1 percent of the shares in the Offering and 33.6 percent of the shares in the Company (provided 
that the Offering is fully subscribed, the Offering is fully increased and that the Overallotment Option is fully exercised). 
 Cornerstone investors will be given priority in the allotment of shares in the Offering and receive full allocation in accordance 
with their respective commitments. The commitments do not entitle any compensation.

If the Offering is fully subscribed and provided that the Overallotment Option is fully exercised and the Offering is fully increased, 
the Offering will comprise a maximum number of 13,924,280 shares, corresponding to approximately 67.0 percent of the shares 
and votes in the Company after completion of the Offering. Based on the Price Range and provided that the Overallotment option 
is fully exercised and the Offering is fully increased, the total value of the Offering amounts to approximately SEK 1.5–1.7 billion.

In other respects, reference should be made to the full particulars of the prospectus, which has been prepared by the Board of Directors of 
the Company in connection with the application for listing of the Company’s shares on Nasdaq First North Premier and the Offering made 
in connection with the listing.

Malmö, March 9, 2021

RugVista Group Ab (publ)
The Board of Directors 

INVITATION TO ACQUIRE SHARES IN 
RUGVISTA GROUP AB (PUBL)
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bACKGROUND AND REASONS

RugVista Group is one of the leading1) European direct-to-consumer online platforms within carpet and rug sales 
through its online stores, available in 20 different languages, using the RugVista and CarpetVista brands. The Company 
was founded in 2005 and offers a broad and relevant range of quality design and traditional carpets and rugs. RugVista 
Group offers its EU based customers free deliveries and returns free of charge. RugVista Group’s operations are divided 
into three segments: B2C, B2B, as well as MPO. The B2C segment represents the consumer market and is the Compa-
ny’s core segment. In 2020, RugVista Group’s net revenue amounted to SEK 561.9 million and the adjusted operating 
profit reached SEK 109.2 million, corresponding to an adjusted  operating margin of 19.4 percent. During 2018–2020, 
the Company’s compounded annual growth rate of its net revenue amounted to 23.5 percent.

The Board of Directors and the Executive Management of RugVista Group, together with the Main Shareholder, 
believe that now is an appropriate time to diversify the ownership of the Company’s shares and apply for listing on 
Nasdaq First North Premier. The Board of Directors and the Executive Management of RugVista Group believe that a 
listing will benefit the Company by diversifying its shareholder base and give access to the Swedish as well as interna-
tional capital markets, which is deemed to promote the Company’s continued growth and development. Further-
more, the Board of Directors and the Executive Management estimate that a listing of the shares on Nasdaq First 
North Premier will increase the awareness of RugVista Group and strengthen the Company’s brand among current 
and potential customers, suppliers, and future employees. The Company also believes that the opportunity to 
become a shareholder in RugVista Group can lead to increased engagement both from customers and employees. 
The Board of Directors and the Executive Management, together with the Main Shareholder, also consider that the 
Offering and the listing of the Company’s shares is a logical and important next step in the Company’s development. 

In addition, the Offering enables the Selling Shareholders to sell a part of their current shareholdings and create a 
liquid market for the shares. The Main Shareholder will continue to be a shareholder in the Company after the 
Offering and will thus continue to contribute to the Company’s future development. The Main Shareholder will, 
after deduction of transaction costs, receive proceeds from the sale of the existing shares. In addition to the Main 
Shareholder, other Selling Shareholders will also sell shares and receive proceeds from the Offering.

The Company will not issue any new shares in connection with the listing on Nasdaq First North Premier and the 
Offering, and the Company will not receive any proceeds from the sale of existing shares in the Offering from the 
Selling Shareholders. The Company will thus not receive any proceeds in connection with the listing on Nasdaq First 
North Premier and the Offering.

The Board of Directors of RugVista Group is responsible for the content of this prospectus. To the best of the Board of 
Directors’ knowledge, the information contained in the prospectus is in accordance with the facts and the prospectus 
makes no omission likely to affect its import.

Malmö, March 9, 2021

RugVista Group Ab (publ)
The Board of Directors

The Board of Directors of RugVista Group AB (publ) alone is responsible for the content of the prospectus. However, the 
Selling Shareholders confirm their commitment to the terms and conditions of the Offering in accordance with what is 

stated in the section “Terms and conditions”.

Selling Shareholders

BACKGROUND AND REASONS

1) Statements such as “one of the leading European direct-to-consumer online platforms selling carpets and rugs” and “one of the leading 
players on the European online market for rugs” refer to RugVista considering that the Company distinguishes itself due to a number of 
different characteristics, including its well-advanced technology platform, the number of articles offered in combination with quick home 
delivery as well as the Company’s business relationships with suppliers in India and Turkey and wholesalers within the EU. According to the 
Company, the RugVista and CarpetVista online stores are among the leading platforms in Europe due to the high degree of customer satis-
faction, as is evident from an NPS figure of 67, a Trustpilot rating of 4.81, and a growing number of new customers (an increase from 
107 thousand new customers in 2019 to 149 thousand new customers in 2020).
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TERMS AND CONDITIONS

THE OFFER 
The Offering comprise of 10,383,535 existing Shares in 
RugVista Group. The Offering is divided into two compo-
nents:

◗◗ The Offering to the general public in Sweden1); and
◗◗ The Offering to institutional investors in Sweden and 

abroad.2)

The Selling Shareholders have also reserved the right to 
increase the Offering and sell not more than 1,983,217 addi-
tional existing shares.

The ISIN code for RugVista Group’s share is SE0015659834.

OVERAllOTMENT OPTION
To cover any overallotment in connection with the Offering, 
the Selling Shareholders will issue an Overallotment Option 
to Carnegie, to offer not more than 1,557,528 additional 
shares in total, corresponding to a maximum of 15 percent 
of the number of shares in the Offering, which may be used 
in whole or in part for 30 days from the first day of trading on 
Nasdaq First North Premier. If the Offering is fully 
subscribed, the Offering is fully increased and the Overallot-
ment Option is fully exercised, the Offering will comprise a 
maximum number of 13,924,280 shares in RugVista Group. 
The Overallotment Option may only be exercised to cover 
any overallotments in the Offering.

DISTRIbUTION OF SHARES
The distribution of shares between the two components of 
the Offering will be based on demand. Distribution will be 
determined by the Main Shareholder in consultation with 
Carnegie.

bOOK-bUIlDING PROCEDURE
In order to achieve market-based pricing of the shares in the 
Offering, institutional investors will be given the opportunity 
to participate in a form of bidding (also known as book-build-
ing) by submitting a notice of interest. The tender procedure 
commences on March 10, 2021 and continues up until 
March 17, 2021. The price per share in the Offering will be 
determined based on an order book compiled in the tender 

procedure. The tender procedure for institutional investors 
may be cancelled earlier or extended. Notification of such 
cancellation or any extension will be provided by a press 
release before the end of the tender period.

OFFERING PRICE
The Offering Price will be set in the above-mentioned tender 
procedure. The Price Range has been set by the Main Share-
holder in consultation with Joint Global Coordinators based 
on a number of factors, including discussions with certain 
institutional investors, a comparison with the market price of 
other comparable listed companies, an analysis of previous 
transactions for companies within the same industry, the 
current market situation, and estimates regarding the 
Company’s business opportunities and future profitability. 
The Offering Price to the general public will not exceed 
SEK 125 per share. No commission is payable. The Offering 
Price will be set by the Main Shareholder in consultation with 
the Joint Global Coordinators and is expected to be made 
public through a press release on or around March 18, 2021.

APPlICATION
Offering to the general public in Sweden
Applications from the general public for the acquisition of 
shares must be made between March 10, 2021 and 
March 17, 2021 and pertain to a minimum of 100 shares and 
a maximum of 8,000 shares3), in even lots of 50 shares. Only 
one application per investor may be made. If more than one 
application is submitted, Joint Global Coordinators reserve 
the right to consider only the first application received. Appli-
cations are binding. 

From January 3, 2018, all legal entities need a global identifi-
cation code or Legal Entity Identifier (LEI) in order to perform 
a securities transaction. To be entitled to participate in the 
listing and be allotted shares, a legal entity must hold and 
state their LEI number. Registration for a LEI code must take 
place in ample time prior to application since this code must 
be stated on the application. More information about LEI 
requirements is available on the Swedish Financial Super-
visory Authority’s (the “SFSA”) website (www.fi.se). 

TERMS AND CONDITIONS

1) The term “general public in Sweden” refers to private individuals and legal entities applying to subscribe for no more than 8,000 shares.
2) The term “institutional investors” refers to private individuals and legal entities applying to subscribe for more than 8,000 shares.
3) Anyone applying for acquisition of more than 8,000 shares must contact the Joint Global Coordinators in accordance with what is stated in “The Offering 

to institutional investors” below.
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A National ID or National Client Identifier (NID number) is a 
global identification code for private individuals. MiFID II 
prescribes that, commencing January 3, 2018, all natural 
persons must have a NID number and that this number 
must be stated in order to carry out a securities transaction. 
If such number is not stated, the Joint Global Coordinators 
may be prohibited from carrying out the transaction on 
behalf of the natural person in question. If you have only 
Swedish citizenship, your NID number comprises the desig-
nation “SE” followed by your personal ID number. If you have 
several citizenships or a citizenship other than Swedish, your 
NID number may comprise another type of number. For 
more information about how NID numbers are obtained, 
contact your bank branch.

The Main Shareholder, in consultation with Carnegie, 
reserves the right to extend the application period. Notifi-
cation of such an extension will be given in a press release 
prior to the end of the application period. 

Applications from the general public in Sweden can be 
submitted to Carnegie or Nordnet. 

The Prospectus is available on the Company’s website 
( rugvistagroup.com), Carnegie’s website (www.carnegie.se) and 
ABG Sundal Collier’s website (www.abgsc.com).

Application via Carnegie
Applicants applying to acquire shares through Carnegie 
must have a securities depository account or investment 
savings account with Carnegie. 

For customers with an investment savings account with 
 Carnegie, Carnegie will, if the application results in allotment, 
acquire the corresponding number of shares in the Offering 
for further sale to the customer at the price specified in the 
Offering. Applicants may submit their applications by contact-
ing their advisor at Carnegie. If the applicant does not have an 
advisor, the applicant may contact Carnegie Private Banking.

Application via Nordnet
Depository account customers with Nordnet can apply to 
acquire shares via Nordnet’s Internet service. Applications 
via Nordnet can be submitted from March 10, 2021 up to 
and including 03:00 p.m. on March 17, 2021. To ensure that 
they do not lose their right to any allotment, Nordnet deposi-
tory account customers must have sufficient funds available 
in their depository account from 03:00 p.m. on March 17, 
2021 until the settlement date, which is expected to be 
March 22, 2021. Only one application per investor may be 
made. If more than one application is submitted, Nordnet 
reserves the right to consider only the first application 
received. Full details of the application procedure via 
 Nordnet are available on nordnet.se.

The Offering to institutional investors
The application period for institutional investors in Sweden 
and abroad takes places during the period March 10, 2021 
to March 17, 2021. The Main Shareholder, in consultation 

with Carnegie, reserves the right to shorten or extend the 
application period for the Offering to institutional investors. 
In the event that the application period is shortened or 
extended, the Company will announce the change through 
a press release. Expressions of interest from institutional 
investors in Sweden and abroad are to be submitted to Joint 
Global Coordinators according to special instructions.

Employees in the Group
Employees in the Group in Sweden who wish to acquire 
shares in the Offering are to follow special instructions from 
the Company.

AllOTMENT
Decisions concerning the allotment of shares will be made 
by the Main Shareholder in consultation with Joint Global 
Coordinators, whereby the objective will be to achieve a 
strong institutional ownership base and a wide spread of 
shares among the public to enable regular and liquid trading 
of the Company’s shares on Nasdaq First North Premier. 
Allotment is not dependent on when during the application 
period the application was submitted. 

In the event of oversubscription, allotment may be withheld 
or scaled back to a lower number of shares than that stated 
in the application, in which case allotment may be carried out 
entirely or partly through random selection.

Applications from certain customers of the Joint Global 
 Coordinators and Nordnet may be given special considera-
tion. Moreover, employees, Board members, and certain 
related parties of the Company as well as customers of Joint 
Global Coordinators may be given special consideration. 
Priority for allotment for employees in the Company in 
Sweden will refer to shares with a value of up to SEK 30,000 
per employee. Allotment may also take place to employees of 
the Joint Global Coordinators and Nordnet without these 
being prioritized. In such cases, allotment will take place in 
accordance with the rules of the Swedish Securities Markets 
Association (Sw. Föreningen Svensk Värdepappersmarknad) and 
the SFSA’s regulations. Furthermore, Cornerstone investors 
and the other individuals and companies who have under-
taken to subscribe for shares are guaranteed full allocation in 
accordance with their respective undertakings.

INFORMATION REGARDING AllOTMENT AND 
PAYMENT
Offering to the general public
Allotment is expected to take place on or about March 18, 
2021. As soon as possible thereafter, contract notes will be 
sent to those who have been allotted shares in the Offering. 
Those who have not been allotted shares will not be notified. 

Full payment for allotted shares is to be made in cash not 
later than March 22, 2021, in accordance with the instruc-
tions on the contract note.
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Applications received by Carnegie 
Those who applied via Carnegie can receive information on 
allotment through their advisor or customer manager from 
9:00 a.m. on March 18, 2021. Funds for payment are to be 
available in the stated securities depository account or 
investment savings account on March 18, 2021.

Applications received by Nordnet
Those who applied via Nordnet’s Internet service will receive 
information on allotment by the allotted number of shares 
being booked against payment of funds in the specified 
account, which is expected to take place on or about 
9:00 a.m. on March 18, 2021. 

For securities deposit customers with Nordnet, funds for 
allotted shares will be drawn not later than the settlement 
date of March 22, 2021. Note that funds for the payment of 
allotted shares are to be available from March 17, 2021, up 
to and including March 22, 2021.

Offering to institutional investors
Institutional investors are expected to receive information 
regarding allotment according to a special procedure on or 
about March 18, 2021, after which contract notes will be 
sent. Full payment for allotted shares must be made in 
accordance with the contract note and against the delivery 
of shares not later than March 22, 2021. If full payment is not 
made within the prescribed time, the allotted shares may be 
transferred to another party. If the selling price for such a 
sale were to be less than the Offering Price, the individual 
who was originally allotted these shares may have to pay the 
difference. Furthermore, Cornerstone Investors and the 
other individuals and companies who have undertaken to 
subscribe for shares are guaranteed full allocation in accord-
ance with their respective undertakings.

REGISTRATION AND RECOGNITION OF AllOTTED 
AND PAID SHARES
Registration of allotted and paid shares with Euroclear, for 
both institutional investors and the general public in Sweden, 
is expected to take place on or about March 22, 2021, after 
which Euroclear will distribute a notice stating the number of 
shares in the Company that have been registered in the 
recipient’s securities account. Shareholders whose holdings 
are nominee-registered will be notified in accordance with 
the procedures of the individual nominee.

ADMISSION TO TRADING ON NASDAQ FIRST 
NORTH PREMIER
The Company’s Board of Directors intends to apply for listing 
of the Company’s shares on Nasdaq First North Premier, 
which is a registered SME growth market, in accordance with 
the definition set forth in article 4.1.12 in the Directive on 
Markets in Financial Instruments (EU 2014/65) (MiFID II). On 
February 19, 2021, Nasdaq Stockholm resolved that RugVista 
Group meets the applicable listing requirements for Nasdaq 

First North Premier. Nasdaq Stockholm will approve an appli-
cation for admission to trading of the Company’s shares on 
Nasdaq First North Premier, provided that certain terms and 
conditions, including that the Company submits such appli-
cation and that the distribution requirement for the Compa-
ny’s shares is fulfilled no later than the listing date.

First day of trading on Nasdaq First North Premier is 
expected to be on March 18, 2021. This means that trading 
will commence before the shares have been transferred to 
the acquirers’ securities accounts, service accounts, securi-
ties depository accounts, or investment savings accounts 
and, in certain cases, before a contract note has been 
received. See also “Important information regarding the 
 potential sale of allotted shares” below.

This also means that trading will commence before the 
terms and conditions for completion of the Offering have 
been met. If the Offering is not completed, any trading in the 
Company’s shares that occurs before the Offering becomes 
unconditional will be rescinded. 

The ticker for the Company’s on share on Nasdaq First North 
Premier will be RUG.

IMPORTANT INFORMATION REGARDING THE 
POTENTIAl SAlE OF AllOTTED SHARES
After payment for the allotted shares has been processed by 
Carnegie and Nordnet, paid shares will be transferred to the 
securities depository account or securities account specified 
by the acquirer. Due to the time required for transferring 
payment and transferring paid shares to such acquirers, the 
acquirers will be unable to access said shares in the specified 
securities depository account or specified account until 
about March 22, 2021, at the earliest. Trading in the Compa-
ny’s shares on Nasdaq First North Premier is expected to 
commence on March 18, 2021. Given that the shares will not 
be available in the acquirer’s account or securities deposi-
tory account until about March 22, 2021 at the earliest, the 
acquirer may not be able to sell these shares from the first 
day of trading on Nasdaq First North Premier. Instead, they 
may only be able to sell the shares once they are available in 
the securities account or securities depository account. 
Investors will be able to obtain information on allotment 
from and including March 18, 2021. Refer also to “Informa-
tion regarding  allotment and payment” above.

STAbIlIZATION
For more information, please refer to the section “Legal 
considerations and supplementary information–Stabilization”.

ANNOUNCEMENT OF THE OUTCOME OF THE 
OFFERING
The final outcome of the Offering is expected to be 
announced through a press release that will be available on 
the Company’s website (rugvistagroup.com) on or around 
March 18, 2021.
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RIGHT TO DIVIDENDS
The shares offered carry a right to dividends for the first time 
on the record date for dividends occurring immediately after 
completion of the Offering. Payment will be administered by 
Euroclear Sweden or, for nominee-registered shareholdings, 
in accordance with the procedures of the individual nomi-
nee. Entitlement to receive a dividend is limited to share-
holders registered in the shareholder register maintained by 
Euroclear Sweden on the record date determined by the 
General Meeting. For more information on dividends, please 
refer to the section “Share capital and ownership structure–
Right to dividends and surplus in the event of liquidation” and to 
RugVista Group’s dividend policy “Business description– 
Financial targets and dividend policy”. 

TERMS AND CONDITIONS FOR COMPlETION OF 
THE OFFERING
The Offering is conditional on the Company, Selling Share-
holders and the Joint Global Coordinators signing a placing 
agreement (the “Placing Agreement”), which is expected to 
take place on or about March 17, 2021. The Offering is condi-
tional upon the Joint Global Coordinators believing there to 
be sufficient interest in the Offering to enable trading in the 
share, certain terms and conditions in the Placing Agreement 
being fulfilled, and the Placing Agreement not being termi-
nated. The Placing Agreement stipulates that the Joint Global 
Coordinators’ undertaking to serve as an intermediary for 
buyers in the acquisition of shares in the Offering is condi-
tional on, inter alia, the Company’s representations and 
warranties being correct and no events occurring that have 
such a material adverse effect on the Company that it would 
be inappropriate to carry out the Offering. The Joint Global 
Coordinators may terminate the Placing Agreement up to 
and including the settlement date on March 22, 2021, for 
example, if any material adverse events occur or if any of the 
other conditions stipulated by the Placing Agreement are not 
fulfilled. If the abovementioned conditions are not fulfilled 
and if the Joint Global Coordinators terminate the Placing 
Agreement, the Offering may thus be cancelled until (and 
including) the settlement date on March 22, 2021. In such 
cases, neither delivery nor payment will be carried out under 
the Offering. For more information regarding the conditions 
governing the completion of the Offering and the Placing 
Agreement, please refer to the section “Legal considerations 
and supplementary information–Placing agreement”.

OTHER INFORMATION
Although Carnegie and ABG Sundal Collier are Joint Global 
Coordinators, this does not necessarily mean that the Joint 
Global Coordinators consider applicants for the Offering to 
be customers of the bank for the investment. For the invest-
ment, an acquirer is considered a customer only if the bank 
has provided advisory services about the investment to the 
acquirer or has otherwise contacted the acquirer about the 
investment. Since the bank does not consider the acquirer to 
be a customer for the investment, the investment will not be 

subject to the rules on investor protection stipulated in the 
Swedish Securities Market Act (Sw. lagen (2007:528) om 
värdepappersmarknaden). This means, inter alia, that neither 
customer categorization nor a suitability assessment will be 
applied to the investment. Accordingly, the acquirers them-
selves are responsible for ensuring that they have suffi-
cient experience and knowledge to understand the risks 
associated with the investment.

INFORMATION AbOUT THE PROCESSING OF 
PERSONAl DATA
Carnegie
Personal data that is submitted to Carnegie, for example 
contact information and personal identification number, or 
which is otherwise registered in connection with the prepa-
ration or administration of the offer, is processed by Carne-
gie, as controller of the personal data, for the administration 
and execution of the offer. Processing of personal data also 
takes place to enable Carnegie to comply with its statutory 
duties.

Personal data may for a defined purpose, in observance of 
bank secrecy rules, occasionally be disclosed to other 
companies within the Carnegie Group or to undertakings 
which co-operate with Carnegie, within and outside the EU/
EEA in accordance with EU’s approved and appropriate 
protective measures. In certain cases Carnegie is also under 
a statutory duty to provide information, e.g. to the SFSA and 
Swedish Tax Agency. 

Similar to the Swedish Securities Market Act, the Banking and 
Financing Business Act (Sw. lagen (2004:297) om bank- och 
finansieringsrörelse) contains confidentiality provisions 
according to which all of Carnegie’s employees are bound by 
a duty of confidentiality with regard to clients of Carnegie 
and other parties to whom services are provided. The duty of 
confidentiality also applies between and within the various 
companies in the Carnegie group.

Information regarding what personal data is processed by 
Carnegie, deletion of personal data, limitation on the 
processing of personal data, data portability or the rectifica-
tion of personal data can be requested from Carnegie’s Data 
Protection Officer. It is also possible to contact the data 
protection officer to obtain further information about how 
Carnegie processes personal data. If the investor wishes to 
make a complaint regarding Carnegie’s processing of 
personal data, the investor is entitled to turn to the Swedish 
Authority for Privacy Protection (Sw. Integritetsskyddsmyn-
digheten) in its capacity as supervisory authority.

Personal data shall be deleted if it is no longer needed for 
the purposes for which it was originally collected or other-
wise processed, provided that Carnegie has no legal obliga-
tion to preserve the personal data. The normal storage time 
for personal data is 10 years. Address to Carnegie’s data 
protection officer: dpo@carnegie.se
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Nordnet
Personal data may be submitted to Nordnet in connection 
with acquisitions of shares in the Offering via Nordnet’s 
 Internet service. Personal data submitted to Nordnet will be 
processed in data systems to the extent required to provide 
services and administer customer arrangements. Personal 
data obtained from sources other than the customer may 
also be processed. The personal data may also be processed 
in the data systems of companies or organizations with 
which Nordnet cooperates. After the customer relationship 
ceases, Nordnet erases all relevant personal data in accord-
ance with applicable law. Information pertaining to the 
processing of personal data can be obtained from Nordnet, 
which also accepts requests for the rectification of personal 
data. For more information about how Nordnet processes 
personal data, contact Nordnet’s customer service center by 
telephone +46 10 506 330 00 or e-mail info@nordnet.se.

INFORMATION TO DISTRIbUTORS
In consideration of the product governance requirements in: 
(a) EU Directive 2014/65/EU on markets in financial instru-
ments (“MiFID II”), (b) Articles 9 and 10 of Commission Dele-
gated Directive (EU) 2017/593 supplementing MiFID II, and 
(c) Chapter 5 of the SFSA’s regulations regarding investment 
services and activities (FFFS 2017:2) (jointly referred to below 
as “MiFID II’s product governance requirements”), and 
with no liability to pay damages for claims that may rest with 
a “manufacturer” (in accordance with MiFID II’s product 
governance requirements) that may otherwise be relevant, 
RugVista Group’s shares have been subject to a product 

approval process whereby the target market for RugVista 
Group’s shares comprises (i) retail clients, and (ii) investors 
who meet the requirements for non-retail clients and equiv-
alent counterparties, each in accordance with MiFID II (“the 
target market”). Notwithstanding the assessment of the 
target market, distributors are to note the following: the 
value of the RugVista Group’s shares may decline and it is not 
certain that investors will recover all or portions of the 
amount invested; RugVista Group’s shares offer no guaran-
teed income and no protection of capital; and an investment 
in RugVista Group’s shares is suitable only for investors who 
do not require a guaranteed income or protection of capital, 
who (either themselves or together with an appropriate 
financial advisor or other type of advisor) are capable of 
 evaluating the benefits and risks of such an investment and 
who have sufficient funds with which to sustain such losses 
as may arise from the investment. The assessment of the 
target market does not impact the requirements in the 
contractual, statutory, regulatory, or sales restrictions in 
 relation to the Offering. 

The assessment of the target market is not to be considered 
to be: (a) an assessment of suitability and appropriateness 
under MiFID II, or (b) a recommendation to any investors or 
group of investors to invest in, procure, or take any other 
action regarding shares in RugVista Group. 

Each distributor is responsible performing their own assess-
ment of the target market regarding RugVista Group’s shares 
and for deciding on suitable channels of distribution.
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MARKET OVERVIEW

This prospectus contains statistics, data, and other information relating to markets, market sizes, market shares, 
market positions, and other industry data pertaining to the Company’s markets and business. Unless otherwise 
indicated, such information is based on the Company’s analysis of multiple sources, including the E-barometer 
and a market study (the “Market Study”) the Company has commissioned from Technavio1) (conducted in 
December 2020) and information otherwise obtained. Such information has been accurately reproduced, and, 
as far as the Company is aware and is able to ascertain from information published by such sources, no facts 
have been omitted which would render the reproduced information inaccurate or misleading. The Market Study 
is based on interviews with primary sources in the form of industry experts and parties, market analysis based 
on secondary sources, as well as industry publications.

Industry publications or reports generally state that the information they contain has been obtained from 
sources believed to be reliable, but the accuracy and completeness of such information is not guaranteed. 
The Company has not independently verified and cannot give any assurance as to the accuracy of market data 
contained in this prospectus that was extracted or derived from these industry publications or reports. Market 
data and statistics are inherently predictive and subject to uncertainty, and are not necessarily reflective of 
actual market conditions. Such statistics are based on market research, which itself is based on sampling and 
subjective judgments by both the researchers and the respondents, including judgments about what types of 
products and transactions should be included in the relevant market.

This prospectus also contains estimates of market data and information derived therefrom that cannot be gath-
ered from publications by market research institutions or any other independent sources. Such information is 
prepared by RugVista Group based on third-party sources and the Company’s internal estimates, including the 
Market Study. In many cases, there is no publicly available information on such market data, for example from 
industry associations, public authorities, or other organizations and institutions. RugVista Group believes that its 
estimates of market data and information derived therefrom are helpful in order to give investors a better under-
standing of the industry in which RugVista Group operates as well as its position within the industry. Although 
RugVista Group believes that its internal market observations are reliable, RugVista Group’s estimates have not 
been reviewed or verified by any external sources. While RugVista Group is not aware of any misstatements 
regarding the industry or similar data presented herein, such data involves risks and uncertainties and is subject 
to change based on various factors, including those discussed herein and under “Risk factors”. Please also refer 
to “Important information–forward-looking statements” on the inside of the cover page of the prospectus.

INTRODUCTION
RugVista Group is one of the leading2) European direct-to- 
consumer online platforms within carpet and rug sales 
through its online stores, available in 20 different languages, 
using the RugVista and CarpetVista brands. The Company 
was founded in 2005 and offers a broad and relevant range 
of quality design and traditional carpets and rugs. RugVista 
Group offers its EU based customers free deliveries and 
returns free of charge. RugVista Group’s operations are 

divided into three segments: B2C, B2B, as well as MPO. The 
B2C segment represents the consumer market and is the 
Company’s core segment. In 2020, RugVista Group’s net 
 revenue amounted to SEK 561.9 million and the adjusted 
operating profit reached SEK 109.2 million, corresponding to 
an adjusted operating margin of 19.4 percent. During 2018–
2020, the Company’s compounded annual growth rate of its 
net revenue amounted to 23.5 percent.

MARKET OVERVIEW

1) Technavio carries out market studies with global coverage. Technavio’s market studies are carried out through a combination of quantitative and 
 qualitative tools in which forecasts are based on identified trends. 

2) See footnote 1 on page 23 regarding the basis for statements relating to RugVista Group’s market position, etc.
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The European market for home furnishing products is stable 
but undergoing a transition, with online sales having taken 
market shares from physical stores. According to the 
Company, the online penetration within home furnishing 
products is low compared to other retail categories, such as 
home electronics, clothes, and books, which is also 
supported by the Market Study. The trend towards higher 
online penetration in multiple different product categories 
has primarily been driven by changed consumer behavior, 
technical advancements as well as improved logistics, which 
have favored and are expected to continue to favor compa-
nies with strong online-based platforms, which RugVista 
Group considers itself to have. 

The rug market is a sub segment of the home furnishing 
products market. The Company’s assessment is that the rug 
market is driven largely by the same trends and factors as 
the market for home furnishing products, such as a desire 
for the home’s furnishing to reflect one’s personality. In addi-
tion, rugs constitute a category within home furnishings 
which, in the Company’s view, is well suited to online sales. 
The Company’s view is that rugs are characterized by long 
product life cycles, relatively low inventory risks and low 
return rates. 

The Company’s assessment is that online sales of quality 
design and traditional rugs (which are the categories offered 
by RugVista Group) can provide a high contribution margin3) 
per order as the average order value and gross margins are 
relatively high, if a direct-to-customer business model is 
used.

The Company believes that the rug sales market in Europe, 
both online and in physical stores, is fragmented, despite the 
fact that there are multiple major companies that sell rugs as 
part of their broader home furnishing assortment. 

THE TOTAl HOME FURNISHINGS MARKET IN 
EUROPE
The home furnishings market in Europe was valued at a total 
of approximately USD 256 billion in 2019. The European 
online home furnishings market has grown at a compound 
annual growth rate of 6.4 percent since 2015 and amounted 
to USD 26 billion in 2019. Home furnishings sales online in 
Europe is expected to be characterized by continued high 
growth with an estimated compound annual growth rate of 
13.6 percent during the period 2020–2024.4)

The Company’s assessment is that the home furnishings 
market is driven by a combination of factors such as 
consumers’ financial ability and confidence in financial devel-
opment in the short and long-term, GDP per capita, demo-
graphic factors, and the fact that housing and living space 
tend to become increasingly personal. The growing interest 
in home furnishings and personalization of living space is a 
trend which the Company believes has been ongoing for 
more than 10–15 years, with the home having become a way 
to express personality and identity. RugVista Group’s view is 
that nowadays, European consumers purchase a large part 
of home furnishings primarily for aesthetic reasons, rather 
than functionality.

The Company believes that the online market is essentially 
driven by the same factors as the overall home furnishings 
market, but primarily by specific factors connected to growth 
within online sales, which is supported also by the Market 
Study. The online home furnishings market is expected to 
grow at a compound annual growth rate of 13.6 percent 
during the period 2020–2024, which can be compared to 
3.7 percent for the market as a whole during the same 
period.5) The growth in the online market depends on the 
number of people that have access to Internet and the fact 
that consumers choose to continue to shop online, and the 
rate at which they are switching from shopping in physical 
stores to shopping online. Important factors that affect the 
customers’ desire to shop online include accessibility, 
convenience, and choice. In addition, the Company believes 
that the growth of the online market within the home 
furnishings category has been positively affected by the 
increased use of social media, which has become a platform 
for inspiration and expression for home furnishings design. 

3) Contribution margin shows how much a particular product contributes to paying costs that are common for all products.
4) The Market Study.
5) The Market Study.
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6) The Market Study.

THE RUG MARKET IN EUROPE
The market for rug sales as a whole in Europe was valued in 
total at approximately USD 23 billion in 2019. The European 
online rug market has increased at a compound annual 
growth rate of 12.3 percent since 2015 and amounted to 
USD 4 billion in 2019. The European online rug market is 
expected to grow at a compound annual growth rate of 
11.1 percent during 2020–2024.6)

According to the Company, the growth in the rug market in 
Europe is to a certain extent dependent on the same drivers 
that apply to the total home furnishings market in Europe. 
Furthermore, the Company believes that rugs constitute an 
attractive niche within home furnishing products since, in the 
Company’s opinion, well-known brands have limited pres-
ence in the product category. RugVista Group thus believes 
that there is room for online platforms to establish their own 
brands within the market, which also creates opportunities 
for RugVista to strengthen its market positions.

The Company believes that engaging in sales of rugs in physi-
cal stores involves challenges in the form of a more 
restricted product offering due to space limitations as well as 
relatively low operational efficiency compared to online plat-
forms. This challenge can promote the opportunity for online 
stores to strengthen their positions in the rug market. 

The increased percentage of online sales is primarily driven 
by an ongoing migration from physical stores to online plat-
forms, of which RugVista Group is an example. The shift is 
being driven by increased accessibility of online connectivity, 
an improved and more relevant online product offering, a 

greater convenience factor, demographic factors, as well as 
the fact that a larger share of the population in Europe is 
becoming accustomed to shopping online.

ONlINE SAlES OF CARPETS AND RUGS
The Company believes that online-based sales of rugs have 
advantages over other categories of online sales. Rugs are 
characterized by long product life cycles, which means that 
the products can be stored for a longer period without 
having their value adversely affected. Furthermore, the 
Company believes that rugs are associated with a relatively 
low fashion risk compared to other categories of online sales 
such as clothing, and consequently, that products in stocks 
run a lower risk of being subject to write down. The Company 
also believes that return rates of rugs are at a relatively low 
level. Furthermore, relative to other product areas such as 
home furnishings and electronics, rugs are not as fragile and 
can better withstand the distribution process.

According to the Company, online-based rug retailers also 
have the possibility to achieve favorable operating profit 
margins through operational efficiency. Favorable operating 
profit margins, which result in a higher cash flow, can facili-
tate investments in, for example, the online platform to 
improve customer experience, operations, and expansion of 
the customer base.

While the generally favorable gross margins for the online-
based rug retailers might be an incentive for new players to 
establish operations within online sales of rugs, there are a 
number of important factors required in order to success-

Source: The Market Study
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fully conduct operations within the market. In order to be a 
successful market player, a broad network of suppliers, deep 
product expertise, and economies of scale in their platforms, 
is required in order to create effective operations. Sufficient 
order volumes are required in order to obtain a large scale.

In order to measure scalability, market players often use 
different types of key metrics. A key metric describes the 
relationship between revenues and costs associated with a 
particular business model expressed per unit. There are 
three basic key metrics within home furnishing and other 
types of retail sales: return on ad spend – (“ROAS”); customer 
acquisition cost – (“CAC”); and customer lifetime value – (“ClV”). 
ROAS is defined as a measurement of the relationship 
between revenues and advertising costs. CAC is defined as 
the average cost for acquiring a new customer. CLV is 
defined as the total contribution margin after processing, 
distribution, and marketing costs which a customer is 
expected to generate over the total period in which the 
person is a customer of the company. When the customer 
lifetime value exceeds the customer acquisition value, the 
business model is expected to create value. 

The Company believes that there are certain factors that are 
important within online sales of rugs, which are described 
below. A common feature of these factors is that a certain 
size of operations usually results in economies of scale.

Order processing and distribution
Order processing and distribution costs are one of the larg-
est cost items for online distribution companies. These costs 
as a share of net revenue normally fall when a company 
reaches a certain size, whereby companies then tend, 
through economies of scale, to incur lower processing costs 
per order and more favorable terms with distribution part-
ners. According to the Company, a challenge for online-
based rug retailers is to efficiently process the volumes of 
products that are returned by the customers. At the same 
time, a simple return process constitutes an important factor 
for maintaining high customer satisfaction and reducing the 
understood purchase risk, which makes the processing of 
returned products an important factor for parties on the 
market.

Marketing and customer information 
Efficiency in terms of acquiring new customers is affected by 
the size of the operations, where the ability to achieve attrac-
tive agreements with media suppliers being an example in 
which economies of scale are important. Economies of scale 
also allow for investments in resources which systematically 
use, analyze, and monitor data for allocation of resources to 
the channels that demonstrate a favorable return on invested 
capital.

Technical platform and effective operations 
Since consumers often place importance on the overall 
shopping experience, economies of scale can also result in 
possibilities for online distribution companies to invest in 
attractive solutions that drive traffic and increase the time 
that consumers spend in their online stores. The speed and 
efficiency with which an online store can show relevant 
content and correctly use consumer data usually affect the 
number of orders, the average order value and customer 
engagement. A strong operating infrastructure which is 
supported by a broad use of technology in different 
commercial processes can facilitate effective operations 
and increase the ability to offer a competitive customer 
experience. 

STRUCTURAl TRENDS ARE DRIVING THE SWITCH 
FROM PHYSICAl RUG SAlES TO ONlINE SAlES
The Company believes that the rapid growth in online-based 
rug sales has put pressure on traditional rug sellers (i.e. rug 
sellers who generate most of their revenue through sales in 
physical stores), which, according to the Company, has led to 
reduced sales in physical stores. The Company also believes 
that many traditional rug sellers are also experiencing diffi-
culties in benefiting from the possibilities of online sales, 
among other things due to lack of knowledge, focus, or flexi-
bility. According to the Company, the rapid growth within 
online-based rug sales can be attributed to a number of 
factors, including accessibility and convenience, selection, 
and demographic factors, which are described below.

Accessibility and convenience
In recent years, consumers have begun to spend more time 
online.7) For many customers, online sales offer a convenient 
shopping experience, among other things due to a relevant 
selection of products and services that are available through-
out the day regardless of the customer’s location, and can be 
reached through different channels (including mobile 
phones, laptops, and other mobile units). The convenience is 
further strengthened by fast deliveries, simple routines for 
returns and secure payment methods. In addition, online 
sales means that the consumers avoid having to physically 
travel to the store and handle the product, which according 
to the Company favors relatively bulky and heavy products 
such as rugs. 

Selection
By browsing through online stores, within a few seconds 
customers obtain access to a broad and relevant offer of 
rugs, which provides the online stores with an advantage 
over traditional stores. Online stores are generally able to 
offer a significantly broader selection compared to 
 traditional stores, which often have limited retail space. 

7) E-barometer December 2020. E-barometer is a market survey conducted by PostNord in collaboration with Svensk Digital Handel and HUI Research, 
whereby the development of Swedish online sales is monitored. The result is presented each quarter in the E-barometer report. During the ongoing 
COVID-19 pandemic, an E-barometer is being released each month.
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Online retailers can also optimize their offerings based on 
the customers’ preferences by using big data and algorithms 
to identify consumer behavior and offer the customers a 
tailored and relevant selection.

Demographic factors
The Company believes that younger consumers generally 
have a greater inclination to conduct their shopping online 
compared to older consumers. Therefore, as younger 
consumers enter working age, increase their disposable 
incomes and establish their own households, the Company 
believes that this target group will contribute to increased 
online penetration. The Company thus believes that, in the 
future, a higher percentage of rugs will be bought on an 
online platform.

Furthermore, the Company believes that middle-aged and 
older consumers are tending to become more inclined to 
shop online, a trend which RugVista Group believes has 
accelerated during the ongoing COVID-19 pandemic, which 
has limited the possibilities and the desire, even for middle-
aged and older consumers, to visit physical stores, which in 
turn can be expected to result in a broader target group for 
online platforms in the future.

INCREASED PENETRATION FOR ONlINE-bASED 
RUG SAlES IN EUROPE 
Market growth for the online-based rug retailers is positively 
affected by the ongoing migration from traditional shopping 
to online shopping. The Company believes, however, that 
currently the online penetration of the European rug market 
is low compared to other consumer categories, such as 
books, home electronics, and fashion. The online penetration 
of the European rug market was estimated at approximately 
16 percent in 2019. Even if certain geographic markets 
already have a high penetration of online sales, the total 
online market is continuing to grow within all consumer 
 categories and geographic areas.8) 

Although the popularity of online shopping has increased in 
recent years, there are still several challenges within online 
distribution of rugs, such as, that certain characteristics of 
rugs can be difficult to assess online (softness and color 
scale, for instance). This can, however, be mitigated by online 
players through, for example, providing and offering more 
correct visualizations and indications of size, improved prod-
uct descriptions, fast deliveries, and simple procedures for 
returns, all of which the Company believes has further 
increased the online penetration.

COMPETITION
The Company divides the European market for the online-
based rug distribution into four segments: traditional retail-
ers, multichannel home interior retailers, online-based rug 
distributors, and online-based warehouses. The different 
segments differ in terms of the degree of presence online 
and business model. RugVista Group classifies itself as an 
online-based rug retailer. 

Traditional retailers
Traditional distributors of rugs focus primarily on traditional 
sales in physical stores and can be divided into two catego-
ries:

Small and local stores 
Small and local stores generally offer a focused selection of 
rugs, but with a limited breadth in the product range.

Department stores 
Department stores generally offer a well-balanced product 
range but are usually only located in big cities. Examples of 
department stores include Bauhaus and Jysk.

Multichannel home interior retailers
Multichannel home interior retailers are distributors with 
both physical stores and online sales. Historically, these 
distributors have focused on the physical stores with a reac-
tive, rather than proactive, introduction of online sales. 
Examples of multi-channel home interior retailers include 
Ikea and Mio.

Online-based rug retailers
Online-based rug distributors are distributors who focus on 
online sales. There are many online-based rug retailers on 
the European market, but only a few sizeable. Online-based 
rug retailers benefit from being able to offer a large range of 
products at competitive prices, based on an organization 
structure which is designed for online sales. Examples of 
online-based rug retailers include, apart from RugVista 
Group, Benuta, and Nain trading.

Online-based warehouses
Online-based warehouses are distributors who conduct 
operations across a large number of categories, including 
home furnishing which includes rugs. Due to the lack of 
specialization and focus on rugs by online-based ware-
houses, these parties do not have a large presence within 
the European online market for rugs. Examples of online-
based warehouses include Amazon and Alibaba. A subseg-
ment within the category online-based warehouses is home 
interior retailers, which also offer sales of rugs. Examples of 
home interior retailers include Wayfair and Home24.

8) The Market Study.
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INTRODUCTION 
RugVista Group is one of the leading1) European direct-to-
consumer online platforms within carpet and rug sales 
through its online stores, available in 20 different languages, 
using the RugVista and CarpetVista brands. The Company 
was founded in 2005 and offers a broad and relevant range 
of quality design and traditional carpets and rugs. RugVista 
Group offers its EU based customers free deliveries and 
returns free of charge. RugVista Group’s operations are 
divided into three segments: B2C, B2B, as well as MPO. The 
B2C segment represents the consumer market and is the 
Company’s core segment. The Company’s online stores have 
more than 2.7 million visits per month2), which the Company 
believes is due to a favorable shopping experience with a 
high focus on delivering the best possible customer experi-
ence in both mobile units and computers as well as quick 
deliveries and a simple returns procedure. According to the 
Company, the RugVista and CarpetVista online stores are 
among the leading3) platforms in Europe due to the high 
degree of customer satisfaction, as is evident from an NPS 
figure of 674), a Trustpilot rating of 4.815), and a growing 
number of new customers6). The Company’s net revenue has 
steadily increased in recent years and amounted to SEK 
561.9 million in 2020.

RugVista Group believes itself to have a fit-for-purpose and 
integrated technical platform which allows RugVista Group to 
control internal decisions, develop the customer experience, 
and drive future growth. Distribution and order processing 
take place at the Company’s two fulfillment centers, located 
in Limhamn and Malmö. The fulfillment center in Limhamn, 
which primarily stores traditional rugs, has approximately 
5,000 sq.m. in warehouse space and capacity to store 
approximately three to four times as many products as are 
currently stored. The fulfillment center in Malmö, which 
primarily stores design rugs, has approximately 6,300 sq.m. 
in warehouse space and capacity to store approximately 

50 percent more products than are currently stored. The 
combination of the Company’s fulfillment centers and close 
cooperation with well-known freight companies allows for 
deliveries of both design and traditional rugs to large parts of 
Europe within 1–3 weekdays of order placement.

RugVista Group has historically demonstrated a high growth 
rate with a compound annual growth rate of net revenue of 
23.5 percent during the period 2018–2020. The Company 
believes that the growth rate is due to RugVista Group’s 
well-developed online platforms for sales of rugs, a strong 
underlying market growth, a broad and relevant product 
offering, as well as the Company’s strong focus on providing 
the best possible customer experience, which RugVista 
Group believes has resulted in high customer satisfaction 
and an ability to attract new customers. The Company has 
also demonstrated good profitability, which has improved 
continuously during the period 2018–2020, with its operating 
profit (EBIT) in 2018 having improved from SEK 21.5 million, 
corresponding to an EBIT margin of 5.8 percent, to SEK 
104.2 million, corresponding to an EBIT margin of 18.5 
percent in 2020. The Company, which has its headquarters in 
Limhamn, has conducted its current operations since 2005 
and, during 2020, the average number of employees was 69.

HISTORY
RugVista Group’s history dates back to 2005 when the oper-
ations that the Company currently conducts began. Since the 
start of operations, RugVista Group has had a clear focus on 
the customer, with an overarching aim of improving the digi-
tal customer experience while continuing to develop the 
Company’s technical platform. 

Initially, the Company’s offering primarily comprised of tradi-
tional rugs. In 2011, the RugVista online store was launched, 
with an offering primarily consisting of design rugs. After 
many years of strong and profitable growth, in December 

BUSINESS DESCRIPTION

1) See footnote 1 on page 23 regarding the basis for statements relating to RugVista Group’s market position, etc.
2) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
3) See footnote 1 on page 23 regarding the basis for statements relating to RugVista Group’s market position, etc.
4) Average in 2020. NPS stands for Net promoter score and is a key ratio used for measuring customer loyalty. Net promoter score is based on the question: 

“How likely is it that you would recommend this company to a friend or colleague?” The question is answered by the participant based on a scale, ranging 
from –100 to 100. This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.

5) Average in 2020. Trustpilot.com is a website for consumer reviews that was founded in Denmark in 2007, and contains reviews of companies from 
throughout the world. The review scale is 0–5. This key performance indicator is presented excluding values linked to the operations in the divested 
subsidiary ArtGlass i Malmö AB.

6) In 2020, the Company had 149 thousand new customers compared with 107 thousand in 2019. This key performance indicator is presented excluding 
values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
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2015, the private equity company Litorina, through the Lito-
rina IV L.P. fund, acquired a majority share in RugVista 
Group. During 2016–2019, the Company accelerated its 
growth by strengthening the organization, the Board of 
Directors and built structural capital to facilitate the expan-
sion of RugVista Group. The number of full-time employees 
increased by more than 50 percent during the period and 
the management team was also strengthened. The current 
CEO Michael Lindskog entered his position in October 2019.

RugVista Group has a strong focus on sustainability and 
executes according to a long-term sustainability strategy 
(“LEAD.CHANGE”), which includes ambitious goals, which are 
measured and monitored continuously. In order to maintain 
its responsibility within the field of sustainability, the 
Company employs clear guidelines and monitors procedures 
towards its suppliers and other parties in the Company’s 
value chain. In 2015, the Board of Directors was supple-
mented with a Board member with great expertise within 
sustainability, and in 2019, the Company expanded the 
management group with a person whose primary responsi-
bility relates to the sustainability work. In 2017, the Company 
also became a member of Amfori BSCI7) and in 2020 engaged 
in a partnership with Label STEP8). The membership and 
partnership are a part of the Company’s clear sustainability 
strategy through which continuous audits of the Company’s 
suppliers take place.

In December 2020, the company name was changed from 
CarpetVista Group AB to RugVista Group AB9) and the same 
month, RugVista Group divested the subsidiary ArtGlass i 
Malmö AB, through which RugVista Group had previously 
primarily sold art glass and tableware under the ArtGlass-
Vista brand.

VAlUE OFFERING 
RugVista Group’s value offering to customers
RugVista Group operates an online platform for consumers 
and corporate customers who are seeking a broad and rele-
vant assortment of quality rugs. RugVista Group believes that 
the customers are attracted by the online stores since 
RugVista Group, in the Company’s opinion:

◗◗ offers a broad and relevant range of quality design and 
traditional rugs in different price ranges;

◗◗ offers high value-for-money products, which the Company 
considers is possible due to RugVista Group’s favorable 
direct-to-consumer business model; 

◗◗  provides easy access to the products in more than 
100 countries at any given time, regardless of the device 
used; 

◗◗ offers a convenient and seamless purchasing experience 
with a focus on delivering the highest possible customer 
satisfaction; and

◗◗ creates sufficient trust in its business model through the 
use of well reputed suppliers and transport and freight 
companies, excellent customer reviews as well as relevant 
payment alternatives. 

RugVista Group’s integrated technical platform 
RugVista Group is continuously striving to use technology 
and data to develop and improve the customer’s shopping 
experience and to enhance the efficiency of internal 
processes. RugVista Group has built an integrated technical 
platform which the Company considers to be robust, secure, 
and highly scalable. The Company compiles large quantities 
of data which are used to optimize the operations, for exam-
ple forecasts of demand, marketing, and customer engage-
ment. The data is processed and analyzed through a combi-
nation of systems which have either been developed 
in-house at RugVista Group or are provided by external 
parties. Thanks to the integrated technical platform, RugVista 
Group considers itself to able to offer a customer-centered 
experience in its online stores, to develop focused marketing 
campaigns, to improve purchasing and stock management, 
and to enhance the efficiency of other internal processes 
such as financial reporting and customer service manage-
ment.

STRENGTHS AND COMPETITIVE ADVANTAGES 
RugVista Group considers itself having a number of 
strengths and competitive advantages which contribute to 
the Company to realizing strategic objectives and reaching 
financial targets.

large European rug market with strong momentum 
for online sales 
The rug market constitutes a large consumer category and, in 
2019, was valued at approximately USD 23 billion. The total 
rug market is expected to grow at a compound annual 
growth rate of approximately 4 percent during the period 
2020–2024, at the same time as the European online-based 
rug market is expected to grow at a compound annual 
growth rate of approximately 11 percent.10) Growth in the 
online-based market leads to online penetration being 
expected to grow from 16 percent in 2019 to approximately 

7) Amfori BSCI assists its members in conducting their business from a sustainability perspective. Amfori BSCI has 11 principles, which include zero toler-
ance regarding child labour, regulation of compensation levels to employees, etc. The organization helps its members by, among other things, carrying 
out regular audits, improving social performance in the delivery chain, increasing efficiency, and the promotion of best practice.

8) Label STEP is a charitable organization which the Company uses as a supplement to Amfori BSCI in the audit of its suppliers. The organization carries 
out independent inspections that verify that the Company’s suppliers are conducting their operations in accordance with Label STEP’s standards for 
fair and sustainable trade.

9) At the same time as the Company’s change of name, the company name for its wholly owned subsidiary was changed from CarpetVista AB to RugVista 
AB.

10) The Market Study.
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22 percent in 2024, which indicates an attractive growth 
potential for online platforms such as RugVista Group. See 
also “Market overview–The rug sales market in Europe”.

Growth within online sales is being driven primarily by the 
ongoing migration from physical stores to online platforms 
like RugVista Group, which in turn is being driven primarily by 
increased access to the internet, an improved and better-bal-
anced offering, a greater convenience factor, and demo-
graphic factors. 

In addition, the rug market is an attractive niche in which the 
Company believes that well-known brands have a limited 
presence, thereby creating possibilities for online platforms to 
strengthen their market position. According to the Company, 
conducting sales of rugs in physical stores leads to challenges 
in the form of a more limited product range due to space limi-
tations as well as relatively low operational efficiency 
compared to online platforms. This factor can promote the 
ability of online stores to strengthen their positions on the rug 
market.

Attractive position on a market in which size is 
important 
According to the Company, RugVista Group is one of the 
leading11) players on the European online market for rugs 
and distinguishes itself due to a number of different charac-
teristics, including its well-advanced technology platform, the 
number of articles offered in combination with quick home 
delivery as well as the Company’s business relationships with 
suppliers in India and Turkey and wholesalers within the EU. 
These characteristics create great opportunities to benefit 
from the potential of the online rugs market. According to 
RugVista Group, the Company sustains a strong market posi-
tion12) which is based on the Company offering a broad and 
relevant assortment combined with a focus on achieving the 
greatest possible customer satisfaction.

The Company believes that its business model has structural 
advantages and economies of scale compared to those of 
the Company’s competitors who have smaller scale online 
stores or physical stores. Examples of these benefits include 
the ability to offer a broader assortment of products, 
competitive prices, and a comfortable purchasing experi-
ence as a result of a broad product range and great focus on 
customer satisfaction.

RugVista Group’s economies of scale also mean that the 
Company is able to obtain favorable purchasing terms, more 
effective marketing, leverage on fixed costs as well as the 

possibility to invest in both technology as well as organiza-
tional development. The Company’s online stores had 
approximately 33.4 million visits13), received 206 thousand 
orders14), and the Company reported a net revenue of 
SEK 561.9 million in 2020. The size of the operations contrib-
utes to RugVista Group being able, through high order 
volumes, to create a high value for suppliers at the same 
time as it allows the Company to offer a broad and relevant 
assortment, which is one of many factors that contribute to a 
high level of customer satisfaction. The Company believes 
that its strong market position15), combined with high 
customer satisfaction, can provide operational leverage and 
result in a higher operating margin compared to competitors 
who have smaller scale operations. Furthermore, the 
Company’s size can create possibilities for RugVista Group to 
benefit from greater brand awareness, since the size of the 
operations affects the recognition factor and relevance for 
both customers and suppliers.

large and growing customer base in Europe 
RugVista Group believes that it has established itself as one 
of the leading16) European online platforms for sales of rugs 
online, which among other things is reflected by the Compa-
ny’s NPS figure of 67 and a Trustpilot rating of 4,81.17) The 
Company’s online stores attract more than 2.7 million visits 
per month, which corresponds to a compound annual 
growth rate of 11.6 percent during the period 2018–202018). 
An increased number of visits and customers creates a 
strong network effect as the Company grows further.

Product expertise and assortment 
RugVista Group has long experience and expertise within the 
rugs product category, which, according to RugVista Group, 
means that the Company is able to offer a broad and rele-
vant assortment adapted to the customers’ needs. The 
Company’s assortment is a combination of purchased ready 
products, the traditional rugs, and design rugs where inter-
nal resources carry out most of the product development 
work. RugVista Group’s purchasing department cooperates 
closely with the Company’s producers in all phases of the 
production in order to produce the in-house developed 
design assortment. The pricing of the products is carried out 
by the purchasing department and is based on a combina-
tion of in-house developed algorithms and purchasing 
 experience.

RugVista Group believes that the Company’s expertise within 
product assortment development is an advantage and a 
driving factor behind the Company’s historic growth and 

11) See footnote 1 on page 23 regarding the basis for statements relating to RugVista Group’s market position, etc.
12) See footnote 1 on page 23 regarding the basis for statements relating to RugVista Group’s market position, etc.
13) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
14) Defined as number of orders placed by customers during the period, before cancellations or returns. This key performance indicator is presented 

excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
15) See footnote 1 on page 23 regarding the basis for statements relating to RugVista Group’s market position, etc.
16) See footnote 1 on page 23 regarding the basis for statements relating to RugVista Group’s market position, etc.
17) Both key performance indicators are cited as average for 2020 presented excluding values linked to the operations in the divested subsidiary ArtGlass i 

Malmö AB. 
18) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
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profitability. Another factor that contributes to RugVista 
Group’s profitability potential is the direct-to-consumer busi-
ness model.

Data-driven operational platform 
RugVista Group considers itself to have a purpose-built tech-
nical infrastructure which allows for sufficient control over 
both customer experiences as well as the Company’s inter-
nal processes. The Company strives to use technology as a 
tool for creating an improved customer experience and 
more efficient operations. The group-wide commercial func-
tions (such as purchasing, marketing, customer service, IT, 
and finance) are provided internally in centralized form for all 
geographic areas to which the Company sells rugs.

The Company’s integrated technical platform, which has 
been purposefully developed and is improved regularly, is 
designed to provide a great customer experience and to 
make internal processes more efficient. The Company’s 
online stores are unit independent, meaning that the 
customer experience is consistent regardless of whether the 
customer uses a computer, tablet, or mobile device. The 
Company regards its technical platform as robust, secure, 
and highly scalable. RugVista Group’s focus on an in-house 
developed technical platform also allows the Company to 
reduce the total development time and minimize mainte-
nance costs.

The Company continuously compiles and analyzes data 
regarding different business processes in order to optimize 
them. The analysis contributes an important basis in how the 

marketing budget is allocated. The allocation of the market-
ing budget is data-driven, carried out internally, and allo-
cated to the channels that are expected to generate the 
highest return on ad spend (ROAS).

Financial profile combining growth and profitability
RugVista Group has a history of net revenue growth 
combined with profitability. In 2018–2020, the Company’s 
net revenue, operating profit, and operating cash flow 
increased and improved at a compound annual growth rate 
of 23.5 percent, 120 percent, and 244 percent, respectively. 

RugVista Group’s historic profitable growth is based, among 
other things, on the ability to successfully invest in profitable 
marketing, which is illustrated by the fact that in 2020, the 
Company generated 206 thousand orders, compared with 
148 thousand orders in 201819). The increased number of 
orders is primarily due to the addition of new customers. The 
Company’s growing customer base, increased net revenue, 
and healthy profitability have also allowed for investments in 
marketing, technology, processing, and distribution as well 
as development of the organization.

A well-qualified board of Directors and management 
team with extensive and relevant experience 
RugVista Group’s management team consists of well- 
qualified individuals with long experience within online 
sales and technology. Since 2019, the management team is 
led by CEO Michael Lindskog who, previously in his career, 
lead Zalando’s establishment in the Nordic region. 

19) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
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The management group is supported by a group of experi-
enced managers with extensive expertise within their 
respective areas. RugVista Group believes that the overall 
industry expertise and experience of the management team 
and other key employees will allow the Company to continue 
to successfully work in line with its growth strategy. Manage-
ment is also supported by an involved and experienced 
Board of Directors, headed by chairman Eric Lindgren, 
formerly chairman of Apotea.

STRATEGIC GOAlS 
RugVista Group has a clear strategy which, in the Company’s 
assessment, is expected to lead to continued profitable 
growth. The strategy is aimed at allowing the Company to 
benefit from the growing proportion of online sales within 
the rug market through improved operational efficiency 
within the organization. The strategic plan includes the 
following areas: 

Maintain and strengthen the market position in 
Europe 
The European rug market was valued at USD 23 billion in 2019 
and the online market share is estimated at 16 percent.20) The 
Company anticipates that the transition from sales in physical 
stores to online sales will continue, which is supported by the 
Market Study, and the Company aims to take advantage of 
this development. Increased online penetration will result in a 
larger addressable market for the Company and a possibility 
to grow without being dependent on growth of the rug 
market as such. In addition to benefiting from the underlying 
growth of the online market, RugVista Group expects to gain 
market shares and thus grow more rapidly than the market, 
by executing the Company’s clearly defined strategy. RugVista 
Group is aware of the fact that it is crucial for the Company’s 
long-term success to be able to offer a broad, sustainable, 
and relevant product range at its online stores. The Company 
therefore plans to continue to improve the customer experi-
ence by regular optimization of the product range in combi-
nation with other aspects that affect the overall customer 
experience.

Continue to develop the assortment based on the 
customers’ needs 
RugVista Group is striving to achieve a leading position within 
all rug categories and thereby further improve the Compa-
ny’s position on the European market. RugVista Group 
believes that a broad and relevant assortment within all rug 
categories is important for creating lasting competitive 
advantage, towards both customers and suppliers. High 
volumes and large-scale within a category generally also lead 
to favorable purchasing terms from suppliers. The Company 
is continuously working to optimize its product portfolio and, 
through this work, has identified multiple opportunities to 
offer an even more attractive assortment.

The Company is constantly striving to offer its customers the 
best shopping experience online and is constantly develop-
ing its customer offering. The Company believes that high 
customer satisfaction is crucial for achieving long-term 
success. RugVista Group therefore plans to continue to work 
to improve the customer experience by constantly develop-
ing the product range and by improving the experience with 
respect to both the purchasing and delivery procedure. 

Utilize the technical platform and data to further 
develop commercial and operational efficiency 
The Company intends to continue the work on improving 
and developing its integrated technical platform. The plat-
form allows the Company to continue to offer its customers 
a broad and relevant range with the best possible customer 
experience. The Company expects to be able to benefit from 
its large volume of data, artificial intelligence, and machine 
learning principles in order to increase order frequency, the 
average order value, and marketing efficiency. RugVista 
Group further believes that the Company is well prepared 
for additional growth due to scalability in the integrated tech-
nical platform, the centralized organization, and the capacity 
space at the Company’s fulfillment centers.

Strengthen RugVista Group’s position on selected 
online platforms
The Company is striving to increase its sales via other rele-
vant and rapidly growing online platforms such as Amazon. 
RugVista Group’s net revenue via selected online platforms 
increased from SEK 1.2 million in 2018 to SEK 12.8 million in 
2020. In order to achieve the goal, the Company intends to 
adapt and optimize the assortment which is offered based 
on demand occurring on the platform. Furthermore, and 
specifically regarding Amazon, the Company is evaluating 
possibilities to achieve “Prime”21)-status, which is expected to 
increase demand for the products that the Company offers 
via Amazon.

Strive to be industry leader within sustainability 
RugVista Group strives to be the industry leader within 
sustainability, which the Company believes will benefit the 
customer experience and the Company’s stakeholders. 
Accordingly, the Company has initiated a long-term sustaina-
bility strategy (“LEAD.CHANGE”) with a related code of 
conduct for suppliers to further clarify and ensure that the 
Company’s suppliers and their subcontractors are responsi-
ble for the effects of their decisions and activities have on 
people and the environment. Within the scope of RugVista 
Group’s sustainability work, the Company has also identified 
a number of areas in which the Company can contribute to 
the UN’s sustainability goals.

20)  The Market Study.
21)  Prime-status entails, for example, free freight for selected products, favorable offers, etc.
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PURPOSE, VISIONS, AND FINANCIAl TARGETS
Purpose
RugVista Group helps people to a home they love.

Visions
RugVista Group has defined three missions, each of which 
has a clear focus ambition.

Business vision 
The Company’s business vision is to be the center of gravity for 
the European rug industry, which is intended to be achieved 
through continued improvement in the Company’s ability to 
attract and understand potential customers’ needs. Further-
more, the Company intends to continue to engage users 
with its assortment which can only be bought via RugVista 
Group’s online stores, to continually improve internal 
processes and marketing activities, and to begin the work of 
becoming an even more well-known brand.

Sustainability vision 
The Company’s sustainability vision is to lead the rug industry 
towards a sustainable future through its work on sustainability 
issues. The Company is a member of Amfori BSCI and has a 
partnership with Label STEP. RugVista Group is working with 
a clear long-term sustainability strategy (“LEAD.CHANGE”) 
and by carrying out a number of initiatives and introducing 
additional key performance indicators that are clearly 
defined for achieving the Company’s ambitions.

Organizational vision
The Company’s organizational vision is to attract, motivate, 
and retain extraordinary people which intends to promote the 
Company’s organizational culture and the long-term engage-
ment of employees in the Company’s positive development, 
which is intended to be achieved by offering a positive work 
environment, regular employee surveys, frequent develop-
ment opportunities, and enhanced benefits package. In addi-
tion, a new recruiting platform has been introduced, which 
the Company believes has resulted in a more efficient 
recruitment process.

Financial targets and dividend policy 
The Board of Directors has adopted the following financial 
targets for the medium to long term:

Growth 
RugVista Group targets to organically grow net revenues by 
approximately 20 percent per year.

Profitability 
RugVista Group targets to maintain an EBIT margin of at least 
15 percent.

Dividend policy 
RugVista Group targets to invest resources into growth and 
developing the business. In addition, RugsVista Group aims 
to pay out up to 50 percent of annual net profits in dividends 
to shareholders.

The above financial targets and dividend policy constitute 
forward-looking statements. Forward-looking statements 
constitute no guarantee of future results or development 
and actual results can differ significantly from what is 
expressed in forward-looking statements. See also 
“ Important information–Forward-looking information”.



Invitation to acquire shares in RugVista Group AB (publ) 43

bUSINESS DESCRIPTION

RUGVISTA GROUP’S OPERATIONS
RugVista Group’s operations are divided into three 
segments: B2C, B2B, as well as MPO. The segmentation is 
aimed at enabling RugVista Group to conduct its operations 
efficiently, and the Company believes that the segmentation 
allows the Company to reach out to relevant target groups. 
The segments share certain group-wide functions which the 
Company believes are scalable.

The segment business-to-Consumer (b2C)
The segment B2C represents the consumer market and is  
the Company’s core segment. The Company offers sales to 
consumers in more than 100 countries within the segment, 
where sales are geographically divided into the Nordics, DACH 
(Germany, Austria and Switzerland), and Rest of World. Net 
revenue within the segment amounted to SEK 479.2 million 
in 2020.

Irrespective of geography, RugVista Group has also identified 
three different types of customers: The Decorator, The 
Householder, and The Carpet Connoisseur, which are 
described below. 

The Decorator 
The Decorator has a genuine interest in interior design in 
general and spends a great deal of time and energy on how 
the home is presented visually. The Decorator has a strong 
interest in rugs and believes that rugs play an important role 
in decoration of the household.

The Decorator emphasizes the visual aspect of the product 
and regards rugs as a form of art. For the Decorator, it is vital 
to follow trends, and rugs play a major role in how the home 
is presented, primarily in terms of style but also convenience. 
The Decorator is the Company’s target group which, to the 
greatest extent, emphasizes the visual aspect and also has an 
emotional connection to design and rugs. Apart from design, 
the attributes that the Decorator emphasizes when purchas-
ing are convenience and the product’s value for money.

The Householder
The Householder’s preferences when purchasing rugs relate 
to function and quality rather than the visual aspects. When 
referring to quality, the Householder emphasizes attributes 
such as sustainability, durability, and simplicity of cleaning 
the carpet or rug. The Householder also regards the rug as 
an important and functional product in the household, but 
not something on which they will spend too much time and 
effort when purchasing.

When rugs are purchased, quality is prioritized over price. 
Important attributes taken into account are the product’s 
expected lifespan and how easy the carpet is to maintain 
(vacuum and keep clean). The Householder believes that as 
long as the rug is functional, the price is not as important.

The Carpet Connoisseur 
For the Carpet Connoisseur, it is factors such as uniqueness 
and history, rather than fashion, functionality, and conveni-
ence, that determine the choice of carpet or rug. The Carpet 
Connoisseur is very interested in discussing the carpets/
rug’s origin and production process. The Carpet Connois-
seur’s purchasing process of new rugs is complex compared 
to the purchasing processes of the Decorator and the 
Householder since the Carpet Connoisseur often considers 
a greater number of attributes when purchasing than the 
other target groups do.

The segment business-to-business (b2b)
Although consumers constitute the Company’s main target 
group, there are a number of advantages in also addressing 
corporate customers, since it allows the Company to offer a 
comprehensive offering for all types of potential customers. 
The offering to the B2B segment focuses primarily on small 
and medium-sized companies, primarily stores, hotels, and 
interior designers. The Company believes that there is great 
growth potential within the segment. Net revenue within the 
segment amounted to SEK 49.7 million in 2020.

The segment Marketplaces & Other (MPO)
The Company also sells its products via other selected rele-
vant and rapidly growing online platforms such as Amazon. 
The MPO segment is currently the Company’s smallest 
segment in terms of percentage of the Company’s net reve-
nue, but it is growing rapidly.22) The Company regards the 
segment as a possibility to benefit from, and to grow with, 
other rapidly growing online platforms. Net revenue within the 
segment in 2020 amounted to SEK 12.8 million. The Company 
estimates that a large part of its future growth within the 
segment will come from sales via the Amazon  platform.

Rug categories 
The Company offers different types of rugs within two primary 
categories, design and traditional rugs. The Company also 
offers rug accessories such as anti-slip articles and stain 
removers.

Design rugs 
Design rugs constitute RugVista Group’s primary product 
area and is the largest category in terms of the number of 
rugs sold by the Company. Design rugs are normally found in 
several examples and products can also be produced based 
on specific order requirements. In addition, the majority of 
the products are developed in-house within the category. 
The design rugs are produced primarily in India and Turkey.

Traditional rugs 
Traditional rugs constitute RugVista Group’s origin and was 
the first category of rugs sold on the Company’s online 
stores. The product category is distinguished by the fact that 

22)  During the period 2018–2020, the segment grew at a compound annual growth rate of 221.2 percent.
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all rugs are hand-knotted and each article only exists in one 
copy, making each item unique and can only be bought from 
RugVista Group. The Company purchases traditional rugs 
through EU-based wholesalers.

Technology and IT systems 
As a company with a majority of its sales via digital chan-
nels, RugVista Group considers technology and IT systems 
very important and is therefore investing significant 
resources in constantly developing and improving its 
 technical infrastructure. 

RugVista Group processes and analyzes data by combining 
in-house developed systems and third-party systems. The 
internally developed systems include functionalities equiva-
lent to what more advanced ERP systems offer. However, 

RugVista Group has chosen to develop these systems itself, 
since the more standardized solutions have been poorly 
adapted to the Company’s needs and processes. Third-party 
systems include, among other things, case management 
solutions regarding customer contacts and accounting 
programs. 

RugVista Group believes that efficient use of the Company’s 
integrated technical platform and big data solutions is impor-
tant for the operations since they allow for optimization and 
well-based decision-making throughout the organization. 
The Company believes that the technical platform is 
fit-for-purpose in the sense that it is structured based on 
internal needs and to manage high volumes of traffic in the 
online stores and high order volumes. RugVista Group 
further believes that its in-house developed online platform 
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is robust, secure, and scalable. The Company is constantly 
engaged in monitoring any shortcomings and risks associ-
ated with the online platform, which contributes to proactive 
risk minimization.

In order to create a personalized shopping experience, 
RugVista Group uses tools for compiling large quantities of 
data regarding the customers’ use of the online stores, 
search behavior, and purchasing behavior. The Company 
uses such information for marketing activities and for 
improving and optimizing operations. Big data, artificial intel-
ligence, and machine learning are used to extract relevant 
information and to improve business efficiency and 
customer service throughout the entire platform. 

Purchasing and suppliers
RugVista Group itself develops a large portion of the rugs 
offered for sale but the Company produces no carpets or 
rugs itself. As such, RugVista Group’s sales are dependent on 
purchases of rugs from various suppliers. RugVista Group’s 
size and the rug category characteristics have, however, 
made it possible to keep the number of middlemen to a mini-
mum in the supply chain compared to other players in the 
industry who are not as vertically integrated. The Company’s 
offering of hand knotted traditional rugs is purchased from 
distributors within the EU. The Company believes that, in 
conjunction with these processes, great expertise is impor-
tant for purchasing quality rugs at fair prices. In India (primar-
ily handwoven rugs) and Turkey (machine woven rugs), the 
Company’s in-house developed design rugs are produced as 
well as other rugs primarily available at RugVista Group’s 
online stores. Regardless of whether the carpets or rugs are 
supplied by wholesalers within the EU or suppliers in India or 
Turkey, checks are constantly carried out to ensure that the 
supplies comply with the Company’s sustainability policy and 
code of conduct for suppliers. The Company believes that all 
of these product categories are associated with a relatively 
low fashion risk, which means that there is a low risk of need-
ing to write down inventory. More than 50 percent of the 
Company’s total offering of rugs is primarily available on 
RugVista Group’s online stores, i.e., these products cannot be 
bought via any other online platform.

RugVista Group considers itself an important customer and 
partner for its suppliers. The Company believes that its large 
order volumes create value for its suppliers. Large order 
volumes also mean that the Company is usually able to obtain 
favorable buying terms. In addition, RugVista Group has long 
and good relations with its suppliers, which the Company 
considers a competitive advantage. In 2020, the three largest 
suppliers accounted for 56 percent, and the 10 largest suppli-
ers accounted for 95 percent of total purchases. 

An efficient purchasing process and agreements on market 
terms with suppliers contribute to RugVista Group being 
able to offer its customers a broad and relevant assortment 
of rugs at prices which the Company considers to be 
competitive. 

logistics
RugVista Group’s logistics processes include processing 
(incoming goods, storage, outgoing order management) as 
well as freight to and from customers, where freight to and 
from customers is provided by a number of external trans-
port and logistics companies.

Fulfillment
RugVista Group’s fulfillment centers, which are located in 
Malmö and Limhamn, allow for deliveries of both design and 
traditional rugs to most of Europe within 1–3 weekdays of 
order placement. The fulfillment center in Limhamn, which 
primarily stocks traditional rugs, has approximately 5,000 
sq.m. of warehouse space and capacity to store approxi-
mately three to four times as many products compared to 
the number current stored. The fulfillment center in Malmö, 
which primarily stores design rugs, has approximately 6,300 
sq.m. of warehouse space and capacity to store approxi-
mately 50 percent more products compared to the number 
currently stored. Both of the Company’s fulfillment centers 
are integrated with RugVista Group’s processing system. The 
Company’s fulfillment center in Limhamn also has a 
photography studio for detailed photographing of rugs in 
order to present the articles in the Company’s online stores. 
The photo studio has capacity to photograph more than 
200 products per day during a normal working day.

The Company’s fulfillment centers are largely staffed by inter-
nal personnel, with external and temporary sources being 
used when there are extraordinary demand peaks. RugVista 
Group leases each facility based on multi-year leases. 
RugVista Group makes the assessment that its fulfillment 
centers have capacity to handle products corresponding to 
2–3 times higher sales volumes than the Company handled 
in 2020.

Distribution
RugVista Group uses a combination of well reputed external 
distribution partners in order to quickly deliver orders to its 
customers. The Company’s distribution partners vary from 
country to country. RugVista Group believes that it has a flex-
ible system for using different distribution partners and inte-
grating new partners. Orders are collected daily at 
the  Company’s fulfillment centers in order to facilitate quick 
deliveries.

The Company has agreements with a number of local distri-
bution partners in order to maintain efficient service to its 
customers on all markets. RugVista Group cooperates with, 
for example, Budbee, DHL Express, Fedex, and UPS. The 
Company regularly reviews contract terms on all of its 
markets in order to improve cost efficiency and increase 
customer satisfaction.



Invitation to acquire shares in RugVista Group AB (publ)46

bUSINESS DESCRIPTION

Returns
RugVista Group believes that good management of returns 
that allows for a seamless return process for the customers 
constitutes an important part of the Company’s business 
model since it contributes to creating a positive customer 
experience with a high level of customer satisfaction as a 
result. The Company offers free freight and returns within 
the EU, and offers 100-day return right.23) 2020, RugVista 
Group’s level of returns was 15.8 percent24), but the level of 
returns varies between different countries depending on 
consumer behavior within online shopping. The Company 
inspects all returned products and approximately 99 percent 
of returned articles can be resold.

Marketing 
RugVista Group considers regularly improving the customer 
experience to be an important form of marketing since satis-
fied customers tend to be more likely to return and recom-
mend RugVista Group to those around them, which is the 
reason why the Company always endeavors to achieve the 
highest possible customer experience. The Company meas-
ures customer satisfaction regularly and uses the data as 
clear key ratios in its operations. For example, such key ratios 
are NPS and Trustpilot ratings, which in 2020 averaged 67 
and 4.81, respectively25).

The Company believes that it is generally more difficult to 
assess prices for rugs than it is for many other product cate-
gories, given the lack of clear comparison products. Accord-
ingly, deep expertise is required to price RugVista Group’s 
assortment correctly and efficiently. In the case of campaigns, 
sales, and other price reductions, the Company uses its own 
developed algorithms, which optimize the product’s discount 
rate relative to demand.

The Company uses a number of different marketing chan-
nels in order to drive traffic to its online stores. Through a 
data-driven method, which has been developed and refined 
by the Company in recent years, monitoring of key metrics 
that are relevant for marketing takes place daily, weekly, and 
monthly. Key metrics such as traffic per source and conver-
sion rates are monitored and analyzed daily in order to opti-
mize marketing investments.

The Company’s marketing investments, irrespective of chan-
nel, follow a data-driven strategy focused on ROAS. RugVista 
Group proceeds based on customer acquisition costs in 
order to determine a correct level of investments in market-
ing to acquire new customers, and regularly monitors CLV in 
order to optimize CAC. RugVista Group regards the return on 
its marketing investments as beneficial, and thus reinvests a 
large part of net revenue in marketing. RugVista Group 
currently spends a large portion of its marketing costs on 
lower funnel marketing, whereby the Company focuses on 
customers who are considered to be close to making a 

purchase. The customer acquisition cost for such a customer 
is high compared to the average cost. Although RugVista 
Group operates a data-driven decision-making process 
when allocating marketing costs, and thus will invest the 
marketing budget in the form that is most profitable, the 
Company believes that an increased portion of the market-
ing budget will, going forward, be spent on upper funnel 
marketing with the aim, for example, of increasing awareness 
of the Company’s brand, entailing that the individual is 
considered to be further from a purchase in its deci-
sion-making process, but that the total customer acquisition 
cost will be lower over time.

Through the use of effective marketing combined with econ-
omies of scale, the Company has succeeded in reducing the 
costs for marketing as a percentage of net revenue during 
the period 2018–2020. Furthermore, RugVista Group 
believes that greater brand recognition has increased the 
direct/organic traffic to the Company’s online stores, which 
has also contributed to marketing costs as a percentage of 
net revenue having decreased during the period 2018–2020.

The customer acquisition cost (CAC), which is defined as the 
average cost for acquiring a new customer, is normally recov-
ered by the Company in conjunction with the customer’s first 
order, as a result of the high contribution margin from each 
order. This implies a positive customer value over the 
customer lifetime value (CLV) and a high value for recurring 
customers. During 2018–2020, the number of orders from 
returning customers (i.e. an order from a customer who any 
time previously had placed an order) amounted to approxi-
mately 45,000, 45,000, and 57,000, respectively.26)

Off-site marketing
Online traffic can be divided into two groups depending on 
how the customer reaches the site; namely direct/organic 
traffic (i.e., earned traffic) and paid traffic. Direct/organic traf-
fic primarily include direct searches of the company name (for 
example, RugVista). Earned traffic also includes, such visits to 
the Company’s online stores that are generated to RugVista 
Group’s online stores, among other things through refer-
ences in social media, blogs, and traditional media forms as 
well as through SEO. Paid traffic primarily includes traffic 
generated through SEM, which the Company invests in with, 
for example, Google Ads, Yahoo, and Bing. In 2020, earned 
traffic accounted for 20 percent of the total traffic. The largest 
traffic driver within paid traffic is Google Ads. Marketing 
online is aimed at optimizing the balance between the cost 
for paid traffic and revenues generated from the traffic.

RugVista Group is actively engaged in campaigns aimed at 
driving traffic to the online stores. In addition, through a 
data-driven decision-making process, RugVista Group has 
developed a portfolio of key words for which the Company 
bids when consumers search for those key words on Google. 

23) Prior to applying a 100 day right of return, the Company applied a 30 day right of return.
24) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
25) These key performance indicators are presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
26) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
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On-site marketing
When the customers visit RugVista Group’s online stores by 
computer or mobile devices, the Company attempts to 
provide a tailored and engaging content as well as tools and 
functionality in order to find relevant products. Among other 
things, RugVista Group has developed advanced filters, 
adapted navigation, and recommendation algorithms in 
order to guide the customers to a suitable product.

The Company utilizes its capacity to process big data in order 
to provide its customers with a personalized shopping expe-
rience. Each day, RugVista Group collects large quantities of 
data which are analyzed in order to improve relevance and 
personally adapt the experience for the customers, for 
example by recommending similar products. 

RugVista Group has a philosophy of offering a positive 
purchasing experience regardless of the device that the visi-
tors choose to use. The Company aims to synchronize the 
functionality and content regardless of whether the 
customer uses a computer, tablet, or mobile device to visit 
the Company’s websites. 

Customer service 
RugVista Group regards customer service as a very important 
part of the operations since it provides the most direct feed-
back from the customers and therefore makes it possible for 
the Company to continuously develop its customer offering 
in order to maintain and improve the Company’s already 
high customer satisfaction rate. The Company offers 

customer service free of charge in approximately 
20 languages and regularly carries out training and coaching 
of its customer service staff. In total, currently 17 people 
work in the Company’s customer service team. 

The customer service department is responsible for process-
ing enquiries from potential customers and from individuals 
who have already placed one or more orders. Common 
reasons for RugVista Group being contacted include ques-
tions about the products that are offered, payment alterna-
tives, delivery solutions, and other enquiries. The depart-
ment communicates with customers through email and tele-
phone. In the second half of 2020, the customer service 
department handled more than 2,500 customer contacts 
per month.

Payment methods 
RugVista Group offers different payment methods which, 
as far as possible, are adapted to customers’ preferences. 
RugVista Group’s primary payment methods are provided by 
Klarna (card payments and invoice payments), Adyen (card 
payments, invoice payments and PayPal), DIBS/NETS (card 
payments), Handelsbanken (for direct bank transfers), and 
PayPal. RugVista Group believes that the broad and adapted 
range of payment alternatives enables the Company to 
increase customer satisfaction and the conversion rate upon 
checkout, i.e., the number of customers who complete the 
payment process for a product in any of the Company’s 
online stores.
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ORGANISATION AND EMPlOYEES
The Company’s operations are largely centralised and all of 
RugVista Group’s employees work either at the head office in 
Limhamn or at the fulfillment center in Malmö. The primary 
business functions at the head office are purchasing, 
marketing, technical development, and finance. 

RugVista Group’s management team comprises of CEO, CFO, 
CTO, CMO, CDPO as well as COSO. See also “Board of Direc-
tors, Executive Management, and auditor–Executive Manage-
ment”. During 2018, 2019, and 2020, RugVista Group had 67, 
68, and 69 average number of employees, respectively. There 
has been no significant change in the number of employees 
since December 31, 2020 up to the date of this Prospectus.

SUSTAINAbIlITY STRATEGY 
RugVista Group’s ambition is that the business shall be 
conducted in an ethically, socially, and environmentally 
responsible manner. In addition, the Company aims to be 
industry leader within sustainability, to work towards clear 
goals and carry out regular monitoring. Accordingly, the 
Company has prepared a sustainability strategy 
(“ LEAD. CHANGE”) with related code of conduct for suppliers 
and to clarify and ensure that the Company’s suppliers and 
their subcontractors assume responsibility for the effects of 
their decisions and activities on people and the environment. 
RugVista Group’s code of conduct and code of conduct for 
suppliers are based on international standards for corporate 
social responsibility and include human rights, working 
conditions, environment, and anticorruption. 

RugVista Group has identified a number of areas in which the 
Company is able to contribute to the UN’s sustainability goals, 
goal 5 (“Gender equality”), goal 6 (“Clean water and sanitation”) 
goal 8 (“Decent work and economic growth”), goal 12 (“Respon-
sible consumption and production”), goal 13 (“Climate action”), 
and goal 16 (“Peace and Justice Strong Institutions”). 

The Company’s long-term sustainability strategy also 
includes current and long-term key performance indicators 
for following up the Company’s work on achieving a circular 
business model. RugVista Group uses key performance indi-
cators in the internal target setting process and measures 
them on a continuous basis. 

Ensuring that all suppliers conduct their business in accord-
ance with the Company’s code of conduct for suppliers 
constitutes an important part of the process when new 
supplier agreements are signed. Audits of the Company’s 
suppliers are carried out regularly by Amfori BSCI and Label 
Step and constitute a part of the Company’s sustainability 
strategy. As part of the audit, it is confirmed that all employ-
ees of the Company’s suppliers receive more than minimum 
levels of compensation and that working conditions other-
wise conform to the code of conduct for suppliers.

The Company also has a whistle-blower function in order to 
capture incidents or circumstances that violate the Compa-
ny’s code of conduct for employees and suppliers.

REGUlATORY OVERVIEW
RugVista Group’s marketing and sale of rugs online entail 
that the Company is subject to laws and regulations related 
to e.g. consumer protection, marketing, and online shopping. 
Below is a general description of the consumer and market-
ing law regulations that the Company deems to be material 
for the operations.

The consumer and marketing laws and regulations that 
RugVista Group’s operations are subject to include the 
Consumer Sales Act (1990:932) (the “Consumers Sales Act”), 
the Consumer Contracts Act (Sw. lagen (1994:1512) om 
avtalsvillkor i konsumentförhållanden) (the “Consumers 
Contract Act”), the Act on Electronic Commerce and Other 
Information Society Services (Sw. lagen (2002:562) om elekt-
ronisk handel och andra informationssamhällets tjänster) (the 
“E-commerce Act”), the Act on Distance Contracts and 
Off-Premises Contracts (2005:59) (the “Distance Contracts 
Act”), and the Marketing Act (2008:486) (the “Marketing 
Act”). RugVista Group is also to some extent subject to 
national consumer protection and marketing rules in the 
countries in which the Company conducts sales and directs 
its marketing to.

The Distance Contracts Act (which is based on the Consumer 
Rights Directive (2011/83/EC)) and the E-Commerce Act 
(which is based on the Electronic Commerce Directive 
(2000/31(EC)) impose certain requirements to companies 
that conduct online shopping and contains e.g. rules that 
state what information must be provided and how an agree-
ment is entered into in connection with selling products to 
consumers. The Consumer Contracts Act sets the framework 
for the terms and conditions that traders (Sw. näringsidkare) 
may apply when selling goods to consumers. The Consumers 
Sales Act regulates the rights that consumers have when 
buying goods from traders. All of these laws set require-
ments for the protection of consumers’ rights.

RugVista Group’s compliance with these rules is monitored 
by national and local authorities. In Sweden, for example, by 
the Swedish Advertising Ombudsman, the Swedish 
Consumer Agency, the Consumer Ombudsman, and the 
National Board for consumer Complaints. According to the 
Marketing Act, other traders can also file claims against 
RugVista Group for non-compliance with the rules in e.g. the 
Marketing Act. Any violations can lead to financial sanctions 
(under the Marketing Act, for example, a market disruption 
fine can be imposed) and prohibition against certain adver-
tising or marketing that is combined with a fine.
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SELECTED HISTORICAL FINANCIAL 
INFORMATION

Unless otherwise stated, the historical financial information presented below has been derived from RugVista 
Group’s audited financial statements for the financial years 2018, 2019, and 2020, respectively, which have been 
prepared in accordance with International Financial Reporting Standards as adopted by the EU (“IFRS”), the Annual 
Accounts Act (1995:1554), and RFR 1 – Supplementary Accounting Rules for Corporate Groups. The financial state-
ments have been audited by Ernst & Young AB, as described in their audit report included elsewhere in this prospec-
tus (see “The Auditor’s Report on new (or restated) historical financial statements” on page F23–F24 in “Historical 
financial information”).

CONSOlIDATED INCOME STATEMENT 

SEK 2020 2019 2018

Net revenue 561,883,476 422,478,919 368,241,375

Other operating income 2,161,302 2,804,291 2,104,685

Total operating income 564,044,778 425,283,210 370,346,060

Goods for resale –217,094,339 –172,093,279 –163,402 251

Other external expenses –188,537,953 –148,427,940 –136,126,490

Personnel expenses –47,601,702 –47,897,547 –45,444,152

Amortization & depreciation –7,809,233 –8,155,286 –1,693,163

Profit from divesting shares in subsidiaries 2,401,700 – –

Other operating expenses –1,250,700 –1,800,720 –2,170,327

Total operating expenses –459,892,227 –378,374,772 –348,836,284

Operating profit 104,152,551 46,908,438 21,509,676

Financial income 2 82 637

Financial expenses –3,557,433 –4,255,248 –3,601,274

Net financial income –3,557,431 –4,255,166 –3,600,637

Profit after financial items 100,595,120 42,653,273 17,909,039

Income tax –20,611,810 –8,896,091 –4,352,224

Profit for the period 79,983,310 33,757,181 13,556,815
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CONSOlIDATED STATEMENT OF FINANCIAl POSITION 

SEK 31 December 2020 31 December 2019 31 December 2018

ASSETS

Non-current assets

Goodwill – 429,682 –

Intangible assets 299,949,397 299,949,397 299,944,597

Tangible assets 2,772,855 1,884,467 3,175,988

Right-of-use assets 28,883,700 35,548,423 –

Deferred tax claim 176,299 105,361 86,870

Total non-current assets 331,782,251 337,917,330 303,207,455

Current assets

Inventory 90,997,329 138,558,487 142,598,221

Other receivables 28,802,734 10,328,323 8,805,241

Prepaid expenses 1,597,884 1,048,454 2,356,025

Cash and cash equivalents 139,508,111 45,581,993 16,692,710

Total current assets 260,906,058 195,517,257 170,452,198

TOTAl ASSETS 592,688,308 533,434,587 473,659,653
 
EQUITY AND lIAbIlITIES

Equity

Share capital 1,014,028 1,011,353 1,010,981

Other contributed capital 244,229,051 242,632,076 242,132,628

Retained earnings including net profit for the period 168,224,524 88,221,452 54,383,825

Equity attributable to the parent company’s shareholders 413,467,603 331,864,881 297,527,434

Non-current liabilities

Deferred tax liability 13,721,992 10,344,677 9,359,615

Liabilities to credit institutions – 77,000,000 88,000,000

Leasing debt 23,230,723 29,672,570 –

Other liabilities – 189,047 655,721

Total non-current liabilities 36,952,715 117,206,294 98,015,336

Current liabilities

Current portion of liabilities to credit institutions - 11,000,000 11,000,000

Accounts payable 70,646,028 33,707,595 43,775,900

Current tax liabilities 16,320,403 3,738,899 488,292

Other current liabilities 28,569,587 17,000,347 14,599,011

Leasing debt 6,650,905 6,252,161 –

Prepaid income and accrued expenses 20,081,067 12,664,410 8,253,680

Total current liabilities 142,267,991 84,363,412 78,116,883

TOTAl EQUITY AND lIAbIlITIES 592,688,308 533,434,587 473,659,653
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CONSOlIDATED STATEMENT OF CASH FlOW

SEK 2020 2019 2018

Cash flow from operating activities before 
changes in working capital

Operating profit 104,152,551 46,908,438 21,509,676

Adjustments for non-cash items

Amortization & depreciation 7,809,233 8,155,286 1,693,163

Profit from divesting shares in subsidiary –2,401,700 – –

Interest received 2 82 637

Interest paid –3,557,433 –3,527 920 –3,601,274

Income tax paid –4,723,929 –4,678 913 –3,784,714

Cash flow from operating activities before 
changes in working capital 101,278,724 46,856,973 15,817,488

Cash flow from changes in working capital

Change in inventory 44,977,832 4 039,734 2,806,550

Change in operating receivables –20,208,414 –215,510 –1,104,332

Change in operating liabilities 59,307,650 –3 341,628 –8,300,392

Cash flow from operating activities 185,355,792 47,339,569 9,219,314
 
Cash flow from investing activities

Acquisition of intangible assets – –434,482 –

Divestment of subsidiary 3,194,578 – –

Acquisition of tangible assets –2,060,905 –615,536 –202,119

Sale of tangible assets 22,000 – –

Cash flow from investing activities 1,155,673 –1,050,018 –202,199

Cash flow from financing activities

New share issue 1,599,650 124,947 3,812,742

Warrants – 374,828 677,970

Amortization of leasing debt –6,204,759 –6,980,489 –

Amortization of loans –88,000,000 –11,000,000 –11,625,744

Cash flow from financing activities –92,605,109 –17,480,714 –7,135,032

Cash flow for the period 93,906,356 28,808,837 1,882,163

Cash and cash equivalents at beginning of period 45,581,993 16,692,710 14,810,547

Exchange rate difference in cash and cash equivalents 19,762 80,446 –

Cash and cash equivalents at period-end 139,508,111 45,581,993 16,692,710
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KEY PERFORMANCE INDICATORS 

2020 2019 2018

Number of visits, million2) 33.4 26.7 26.8

Number of new customers, thousand2) 149 107 103

Number of orders, thousand2) 206 152 148

Gross profit, SEK 344,789,136 250,385,640 204,839,124

Gross margin, %1) 61.4 59.3 55.6

EBIT1) 104,152,551 46,908,438 21 509,676

EBIT margin, %1) 18.5 11.1 5.8

EBITDA1) 111,961,784 55,063,724 23,202,839

EBITDA margin, %1) 19.9 13.0 6.3

Shipping and other selling expenses as a share of 
net revenue, %1) 10.7 11.1 11.6

Average NPS value2) 67 – –

Average order value, SEK2) 3,755 3,727 3,333

Average TrustPilot value2) 4.81 4.80 4.80

Investments as a share of net revenue,%1) 0.4 0.2 0.1

Adjusted EBIT, SEK1) 109,195,551 50,798,438 22,615,676

Adjusted EBIT margin,%1) 19.4 12.0 6.1

Cash conversion, %1) 166.8 84.7 70.7

Inventory value as a share of net revenue, %1) 16.2 32.8 38.7

Marketing costs as a share of net revenue, %1) 27.4 29.4 30.6

Average number of employees 69 68 67

Net revenue, SEK 561,883,476 422,478,919 368,241,375

Net revenue growth, %1) 33.0 14.7 13.0

Operating cash flow, SEK1) 193,977,947 54,496,302 16,402,546

Operating cash flow adjusted for non-cash flow 
items, SEK1) 186,747,171 46,664,647 16 402,546

Organic growth, % 33.0 14.7 13.0

Product expenses as a share of net revenue, %1) 27.9 29.6 32.8

Profit for the period, SEK 79,983,310 33,757,181 13,556,815

Profit for the period, margin, %1) 14.2 7.9 3.7

Return rate in percent2) 15.8 14.9 14.3

Working capital, SEK1) –14,219,139 82,824,013 86,642,605

Working capital as a share of net revenue, %1) –2.5 19.6 23.5

1) Alternative performance measures (measures that are not defined under IFRS).
2) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
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FINANCIAl INFORMATION bY SEGMENT
On 15 December 15, 2020, RugVista Group divested all shares in the wholly-owned subsidiary ArtGlass i Malmö AB. The income 
statement items per segment specified in the tables below therefore do not add up to income statement items at group level. The 
net revenue for the divested operations during the financial years 2018, 2019, and 2020, respectively, amounted to SEK 15,394,880, 
SEK 15,187,291, and SEK 20,171,700, respectively.

2020 2019 2018

b2C

Net revenue, SEK 479,198,804 358,034,284 318,087,859

Net revenue Nordic region, SEK 130,472,987 101,324,911 91,719,575

Net revenue DACH, SEK 95,247,336 72,566,648 66,387,166

Net revenue Rest of World, SEK 253,478,481 184,142,725 159,981,117

Net revenue growth, %1) 33.8 12.6 12.6

Gross profit, SEK 297,807,151 214,107,589 178,894,715

Gross margin, %1) 62.1 59.8 56.2

Marketing costs as a share of net revenue, %1) 29.3 31.7 33.3
 
b2b

Net revenue, SEK 49,683,072 43,254,630 33,515,232

Net revenue growth, %1) 14.9 29.1 17.7

Gross profit, SEK 32,043,113 27,732,038 19,851,691

Gross margin, %1) 64.5 64.1 59.2

Marketing costs as a share of net revenue, %1) 13.7 13.7 13.7

MPO

Net revenue, SEK 12,829,900 6,002,714 1,243,404

Net revenue growth, %1) 113.7 382.8 109.0

Gross profit, SEK 8,314,772 3,737,714 687,410

Gross margin, %1) 64.8 62.3 55.3

Marketing costs as a share of net revenue, %1) 23.3 23.1 20.2

1) Alternative performance measures (measures that are not defined under IFRS).

NET REVENUE AND EbIT ON A QUARTERlY bASIS

2018 2019 2020

SEK Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

Net revenue, B2C 88,066,128 63,053,802 72,388,889 94,579,040 91,487,039 69,524,170 80,912,169 116,110,906 92,852,870 105,848,065 97,084,717 183,413,152

Net revenue, B2B 8,002,063 7,119,689 7,992,915 10,470,565 10,274,217 9,470,275 10,394,238 13,115,899 11,565,037 10,491,298 10,311,986 17,314,750

Net revenue, MPO 98,309 65,909 193,896 885,290 1,085,744 1,228,455 1,638,092 2,050,423 2,267,993 2,467,236 2,760,188 5,334,482

Net revenue, Divested 
operations 3,931,100 3,417,300 3,536,600 4,509,880 3,527,800 3,838,400 3,570,200 4,250,891 3,998,700 5,468,900 6,289,000 4,415,100

Total net revenue 100,097,600 73,656,700 84,042,300 110,444,775 106,374,800 84,061,300 96,514,700 135,528,119 110,684,600 124,275,500 116,445,891 210,447,485

EbIT 9,154,100 1,019,300 3,416,300 7,919,976 12,313,624 3,572,324 13,666,424 17,356,067 17,621,583 23,012,622 24,427,786 39,090,560
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DEFINITIONS OF KEY PERFORMANCE INDICATORS
RugVista Group presents certain measures that are not defined under IFRS (alternative performance measures – “APMs”). The 
Group believes that these measures provide useful supplementary information to investors and the Company’s management as 
they enable evaluation of the Company’s financial development and position. Since not all companies calculate financial meas-
ures in the same way, these are not always comparable with measures used by other companies. These financial measures 
should therefore not be regarded as substitute for measures defined in accordance with IFRS. The APMs have been derived 
from RugVista Group’s internal accounts and have not been audited.

Measure Definition Explanation

Number of visits Number of visits to the Company’s online 
stores during the period.

A measure that provides an indication of the 
Company’s ability to attract potential 
customers to the Company’s online stores 
during the period.

Number of new customers Number of orders from new customers, 
before cancellations or returns.

A measure that provides an indication of 
how well the Company succeeds in attracting 
new customers with its offering.

Number of orders Number of orders placed by customers 
during the period, before cancellations or 
returns.

A measure that provides an indication of the 
Company’s level of activity towards custom-
ers. Also used to calculate unit-based key 
metrics.

Gross margin Gross profit divided by the net revenue. Demonstrates profitability after costs for 
goods for resale

Gross profit Net revenue less the cost for goods for 
resale.

Demonstrates what is left to finance other 
costs after the goods for resale have been 
sold.

EBIT Operating income less operating costs 
before net financial income and taxes.

The amount shows the Company’s earnings 
before interest and taxes, which gives the 
Executive Management an overview of total 
profitability.

EBIT margin Operating profit (EBIT) divided by net 
revenue.

A measure that demonstrates the profita-
bility for the Group’s operational business.

EBITDA The operating profit before depreciation, 
amortization, interest and taxes.

The key performance indicator shows the 
operating profit cleared from the effect of 
depreciation and amortization, and thus 
provides a more comparable performance 
indicator over time.

EBITDA margin The operating profit before depreciation, 
amortization, interest and taxes, divided 
by the net revenue.

The key performance indicator shows the 
Company’s profitability before depreciation 
and amortization.

Shipping and other selling 
expenses as a share of revenue

Costs associated with completion of 
orders during the period divided by the 
net revenue during the period. 

A measure that provides an indication of 
how much the Company pays for costs 
 associated with the completion of orders.

Average NPS value The average value for customer responses 
on the NPS (Net Promotor Score) question 
for orders received during the period. The 
maximum value is 100.

An established key performance indicator 
that is used to measure the Company’s 
customer satisfaction.

Average order value The average value, including VAT, of 
orders after cancellations during the 
period, divided by the number of orders 
during the period.

A measure that provides an indication of 
how much each customer is willing to pay for 
the Company’s products.

Average TrustPilot value The average value for customer responses 
on the TrustPilot platform during the 
period. The maximum value is 5.0.

A number which is used to measure 
customer satisfaction.
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Measure Definition Explanation

Investments as a share of net 
revenue

Investments in tangible and intangible 
assets, divided by the net revenue.

Used to follow how the value of investments 
develops in relation to net revenue.

Adjusted EBIT Operating income minus operating costs 
before net financial income and taxes, 
adjusted for items affecting comparability 
and other exceptional items.

The amount shows the Company’s earnings 
before interest and taxes, excluding items 
affecting comparability and other excep-
tional items.

Adjusted EBIT margin Adjusted EBIT divided by net revenue. A measure that demonstrates the profita-
bility for the Group’s operations, excluding 
items affecting comparability and other 
exceptional items.

Cash conversion Operating cash flow adjusted for 
non-cash items in percent of EBITDA.

The key performance indicator shows the 
Company’s ability to manage future amorti-
zations and investments.

Inventory value as a share of net 
revenue

Inventory value as of the balance sheet 
date, divided by the net revenue (rolling 
12 months).

The purpose of this measure is to follow and 
make it possible to parry the purchases of 
products according to changes in revenue.

Marketing costs as a share of net 
revenue

The costs for marketing activities carried 
out during the period, divided by net 
 revenue during the period.

A measure that provides an indication of 
how much the Company invests in marketing 
its offering to potential customers. 

Net revenue growth Percent change in the period’s net reve-
nue compared to the previous period.

Demonstrates the growth rate of the Group’s 
net revenue for one period in relation to the 
previous period.

Operating cash flow EBITDA +/- changes in cash flow affecting 
working capital, less investments (CapEx).

Operating cash flow is used to monitor the 
cash flow from the operations.

Operating cash flow adjusted for 
non-cash items

Operating cash flow adjusted for 
non-cash items (amortization of leasing 
debt and interest costs for leasing).

The key performance indicator is used to 
monitor the cash flow from the operations.

Organic growth Net revenue growth adjusted for net reve-
nue relating to acquired and divested 
operations.

The key performance indicator is used to 
measure the comparable net revenue 
growth.

Product expenses as a share of 
net revenue

Goods for resale excluding shipping and 
other selling expenses as a share of net 
revenue.

A measure that provides an indication of 
how much the Company pays for the 
 products that drive the net revenue.

Profit for the period, margin Profit for the period after taxes, divided by 
total income.

The key performance indicator facilitates a 
straightforward comparison between the 
period’s profitability in relation to the previ-
ous period.

Return rate in percent The value of returns (actual and expected) 
during the period, divided by the sales 
during the period.

A measure that provides an indication of the 
Company’s customers are satisfied with the 
products they have ordered.

Working capital Current assets, excluding cash and cash 
equivalents, minus non-interest-bearing 
current liabilities (prepaid income and 
accrued expenses, accounts payable, 
current tax liabilities, and other current 
liabilities).

The Company uses working capital as a 
measure of current financial soundness, 
since it indicates whether the Company has 
sufficient current assets to cover its current 
liabilities.

Working capital as a share of net 
revenue (rolling 12 months)

Working capital divided by net revenue on 
a 12 months’ rolling basis.

The key performance indicator is used to 
follow working capital’s profitability in 
 relation to the net revenue.
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RECONCIlIATION AlTERNATIVE PERFORMANCE MEASURES

Gross margin

SEK (unless otherwise stated) 2020 2019 2018

Net revenue 561,883,476 422,478,919 368,241,375

Goods for resale –217,094,339 –172,093,279 –163,402,251

Gross profit 344,789,136 250,385,640 204,839,124

Net revenue 561,883,476 422,478,919 368,241,375

Gross margin, % 61.4 59.3 55.6

Gross margin on segment level

b2C b2b MPO

SEK 2020 2019 2018 2020 2019 2018 2020 2019 2018

Net revenue 479,198,804 358,034,284 318,087,859 49,683,072 43,254,630 33,515,232 12,829,900 6,002,714 1,243,404

Goods for resale –181,391,653 –143,926,695 –139,193,144 –17,639,958 –15,522,592 –13,663,541 –4,515,128 –2,265,000 –555,994

Gross profit 297,807,151 214,107,589 178,894,715 32,043,113 27,732,038 19,851,691 8,314,772 3,737,714 687,410

Net revenue 479,198,804 358,034,284 318,087,859 49,683,072 43,254,630 33,515,232 12,829,900 6,002,714 1,243,404

Gross margin, % 62.1 59.8 56.2 64.5 64.1 59.2 64.8 62.3 55.3

Adjusted EBIT, EBIT margin, adjusted EBIT margin, EBITDA and EBITDA margin
 
SEK (unless otherwise stated) 2020 2019 2018

EBIT 104,152,551 46,908,438 21,509,676

Items affecting comparability:

Listing expenses 6,376,000 – –

Divestment of subsidiary –1,333,000 – –

5,043,000 – –

Other exceptional items – 3,890,000 1,106,000

Adjusted EbIT 109,195,551 50,798,438 22,615,676

Net revenue 561,883,476 422,478,919 368,241,375

EbIT margin, % 18.5 11.1 5.8

Adjusted EbIT margin, % 19.4 12.0 6.1

Amortization & depreciation 7,809,233 8,155,286 1,693,163

EbITDA 111,961,784 55,063,724 23,202,839

Net revenue 561,883,476 422,478,919 368,241,375

EbITDA margin, % 19.9 13.0 6.3

Investments as a share of net revenue 

SEK (unless otherwise stated) 2020 2019 2018

Investments in tangible assets 2,060,905 615,536 202,119

Investments in intangible assets – 434,482 –

Total investments 2,060,905 1,050,018 202,119

Net revenue 561,883,476 422,478,919 368,241,375

Investments as a share of net revenue, % 0.4 0.2 0.1
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Expense items and inventory value as a share of net revenue 

SEK (unless otherwise stated) 2020 2019 2018

Goods for resale 217,094,339 172,093,279 163,402,251

Shipping and other selling expenses 60,308,839 46,852,979 42,667,881

Product expenses 156,785,500 125,240,300 120,734,370

Marketing costs 153,935,150 124,068,900 112,703,000

Net revenue 561,883,476 422,478,919 368,241,375

Product expenses as a share of net revenue, % 27.9 29.6 32.8

Shipping and other selling expenses as a share 
of net revenue, % 10.7 11.1 11.6

Marketing costs as a share of net revenue, % 27.4 29.4 30.6

Inventory value (as of 31 December) 90,997,329 138,558,487 142,598,221

Net revenue (rolling 12 months) 561,883,476 422,478,919 368,241,375

Inventory value as a share of net revenue  
(rolling 12 months), % 16.2 32.8 38.7

Marketing costs as a share of net revenue on segment level

b2C b2b MPO

SEK (unless other-
wise stated) 2020 2019 2018 2020 2019 2018 2020 2019 2018

Marketing costs 140,621,652 113,611,344 105,792,500 6,825,469 5,938,516 4,601,374 2,985,029 1,389,040 251,026

Net revenue 479,198,804 358,034,284 318,087,859 49,683,072 43,254,630 33,515,232 12,829,900 6,002,714 1,243,404

Marketing costs  
as a share of  
net revenue, % 29.3 31.7 33.3 13.7 13.7 13.7 23.3 23.1 20.2

Net revenue growth and organic growth

SEK (unless otherwise stated) 2020 2019 2018

Net revenue, reported 561,883,476 422,478,919 368,241,375

Net revenue last period 422,478,919 368,241,375 325,738,845

Changes in net revenue, SEK 139,404,557 54,237,544 42,502,530

Net revenue growth, % 33.0 14.7 13.0

Organic growth, % 33.0 14.7 13.0
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Net revenue growth on segment level

b2C b2b MPO

SEK 2020 2019 2018 2020 2019 2018 2020 2019 2018

Net revenue, reported 479,198,804 358,034,284 318,087,859 49,683,072 43,254,630 33,515,232 12,829,900 6,002,714 1,243,404

Net revenue last 
period 358,034,284 318,087,859 282,548,759 43,254,630 33,515,232 28,471,784 6,002,714 1,243,404 594,871

Changes in net  
revenue, SEK 121,164,520 39,946,425 35,359,100 6,428,442 9,739,398 5,043,448 6,827,186 4,759,310 648,532

Net revenue  
growth, % 33.8 12.6 12.6 14.9 29.1 17.7 113.7 382.8 109.0

Operating cash flow and cash conversion

SEK (unless otherwise stated) 2020 2019 2018

EBITDA 111,961,784 55,063,724 23,202,839

Changes in working capital1) 84,077,068 482,596 –6,598,174

Investments (CapEx) –2,060,905 –1,050,018 –202,119

Operating cash flow 193,977,947 54,496,302 16,402,546

Non-cash items

Amortization of leasing debt –6,204,759 –6,980,489 –

Interest expenses for leasing –1,026,017 –851,166 –

–7,230,776 –7,831,655 –

Operating cash flow adjusted for non-cash items 186,747,171 46,664,647 16,402,546

EBITDA 111,961,784 55,063,724 23,202,839

Cash conversion, % 166.8 84.7 70.7

1) Working capital for 2017 amounted to SEK 80,068,446.

Working capital and working capital/net revenue (rolling twelve months)

Full year

SEK 2020 2019 2018

Current assets:

Inventory 90,997,329 138,558,487 142,598,221

Other receivables 28,802,734 10,328,323 8,805,241

Prepaid expenses 1,597,884 1,048,454 2,356,025

121,397,947 149,935,264 153,759,487

Non-interest-bearing current liabilities

Prepaid income and accrued expenses –20,081,067 –12,664,410 –8,253,680

Accounts payable –70,646,028 –33,707,595 –43,775,900

Current tax liabilities –16,320,403 –3,738,899 –488,292

Other current liabilities –28,569,587 –17,000,347 –14,599,011

–135,617,085 –67,111,251 –67,116,883

Working capital –14,219,139 82,824,013 86,642,605

Net revenue (rolling twelve months) 561,883,476 422,478,919 368,241,375

Working capital as a share of net revenue  
(rolling twelve months), % –2.5 19.6 23.5
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Quarterly data

2018 2019 2020

SEK Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

Current assets:

Inventory 157,538,500 155,506,200 152,772,700 142,598 221 143,691,800 150,762,400 149,716,700 138,558,487 125,012,800 112,675,200 107,117,800 90,997,329

Other receivables 5,763,500 6,244,600 9,827,600 8,805,241 7,378,300 8,160,000 11,543,900 10,328,323 11,388,900 11,314,100 16,917,400 28,802,734

Prepaid expenses 2,669,300 3,199,800 2,354,500 2,356,025 2,550,100 2,830,700 2,945,000 1,048,454 4,166,400 3,658,800 3,061,000 1,597,884

165,971,300 164,950,600 164,954,800 153,759,487 153,620,200 161,753,100 164,205,600 149,935,264 140,568,100 127,648,100 127,096,200 121,397,947

Non-interest-bearing 
current liabilities

Prepaid income and 
accrued expenses –8,797,300 –9,421,000 –8,475,100 –8,253,680 –10,861,200 –12,246,100 –11,628,300 –12,664,410 –13,735,600 –14,622,400 –16,965,300 –20,081,067

Accounts payable –54,854,600 –42,621,000 –36,400,700 –43,775,900 –39,698,500 –41,432,700 –30,386,900 –33,707,595 –29,936,300 –30,883,700 –41,806,100 –70,646,028

Current tax liabilities 3,400 900 60,800 –488,292 26,700 100,000 169,600 –3,738,899 –1,446,600 –856,300 –747,700 –16,320,403

Other current liabilities –11,269,700 –9,112,300 –10,031,100 –14,599,011 –11,397,000 –9,206,100 –10,910,300 –17,000,347 –11,268,700 –15,862,200 –13,193,670 –28,569,587

–74,918,000 –61,153,400 –54,846,100 –67,116,883 –61,930,000 –62,784,900 –52,755,900 –67,111,251 –56,387,200 62,224,600 –72,712,770 –135,617,085

Working capital 91,053,100 103,797,200 110,108,700 86,642,605 91,690,200 98,968,200 111,449,700 82,824,013 84,180,900 65,423,500 54,383,430 –14,219,139

Net revenue (rolling twelve 
months) – – – 368,241,375 373,983,200 384,387,800 396,860,200 422,478,919 426,779,100 466,993,300 486,924,491 561,883,476

Working capital as a 
share of net revenue 
(rolling twelve months), 
% – – – 23.5 24.5 25.7 28.1 19.6 19.7 14.0 11.2 –2.5

Profit for the period, margin

SEK (unless otherwise stated) 2020 2019 2018

Profit for the period 79,983,310 33,757,181 13,556,815

Net revenue 561,883,476 422,478,919 368,241,375

Other operating income 2,161,302 2,804,291 2,104,685

Total income 564,044,778 425,283,210 370,346,060

Profit for the period, margin, % 14.2 7.9 3.7
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The information presented below should be read together with the sections “Selected historical financial informa-
tion”, “Capitalization, indebtedness and other financial information”, and RugVista Group’s audited consolidated 
financial statements for the financial years 2020, 2019, and 2018, with related notes, which are presented in the 
section “Historical financial information”. The information below contains forward-looking statements that are 
subject to various risks and uncertainty factors. The Company’s actual results may differ significantly from what is 
anticipated in the forward-looking statements due to a large number of different factors, including but not limited to 
those stated in the section entitled “Risk factors” and elsewhere in this prospectus.

OPERATING AND FINANCIAL REVIEW

OVERVIEW
RugVista Group is one of the leading1) European direct-to- 
consumer online platforms within carpet and rug sales 
through its online stores, available in 20 different languages, 
using the RugVista and CarpetVista brands. The Company 
was founded in 2005 and offers a broad and relevant range 
of quality design and traditional carpets and rugs. RugVista 
Group offers its EU based customers free deliveries and 
returns free of charge. RugVista Group’s operations are 
divided into three segments: B2C, B2B, as well as MPO. The 
B2C segment represents the consumer market and is the 
Company’s core segment. During 2018–2020, net revenue 
grew at a compound average growth rate of 23.5 percent 
and the adjusted EBIT margin increased from 6.1 percent in 
2018 to 19.4 percent in 2020. During 2020, RugVista Group 
reported net revenue of SEK 561.9 million and an adjusted 
operating profit (EBIT) of SEK 109.2 million, corresponding to 
an adjusted EBIT margin of 19.4 percent. 

SEGMENTS
In order to utilize the growing European online market effec-
tively and thereby achieve the correct target groups, 
RugVista Group’s operations are divided into three 
segments: B2C, B2B, and MPO. The segments share certain 
group-wide functions and are considered by RugVista Group 
to be scalable. 

Reporting of business segments follows the measurement 
that the Group reports to the Board of Directors. The 
segment’s performance is evaluated based on gross profit, 
gross margin, and marketing costs as share of the net reve-
nue. Other group-wide costs are not allocated to segments 
since these costs are followed up on group level. The afore-
said also applies to costs for financing and income tax.

See also “Note 4 – Segment information” on p. F10 in the 
section “Historical financial information”.

The segment b2C
The segment B2C represents the consumer market and is 
the Company’s core segment. The Company offers sales to 
more than 100 countries within the segment, where the 
geographic sales are categorized in the Nordic region, DACH 
(Germany, Austria and Switzerland) and Rest of World. Within 
the segment, regardless of geography, primarily three differ-
ent types of customers are served: Decorators, Household-
ers, and Carpet Connoisseurs. Net revenue within the 
segment amounted to SEK 479.2 million in 2020.

The segment includes all revenues and related costs where 
the end customer is a physical individual. All sales take place 
via the Group’s own online stores.

The segment b2b
Although sales to consumers constitutes the Company’s 
primary target group, there are, according to the Company, a 
number of advantages in also addressing corporate custom-
ers, since doing so enables the Company to offer a compre-
hensive offering for all types of potential corporate custom-
ers. The offering in the B2B segment focuses primarily on 
small and medium-size companies, mainly stores, hotels, 
and interior designers. In addition, the Company believes 
that there is great potential for growth within the segment. 
Net revenue within the segment amounted to SEK 49.7 
million in 2020.

The segment includes all revenues as well as related costs 
where the end customer has been identified as a legal entity 
or a close company (Sw. fåmansbolag). This sale takes place 
primarily via the Group’s own online stores, but also to a 
certain extent through manual orders.

1) See footnote 1 on page 23 regarding the basis for statements relating to RugVista Group’s market position, etc.
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The segment MPO
The Company also sells its products through other selected 
relevant and rapidly growing online stores such as Amazon. 
The MPO segment is currently the Company’s smallest 
segment in terms of the Company’s total sales, but is growing 
rapidly.2) The Company perceives this segment as a possibil-
ity to benefit from, and grow with, other rapidly growing 
online platforms. Net revenue within the segment amounted 
to SEK 12.8 million in 2020. 

The segment includes all revenues as well as related costs 
where sale of the Group’s products takes place via a third 
party selling channel or online store. The segment also 
includes sales and related costs via other selling channels.

KEY FACTORS THAT AFFECT THE COMPANY’S 
OPERATING PROFIT AND CASH FlOW 
RugVista Group’s cash flows and operating profit have histor-
ically been affected, and are expected to continue to be 
affected, by a number of key factors. The factors that the 
Company considers to be the most important for operating 
profit and cash flow are listed below.

◗◗ Market dynamics in the online rug industry

◗◗ Economies of scale 

◗◗ Customer engagement 

◗◗ Product mix 

◗◗ Order fulfillment 

◗◗ Working capital 

◗◗ Currency 

◗◗ Investments in personnel 

Market dynamics in the online rug industry
RugVista Group’s operating profit have been positively 
affected by the ongoing switch from traditional physical 
stores to online sales. The total carpet and rug market is 
expected to grow at a compound annual growth rate of 
approximately 4 percent during the period 2020–2024, at 
the same time as the European online rug market is 
expected to grow at a compound annual growth rate of 
approximately 11 percent.3) As a result of growth on the 
online market, online penetration is expected to grow from 
16 percent in 2019 to approximately 22 percent in 2024, 
which indicates an attractive growth potential for online plat-
forms such as RugVista Group.4) See also the section entitled 
“Market overview”. 

The ongoing shift from physical stores to online platforms is 
being driven primarily by increased access to internet 
connections, improved and better thought out selection, a 
higher convenience factor, and demographic factors.

Economies of scale 
RugVista Group believes that its business model has struc-
tural advantages and economies of scale compared to those 
of the Company’s competitors who have online stores on a 
smaller scale or engage in sales in physical stores. Examples 
of such advantages are an ability to offer a broader assort-
ment of products, competitive prices, and high customer 
satisfaction that is a result of a broad product range and high 
customer focus. 

RugVista Group’s economies of scale also mean that the 
Company is able to offer attractive purchasing terms, engage 
in more effective marketing, have scalable fixed costs, and 
invest in both technology and organization. The Company’s 
online stores had approximately 33.4 million visits5), received 
206 thousand orders6) and reported net revenue of 
SEK 561.9 million in 2020. The size of the operations contri-
butes to RugVista Group being able, through high order 
volumes, to create a high value for suppliers at the same 
time as it allows the Company to offer a broad assortment, 
which is one of many factors that contribute to high 
customer satisfaction. The Company also believes that its 
strong market position7), combined with high customer satis-
faction, can provide operational leverage and result in higher 
margins compared to competitors with smaller sized opera-
tions. In addition, the Company’s size creates possibilities for 
RugVista Group to benefit from greater brand awareness, 
since the size of the operations affects the brand recognition 
factor and relevance for both customers and suppliers. 

Customer engagement 
The Company uses a number of different marketing chan-
nels in order to drive traffic to its online stores. Through a 
data-driven method, which has been developed and refined 
by the Company in recent years, monitoring of key ratios that 
are relevant to the operations takes place daily, weekly, and 
monthly. Key ratios such as traffic per source, conversion, 
and inflow of new customers are monitored and analyzed 
daily in order to optimize both operations in general and the 
marketing efforts.

Maintaining a high inflow of new customers and, the same 
time, converting visits to orders, is crucial for the Company’s 
net revenue and operating profit. RugVista Group believes 
that it is also important to continue to attract visitors in a 

2) During the period 2018–2020, the segment grew at a compound average growth rate of 221.2 percent.
3) The Market Study.
4) The Market Study.
5) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
6) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
7) See footnote 1 on page 23 regarding the basis for statements relating to RugVista Group’s market position, etc.
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cost-efficient manner and to convert them to customers in 
order to continue to drive growth. The Company is investing, 
and believes that it will continue to invest, significantly in 
marketing through a number of channels in order to attract 
traffic to the online stores, gain new customers, increase net 
revenue, and improve overall brand awareness of the 
Company. RugVista Group carefully monitors the share of 
marketing costs in order to effectively control the marketing 
costs in relation to net revenue growth. See the section “Busi-
ness description–Marketing”.

Product mix 
RugVista Group sells traditional and design rugs where the 
product mix affect the Company’s operating profit and cash 
flow. With current pricing of the Company’s offering, the 
different rug categories generate different gross margins, 
with the largest difference relating to the mix between 
traditional and design rugs. The highest gross margin is 
generally generated by sales of the Company’s own 
designed rugs. However, in order to offer a favorable 
customer experience as well as a broad and relevant 
assortment with different types of rugs, the Company 
believes that it is important to offer a comprehensive prod-
uct assortment, which also contributes to net revenue 
growth.

Order fulfillment
High customer satisfaction and cost efficiency are crucial for 
RugVista Group. The Company believes that the quality of its 
fulfillment services, as well as its ability to foresee and satisfy 
the customers’ needs are important for continued net reve-
nue growth. That operational processes function seamlessly 
is a fundamental requirement for customer satisfaction and 
loyalty. As an example of the Company’s focus on high 
customer loyalty, customers are offered free deliveries and 
returns free of charge within the EU. The Company believes 
that its capacity, structure, and processing systems repre-
sent a competitive advantage on the European online 
market for rugs. The Company measures and monitors 
fulfillment costs as a percentage of net revenue as a key 
performance indicator, which provides an indication of the 
efficiency of RugVista Group’s operations.

Efficient processing of customer returns is important for an 
online business since returns drive up costs and normally 
require a high degree of manual processing, which is both 
time- and resource consuming. However, the Company 
believes that the type of business that the Company 
conducts has a lower customer return rate compared with 
many other categories within online retailing.

Working capital 
The development of the Company’s working capital is a key 
factor for the cash flow from operating activities. RugVista 
Group defines working capital as current assets, excluding 
cash and equivalents, minus non-interest-bearing current 
liabilities.8) Current assets comprise inventory, other receiva-
bles, and prepaid expenses. Inventory primarily contains 
rugs and constitutes the Company’s most significant current 
asset. On December 31, 2020, 2019, and 2018, RugVista 
Group’s inventory amounted to SEK 91.0 million, 
SEK 138.6 million, and SEK 142.6 million, respectively.

The non-interest-bearing current financial liabilities comprise 
prepaid income and accrued expenses, accounts payable, 
current tax liabilities, and other current liabilities. Accounts 
payable comprise the amount that RugVista Group is obli-
gated to pay for supplied goods. On December 31, 2020, 
2019, and 2018, RugVista Group’s accounts payable 
amounted to SEK 70.6 million, SEK 33.7 million and, 
SEK 43.8 million, respectively. 

The Company uses working capital as a measure of current 
financial soundness, since it indicates whether the Company 
has sufficient current assets to cover its current liabilities. 

Currency 
RugVista Group’s accounts are prepared in Swedish kronor, 
SEK. However, the Company carries out a large part of its 
total purchases in currencies other than SEK. RugVista 
Group primarily has inflows in SEK, EUR, DKK, NOK, GBP, JPY, 
USD, and PLN and outflows in EUR, USD, and SEK, entailing 
that the Company is exposed to exchange rate risk in those 
currencies. The Company does not hedge any currency 
pairs, but believes that since a large percentage of purchases 
and sales take place in corresponding currencies, particularly 
EUR, the currency risk is naturally reduced.

Investments in personnel 
RugVista Group believes that the employees are one of the 
Company’s most important assets and intends to continue 
to invest in recruiting and retaining skilled employees in 
order to find improved ways to serve the customers and 
cause the operations to grow. During 2020, the Company’s 
average number of employees was 69. RugVista Group 
believes that it will be important for the Company to attract, 
develop, and retain key employees in order to successfully 
manage the business and drive its growth. 

KEY ITEMS IN THE INCOME STATEMENT 
Presented below is a description of the most important 
items in the Company’s income statement.

8)  See “Selected historical financial information–Definitions of key performance indicators”.
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9) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
10) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.

Net revenue
The business’s net revenue primarily derive from products 
that customers order from the Company’s online stores. The 
Company reports net revenue, excluding VAT, returns, and 
discounts, when the Company has transferred the risks and 
benefits associated with ownership of the products to the 
customer, on condition that it is likely that the money will be 
received by the Company and the amount can be valued in a 
reliable manner. Net revenue is valued at fair value of the 
payment that is or will be received. RugVista Group applies 
the gross method when reporting anticipated returns. The 
gross method entails that net revenue is reduced in full by 
the sales amount that the Company believes will be 
returned. During 2020, the average return rate was 
15.8 percent. Net revenue is reported within the Company’s 
three segments: B2C, B2B, and MPO.

Goods for resale 
The majority of costs for goods for resale comprise of the 
products’ purchasing cost including freight and customs. In 
addition, there are costs for write-downs, obsolescence, 
packaging material, as well as other costs that arise in 
connection with the sale of the products. Costs for goods for 
resale are reduced by the estimated costs for goods for 
resale which the Company anticipates that the customers 
will return. During 2020, the average return rate was 
15.8 percent9).

Gross profit 
The Company’s gross profit means operating income less 
costs for goods for resale. Gross profit includes costs that 
are directly related to the goods for resale10).

Other external expenses 
Other external expenses comprise the remainder of all other 
external expenses such as costs for temporary personnel 
and consultants, marketing, and various other external 
services.

Personnel expenses 
Personnel expenses comprise all costs for the Company’s 
own personnel. The cost line item does not include costs for 
external personnel. Personnel expenses include all accrued 
expenses for personnel, including accrued expenses for any 
incentive programs.

Amortization and depreciation of tangible and 
intangible assets
Amortization and depreciation primarily comprise deprecia-
tion of fixed equipment and storages. Amortization and 
depreciation are reported on a straight line basis over the 
expected useful life of the asset during the year unless such 
use periods are unlimited. Intangible assets with a limited 
useful life begin to be amortized from the day they are taken 
into use. Use periods are reviewed at least once per year.

Other operating expenses
Other operating expenses derive primarily from adverse 
currency fluctuations.

Operating profit (EbIT)
Operating profit (EBIT) includes the Company’s gross profit 
less other external expenses, personnel expenses, Amortiza-
tion, and depreciation as well as other operating expenses.

Financial expenses
Financial expenses comprise of interest expenses on loans 
as well as estimated interest expense on leased assets.

Income tax 
Tax expenses comprise current tax and deferred tax. 
Current tax means tax which is to be paid or received in the 
current year, applying the tax rates decided upon or esti-
mated as of the balance sheet date. Current tax also includes 
adjustments of current tax attributable to earlier periods. 
Deferred tax is calculated in accordance with the balance 
sheet method based on temporary differences between 
reported and taxable values of assets and liabilities. The 
valuation of deferred tax is based on how underlying assets 
or liabilities are expected to be realized or settled.

Deferred tax is estimated by applying the tax rates and tax 
rules decided upon or estimated as of the balance sheet 
date. Deferred tax assets regarding deductible temporary 
differences and loss carry forwards are reported if it is likely 
that they might be utilized. The value of deferred tax receiva-
bles is reduced when it is no longer assumed likely that they 
can be utilized.

Net profit for the period 
Net profit for the period means profit before tax with deduc-
tion for tax expenses.
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COMPARISON bETWEEN THE FINANCIAl YEARS 2020 AND 2019 

SEK million 2020
Change 

(∆)
Change 

(%) 2019

Net revenue 561.9 139.4 33.0 422.5 

Other operating income 2.2 –0.6 –22.9 2.8

Goods for resale –217.1 –45.0 –26.1 –172.1

Other external expenses –188.5 –40.1 –27.0 –148.4

Personnel expenses –47.6 0.3 0.6 –47.9

Amortization & depreciation –7.8 0.3 4.2 –8.2

Profit from divesting shares in subsidiaries 2.4 2.4 – –

Other operating expenses –1.3 0.6 30.5 –1.8

Operating profit 104.2 57.2 122.0 46.9

Financial income 0.0 0.0 –97.6 0.0

Financial expenses –3.6 0.7 16.4 –4.3

Profit after financial items 100.6 57.9 135.8 42.7

Income tax –20.6 –11.7 –131.7 –8.9

Profit for the period 80.0 46.2 136.9 33.8

Net revenue 
Net revenue increased by SEK 139.4 million, corresponding 
to 33.0 percent, from SEK 422.5 million in 2019 to 
SEK 561.9 million in 2020. RugVista Group continued to 
successfully attract new customers and traffic to its online 
stores, which resulted in RugVista Group increasing the 
number of new customers acquired from 107 thousand in 
2019 to 149 thousand in 2020.11) The increase in net revenue 
derived primarily from an increasing number of orders. 

Net revenue for the B2C, B2B, and MPO segments increased 
by SEK 121.2 million, SEK 6.4 million, and SEK 6.8 million in 
2020 compared with 2019. The following table shows 
RugVista Group’s net revenue for the segments for the 
stated periods:

Goods for resale
Costs for goods for resale increased by SEK 45.0 million, 
or 26,1 percent, from SEK 172.1 million in 2019 to 
SEK 217.1 million in 2020, primarily due to increased sales to 
new customers within the B2C segment. Costs for goods for 
resale as a percentage of net revenue fell by 2.1 percentage 
points, from 40.7 percent in 2019 to 38.6 percent in 2020. 

SEK million 2020
Change

(∆)
Change

(%) 2019

B2C 479.2 121.2 33.8 358.0

B2B 49.7 6.4 14.9 43.3

MPO 12.8 6.8 113.7 6.0

Divested operations 20.2 5.0 32.8 15.2

Net revenue 561.9 139.4 33.0 422.5

11) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
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Gross profit 
RugVista Group’s gross profit increased by SEK 94.4 million, 
corresponding to 37.6 percent, from SEK 250.4 million in 
2019 to SEK 344.8 million in 2020. The increase in gross 
profit was primarily due to strong net revenue growth. The 
gross margin increased by 2.1 percentage points, from 
59.3 percent in 2019 to 61.4 percent in 2020. The increase 
was primarily due to more goods being sold at full price in 
2020.

Gross profit for the B2C, B2B, and MPO segments increased 
by SEK 83.7 million, SEK 4.3 million, and SEK 4.6 million in 
2020 compared to 2019. The following table shows RugVista 
Group’s gross profit for the segments for the stated periods:

Operating profit (EbIT)
Operating profit increased by SEK 57.2 million, correspond-
ing to 122.0 percent, from SEK 46.9 million in 2019 to 
SEK 104.2 million in 2020. The increase in operating profit 
was primarily due to strong net revenue growth in combi-
nation with the Company’s scalable business model. EBIT 
margin improved by 7.4 percentage points, from 11.1 percent 
in 2019 to 18.5 percent in 2020.

Financial expenses 
Financial expenses decreased by SEK 0.7 million, from 
SEK 4.3 million in 2019 to SEK 3.6 million in 2020. 

Income tax
RugVista Group’s tax expense increased by SEK 11.7 million, 
from SEK 8.9 million in 2019 to SEK 20.6 million in 2020. The 
increase was primarily due to the increase of profit before 
tax in 2020 compared to 2019. 

Profit for the period
As a result of all of the above factors, profit for the period 
increased by SEK 46.2 million, corresponding to 
136.9 percent, from SEK 33.8 million in 2019 to 
SEK 80.0 million in 2020.

SEK million 2020
Change

(∆)
Change

(%) 2019

B2C 297.8 83.7 39.1 214.1

B2B 32.0 4.3 15.5 27.7

MPO 8.3 4.6 122.5 3.7

Divested operations 6.6 1.8 37.8 4.8

Gross profit 344.8 94.4 37.6 250.4
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COMPARISON bETWEEN THE 2019 AND 2018 FINANCIAl YEARS

SEK million 2019
Change

(∆)
Change

(%) 2018

Net revenue 422.5 54.2 14.7 368.2

Other operating income 2.8 0.7 33.2 2.1

Goods for resale –172.1 –8.7 5.3 –163.4

Other external expenses –148.4 –12.3 9.0 –136.1

Personnel expenses –47.9 –2.5 5.4 –45.4

Amortization & depreciation –8.2 –6.5 381.7 –1.7

Other operating expenses –1.8 0.4 –17.0 –2.2

Operating profit 46.9 25.4 118.1 21.5

Financial income 0.0 0.0 –87.1 0.0

Financial expenses –4.3 –0.7 18.2 –3.6

Profit after financial items 42.7 24.7 138.2 17.9

Income tax –8.9 –4.5 104.4 –4.4

Profit for the period 33.8 20.2 149.0 13.6

Net revenue 
Net revenue increased by SEK 54.2 million, corresponding to 
14.7 percent, from SEK 368.2 million in 2018 to 
SEK 422.5 million in 2019. RugVista Group continued to 
successfully attract new customers and traffic to its online 
stores, which resulted in RugVista Group increasing the 
number of new customers acquired from 103 thousand in 
2018 to 107 thousand in 2019.12) The increase in net revenue 
derived primarily from an increasing number of orders from 
new customers, combined with a higher average order value. 

Net revenue for the B2C, B2B, and MPO segments increased 
by SEK 39.9 million, SEK 9.7 million, and SEK 4.8 million in 
2019 compared with 2018. The following table shows 
RugVista Group’s net revenue for the segments for the 
stated periods:

Goods for resale
Costs for goods for resale increased by SEK 8.7 million, or 
5.3 percent, from SEK 163.4 million in 2018 to 
SEK 172.1 million in 2019, primarily due to increased sales to 
new customers within the B2C segment. Costs for goods for 
resale as a percentage of net revenue fell by 3.6 percentage 
points, from 44.4 percent in 2018 to 40.7 percent in 2019. 

SEK million 2019
Change

(∆)
Change

(%) 2018

B2C 358.0 39.9 12.6 318.1

B2B 43.3 9.7 29.1 33.5

MPO 6.0 4.8 382.8 1.2

Divested operations 15.2 –0.2 –1.3 15.4

Net revenue 422.5 54.2 14.7 368.2

12) This key performance indicator is presented excluding values linked to the operations in the divested subsidiary ArtGlass i Malmö AB.
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Gross profit 
RugVista Group’s gross profit increased by SEK 45.5 million, 
corresponding to 22.2 percent, from SEK 204.8 million in 
2018 to SEK 250.4 million in 2019. The increase in gross profit 
was primarily due to strong net revenue growth. The gross 
margin increased by 3.7 percentage points, from 
55.6 percent in 2018 to 59.3 percent in 2019. The increase 
was primarily due to more goods being sold at full price in 
2019.

Gross profit for the B2C, B2B, and MPO segments increased 
by SEK 35.2 million, SEK 7.9 million, and SEK 3.1 million in 
2019 compared to 2018. The following table shows RugVista 
Group’s gross profit for the segments for the stated periods:

SEK million 2019
Change

(∆)
Change

(%) 2018

B2C 214.1 35.2 19.7 178.9

B2B 27.7 7.9 39.7 19.9

MPO 3.7 3.1 443.7 0.7

Divested operations 4.8 –0.6 –11.0 5.4

Gross profit 250.4 45.5 22.2 204.8

CASH FlOW 
The following table show the Company’s cash flows during the financial years 2018–2020 years:

SEK million 2020 2019 2018

Cash flow from operating activities 185.4 47.3 9.2

Cash flow from investing activities 1.2 –1.1 –0.2

Cash flow from financing activities –92.6 –17.5 –7.1

Cash flow for the period 93.9 28.8 1.9

Operating profit (EbIT)
Operating profit increased by SEK 25.4 million, correspond-
ing to 118.1 percent, from SEK 21.5 million in 2018 to 
SEK 46.9 million in 2019. The increase in operating profit was 
primarily due to strong net revenue growth combined with 
the Company’s scalable business model. EBIT margin 
improved by 5.3 percentage points, from 5.8 percent in 2018 
to 11.1 percent in 2019.

Financial expenses
Financial expenses increased by SEK 0.7 million, from 
SEK 3.6 million in 2018 to SEK 4.3 million in 2019. The 
increase was primarily due to the introduction of a new 
accounting principle, IFRS 16.

Income tax 
RugVista Group’s tax expense increased by SEK 4.5 million, 
from SEK 4.4 million in 2018 to SEK 8.9 million in 2019. The 
increase was primarily due to the increase of profit before 
tax in 2019 compared to 2018. 

Profit for the period
As a result of all of the above factors, profit for the period 
increased by SEK 20.2 million, corresponding to 149 percent, 
from SEK 13.6 million in 2018 to SEK 33.8 million in 2019.

Cash flow from operating activities
Cash flow from operating activities improved by 
SEK 138.0 million, corresponding to 291.5 percent, from 
SEK 47.3 million in 2019 to SEK 185.4 million in 2020. The 
improved cash flow from operating activities was primarily 
due to an increase in operating profit as well as a reduced 
outflow of working capital.

The Company’s cash flow from operating activities improved 
by SEK 38.1 million, corresponding to 413.5 percent, from 
SEK 9.2 million in 2018 to SEK 47.3 million in 2019. The 
improved cash flow from operating activities was primarily 
due to a positive operating profit.
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Cash flow from investing activities
Cash flow from investing activities improved by 
SEK 2.3 million from a cash outflow of SEK 1.1 million  
in 2019 to a cash inflow of SEK 1.2 million in 2020. 
The improved cash flow from investing activities was  
primarily due to the divestment of ArtGlass i Malmö AB.

Cash flow from investing activities fell by SEK 0.8 million from 
a cash outflow of SEK 0.2 million in 2018 to a cash outflow of 
SEK 1.1 million in 2019. The weaker cash flow from investing 
activities was primarily due to a higher investment level in 
both tangible and intangible fixed assets.

Cash flow from financing activities
Cash flow from financing activities weakened by 
SEK 75.1 million from a cash outflow of SEK 17.5 million  
in 2019 to a cash outflow of SEK 92.6 million in 2020. 
The weaker cash flow from financing activities was mainly 
due to prepayment of non-current interest bearing debt.

Cash flow from financing activities weakened by 
SEK 10.3 million, from a cash of SEK 7.1 million in 2018  
to a cash outflow of SEK 17.5 million in 2019. The weaker 
cash flow from financing activities was due primarily to 
the introduction of a new accounting principle, IFRS 16.

lOANS AND FINANCING STRUCTURE
RugVista Group’s operations are mainly financed through 
cash flow from the operating activities. During 2020, the 
cash flow from the operating activities amounted to 
SEK 185.4 million.

See also “Note 17 – Financial instruments and financial risk 
management” on page F18 in the section “Historical financial 
information”.

lIQUIDITY AND FINANCIAl POSITION 
As of December 31, 2020, shareholders’ equity amounted to 
SEK 413.5 million, compared to SEK 331.9 million as of 
December 31, 2019. The increase of SEK 81.6 million, or 
24.6 percent, was primarily due to a higher profit for the 
period. As of December 31, 2020, RugVista Group’s cash and 
cash equivalents amounted to SEK 139.5 million, compared 
with SEK 45.6 million as of December 31, 2019. The increase 
of SEK 93.9 million, or 206.1 percent, was primarily due to 
the changes described in “Cash flow” above.

As of December 31, 2019, shareholders’ equity amounted to 
SEK 331.9 million, compared to SEK 297.5 million as of 
December 31, 2018. The increase of SEK 34.4 million, 
 corresponding to 11.5 percent, was primarily due to a higher 
profit in 2019 compared to 2018. As of December 31, 2019, 
RugVista Group’s cash and cash equivalents amounted to 
SEK 45.6 million, compared with SEK 16.7 million as of 
December 31, 2018. The increase of SEK 28.9 million, 
 corresponding to 173.1 percent, was primarily due to the 
changes described in “Cash flow” above.

Investments increased by SEK 1.0 million, from 
SEK 1.1 million in 2019 to SEK 2.1 million in 2020. Of the 
Company’s investments in 2020, SEK 2.1 million related to 
tangible assets. The increase was primarily due to the invest-
ment in a new packaging machine. No investments in intangi-
bles assets were made in 2020. In 2020, the subsi diary 
ArtGlass in Malmö AB was divested, which led to a  positive 
cash flow effect of SEK 3,194,578.

Investments increased by SEK 0.8 million, from 
SEK 0.2 million in 2018 to SEK 1.1 million in 2019. Invest-
ments in tangible assets during 2018 related to office equip-
ment, for example office furniture and computers. No invest-
ments in intangible assets were made during 2018. Of the 
Company’s investments in 2019, SEK 0.6 million related to 
tangible assets and SEK 0.4 million to intangible assets. 

Investments in tangible assets in 2019 related to office and 
warehouse equipment, for example computers and printers. 
Investments in intangible assets in 2019 related to invest-
ments in the online store of the divested subsidiary ArtGlass 
i Malmö AB.

The Company has made no significant investments since 
December 31, 2020.

Ongoing and future investments
The Company has no significant ongoing investments and 
has not made any firm commitments regarding significant 
future investments.

However, the Company is regularly investing in tangible 
assets, such as office equipment and anticipates going 

INVESTMENTS 
The table below shows RugVista Group’s investments during the financial years 2018–2020.

SEK 2020 2019 2018

Investments in tangible assets 2,060,905 615,536 202,119

Investments in intangible assets – 434,482 –

Total investments 2,060,905 1,050,018 202,119
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forward to make investments to approximately the same 
extent as historically.

WORKING CAPITAl STATEMENT
RugVista Group is of the opinion that its current working 
capital is sufficient for the Group’s present requirements for 
the twelve months following the date of this prospectus. In 
this context, working capital refers to RugVista Group’s ability 
to access cash and other available liquid resources in order 
to meet its liabilities as they fall due.

TANGIblE ASSETS 
The book value of the Company’s tangible assets as of 
December 31, 2020 amounted to SEK 2.8 million and 
 primarily comprised equipment.

INTANGIblE ASSETS 
Intangible assets as of December 31, 2020 amounted to 
SEK 299.9 million and consisted exclusively of goodwill. 
Reported values for goodwill are attributable to the subsidi-
ary RugVista AB. The factors at RugVista Group which consti-
tute reported goodwill are primarily various types of syner-
gies, personnel, know-how, customer contacts of strategic 
importance as well as market leading positions13) on selected 
markets. Goodwill is not amortized but, rather, a test for 
impairment is carried out each year, or when there are indi-
cations that impairments are required, on the lowest level on 
which there are separate identifiable cash flows (cash gener-
ating units).

See also “Risk factors–RugVista Group is exposed to risks related 
to impairment of goodwill” and “Note 13–Goodwill” on page 
F16 in the section “Historical financial information”.

RECENT TRENDS 
RugVista Group’s assessment is that the strong growth and 
the good profitability that the Company has shown in 2020 
was driven, to a large part, by a strong market development, 
where the ongoing COVID-19 pandemic led to consumers 
spending more time in their homes and as a result thereof 
choosing to spend a larger part of their disposable incomes 
on home furniture, and thus also on RugVista Group’s prod-
ucts. Furthermore, the Company assesses that the COVID-19 
pandemic has led to consumers becoming more prone to 
shop online, as the opportunities to visit physical stores have 
been reduced. The change in consumer patterns as a result 
of the COVID-19 pandemic has contributed to the Compa-
ny’s continued profitable growth during the first quarter of 
2021 and is expected to positively influence the Company’s 
long term growth opportunities. During the period January–
February 2021, RugVista Group’s net revenue amounted to 
SEK 139.7 million and the adjusted operating profit 
amounted to SEK 35.9 million. During the period January–
February 2020, RugVista Group’s net revenue amounted to 
SEK 77.4 million and the adjusted operating profit amounted 

to SEK 10.5 million. ArtGlassVista, which was divested in 
December 2020, contributed with SEK 2.9 million and 
SEK –0.1 million to RugVista Group’s net revenue and 
adjusted operating profit, respectively, during the period 
January–February 2020 (see “Profit forecast” below).

PROFIT FORECAST
The information about RugVista Group’s net revenue and 
adjusted operating profit for the period January–February 
2021, presented under “Recent trends” above, constitutes a 
profit forecast under Article 1 d) of the Commission dele-
gated regulation (EU) 2019/980.

Material accounting principles
The profit forecast has been compiled and prepared on a 
basis which is comparable with the Group’s historical financial 
information and consistent with the accounting policies 
applied by the Group. See “Note 2 – Basic accounting principles” 
on page F6 in the section “Historical financial information”.

Assumptions upon which the forecast is based
Below are the main assumptions upon which the forecast is 
based described.

Assumptions which RugVista Group can influence
◗◗ That RugVista Group succeeds in maintaining its current 

market position within Europe.

◗◗ That RugVista Group has sufficient inventory levels to cater 
demand for selected products.

◗◗ That RugVista Group succeeds in maintaining a good 
inflow of traffic to its online stores.

◗◗ That RugVista Group does not lose a material part of its 
personnel.

◗◗ That none of RugVista Group’s most important cost items 
unexpectedly increases in a material way.

Assumptions which are outside RugVista Group’s 
influence
◗◗ That the competition on key markets does not intensify in 

a material way.

◗◗ That the underlying market continues to demonstrate a 
favorable climate.

◗◗ That the COVID-19 pandemic does not adversely affect 
customers’ demand due to reduced purchasing power.

◗◗ That no regulatory of political factors change in a material 
way and thereby imped RugVista Group’s operations.

SIGNIFICANT CHANGES SINCE DECEMbER 31, 2020
There have been no significant changes in RugVista Group’s 
financial position or financial performance since Decem-
ber 31, 2020.

13) See footnote 1 on page 23 regarding the basis for statements relating to RugVista Group’s market position, etc.
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CAPITAlIZATION AND INDEbTEDNESS
Capitalization and indebtedness
Set forth below is RugVista Group’s capitalization as of December 31, 2020.

SEK December 31, 2020

Total current debt 142,267,991

Guaranteed –

Secured –

Unguaranteed/unsecured 142,267,991

Total non-current debt 36,952,715

Guaranteed –

Secured –

Unguaranteed/unsecured 36,952,715

Shareholders’ equity 413,467,603

Share capital 1,014,028

Legal reserves –

Other reserves 412,453,5751)

Total 592,668,308

1) Including other contributed capital of SEK 244,229,051 and retained earnings including net profit for the period of SEK 168,224,524. 

CAPTITALIZATION, INDEBTEDNESS AND 
OTHER FINANCIAL INFORMATION
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Net financial indebtedness
Set forth below is RugVista Group’s interest-bearing net financial indebtedness as of December 31, 2020.

SEK December 31, 2020

(A) Cash 139,508,111

(B) Cash equivalents –

(C) Trading securities –

(D) liquidity (A)+(b)+(C) 139,508,111

(E) Current financial receivables –

(F) Current bank debt –

(G) Current portion of non-current debt 6,650,9051)

(H) Other current financial debt –

(I) Current financial debt (F)+(G)+(H) 6,650,905

(J) Net current financial indebtedness (I)-(E)-(D) –132,857,206

(K) Non-current bank debt –

(L) Bonds issued –

(M) Other non-current loans 23,230,7232)

(N) Non-current financial indebtedness (K)+(l)+(M) 23,230,723

(O) Net financial indebtedness (J)+(N) –109,626,483

1) Relates to current leasing debt. 
2) Relates to non-current leasing debt. 

Indirect indebtedness and contingent liabilities
As of December 31, 2020, the Company has a contingent liability amounting to SEK 955,599 and consists of a counter-commit-
ment to a bank guarantee issued by Svenska Handelsbanken AB (publ) to the Swedish Customs (Sw. Tullverket). See also “Note 24 
– Contingent liabilities” on page F21 in the section “Historical financial information”.
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BOARD OF DIRECTORS, EXECUTIVE 
MANAGEMENT, AND AUDITOR

bOARD OF DIRECTORS
According to RugVista Group’s Articles of Association, the Board of Directors shall consist of not less than three and not more 
than ten members, elected by the shareholders at the General Meeting. In addition, and by law, employee organizations are 
entitled to appoint employee representatives. The Board of Directors currently consists sex members, without deputy 
members, elected by the Annual General Meeting 2021 for the period up until the Annual General Meeting 2022.

Name Function Elected

Independent in relation  
to the Company and the 
Executive Management

Independent in relation  
to major shareholders  

of the Company

Shareholding 
after the  
Offering1)

Erik Lindgren Chairman of the Board 2019 Yes Yes 184,080

John Womack Board member 2016 No Yes 22,000

Ludvig Friberger Board member 2016 No Yes 842,1572)

Magnus Dimert Board member 2018 Yes Yes 161,315

Paul Steene Board member 2015 Yes No –

Eva Boding Board member 2021 Yes Yes 1,277

1) Own shareholding, including shareholdings of any closely associated natural and legal persons after the Offering, taking into account the number of shares that the Board 
member has expressed an intention to acquire in the Offering in accordance with the below.

2) Own shareholding, including shareholdings of any closely associated natural and legal persons after the Offering and based on what is stated under “Share capital and ownership 
structure-Information about Selling Shareholders” and “Share capital and ownership structure-Exercise of call option, issued by the Main Shareholder, in connection with the Offering”.
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ERIK lINDGREN1)

Born 1967. Chairman of the Board of 
 Directors since October 2019.

Education and professional experience: 
Professional experience as entrepreneur 
and CEO within online sales, among other 
the founder and former CEO of Discshop 
Svenska Näthandel AB, former CEO at 
Babyland Online Nordic AB and 
co-founder of Apotea AB. Former Senior 
Advisor at EQT Partners.

Other current assignments/positions: 
Chairman of the Board of ArtGlass i 
Malmö AB and Riddermark Bil AB. Board 
member of Storviks udden AB and Lipadi 
Hills AB as well as deputy Board member 
of Pia Hultgren AB.

Previous assignments/positions (past five 
years): Chairman of the Board of Apotea 
AB, E-handelsgruppen i Sverige AB, 
Apolea holding AB and David Andersson 
Sweden AB. Board member of Eton 
Group AB, RESIA Travel Group AB, 
 Granngården AB, GG Holding AB, Earl 
Holding III AB, House of Flowers 
Sweden AB, IVC Evidensia Ltd, Musti 
Group Oyj and Top Toy A/S.

Independent in relation to the Company and 
the Executive Management as well as the 
Company’s major shareholders.

JOHN WOMACK2)

Born 1966. Board member since February 
2016.

Education and professional experience: 
Bachelor in Economics, Lund University. 
Professional experience within Investor 
relations, communications and sustaina-
bility, and is currently a Senior Advisor at 
Fogel & Partners AB. The former Head of 
Investor Relations of Munters Group AB 
and Bygghemma Group First AB.

Other current assignments/positions: 
CEO and Board member of Womack 
Investor Relations AB. 

Previous assignments/positions (past five 
years): Board member of ArtGlass i 
Malmö AB.

Independent in relation to the Company’s 
major shareholders but not in relation to the 
Company and the Executive Management.

lUDVIG FRIbERGER

Born 1979. Board member since November 
2016. CTO since 2019.

Education and professional experience: 
Professional experience in programming, 
software development, web design and 
IT-architecture.

Other current assignments/positions: 
Chairman of the Board of SolNord 
Vellinge AB, IFSEK – Institutet för 
sol energi kvalitet AB. Chairman of the 
Board and CEO of Cutting Edge Construc-
tion AB. Board member of Transistorme-
dia AB, Care of Carl AB, Good Measure AB, 
 Solelgrossisten Sverige AB.

Previous assignments/positions (past five 
years): Board member and CEO of 
 Indexera Solutions Sweden AB, Vibeility 
Technologies AB and Elastycloud AB. 
Chairman of the Board and CEO of 
SolNord AB. Board member of ArtGlass i 
Malmö AB. CEO at RugVista Group AB.

Not independent in relation to the Company 
and the Executive Management, but inde-
pendent in relation to the Company’s major 
shareholders.

1) Erik Lindgren has expressed an intention to acquire 100,000 shares in the Offering (corresponding to 11,750,000 SEK based on the assumption that the 
Offering Price corresponds with the midpoint of the Price Range).

2) John Womack has expressed an intention to acquire 2,000 shares in the Offering (corresponding to 235,000 SEK based on the assumption that the 
Offering Price corresponds with the midpoint of the Price Range).
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MAGNUS DIMERT3)

Born 1970. Board member since May 2018.

Education and professional experience: 
MBA, School of Business, University of 
Gothenburg . Professional experience 
from several operational positions within 
online sales and as a co-founder within 
the sector, including as CEO and 
co-founder of Adlibris and Evidensa 
utveckling AB as well as co-founder of 
Addnature and Eero Aarnio Originals.

Other current assignments/positions: 
Chairman of the Board of Alerna Systems 
AB. Board member of GAMBETTA Affärs-
utveckling AB, Lygna AB, Kusthavet AB, 
Best Transport Holding AB, RVRC Holding 
AB, Sub 18 Holding AB, Sofaco Holding 
ApS and Sofaco International ApS. Board 
member and CEO of Evidensa utveckling 
AB. Deputy Board member of Gimbur AB.

Previous assignments/positions (past five 
years): Board member of Pierce Holding 
AB, LGT Group AB and ArtGlass i Malmö 
AB as well as deputy Board member of 
Vilppu Holding AB.

Independent in relation to the Company and 
the Executive Management as well as the 
Company’s major shareholders.

PAUl STEENE

Born 1973. Board member since December 
2015.

Education and professional experience: 
M.Sc. in mechanical engineering, Lund 
University. Currently the co-owner of 
 Litorina Capital Advisors AB, adviser to 
Litorina IV L.P. 

Other current assignments/positions: 
Board member of LK 3 Investors AB, WA 
Wallvision AB (publ), Embellence 
Group AB (publ), Perdiz AB, Chukar AB, 
LGT Group AB, Capercaillie AB, Litorina 
Capital Advisors AB, Litorina V Holding AB, 
Litorina V Investment AB and Litorinum 
Holding AB.

Previous assignments/positions (past five 
years): Chairman of the Board of 
 Transportinspektionen Sverige AB, 
ArtGlass i Malmö AB,  Transportsektionen 
Bjärnum AB,  Scandinavian Office Group 
AB and Fractal Gaming Group AB. Board 
member of  Bralito Holding AB and Bralito 
Invest AB. 

Independent in relation to the Company and 
the Executive Management but not in rela-
tion to the Company’s major shareholders.

EVA bODING4)

Born 1973. Board member since February 
2021.

Education and professional experience: 
MBA, Stockholm University, Lund Univer-
sity and University of Groningen. Several 
years of experience from executive posi-
tions at international consumer brands, 
such as Gant, Filippa K and L’Oréal.

Other current assignments/positions: 
Board member of Boding Health AB and 
CEO of Edblad & Co AB.

Previous assignments/positions (past five 
years):. Board member of House of 
Dagmar AB, Nordic Nest Group AB and 
the Association of Swedish Fashion 
Brands economic association. CEO of 
Kasthall Group AB.

Independent in relation to the Company and 
the Executive Management as well as the 
Company’s major shareholders.

3) Magnus Dimert has expressed an intention to acquire 4,255 shares in the Offering (corresponding to 500,000 SEK based on the assumption that the 
Offering Price corresponds with the midpoint of the Price Range).

4) Eva Boding has expressed an intention to acquire 1,277 shares in the Offering (corresponding to 150,000 SEK based on the assumption that the 
 Offering Price corresponds with the midpoint of the Price Range).
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EXECUTIVE MANAGEMENT

Name Position Employed since
Shareholding after 

the Offering
Holding of warrants  

3) after the Offering 4)

Michael Lindskog President and CEO 2019 284,080 240,000

Annika Lundberg1) CFO (Chief Financial Officer) 2017 47,360 –

Carin Terins CDPO (Chief Design &  
Purchasing Officer)

2018 109,200 –

Ludvig Friberger CTO (Chief Technology Officer) 2019 842,157 –

Patricia Widgren COSO (Chief Organization &  
Sustainability Officer)

2018 22,640 25,000

Ulrika Klinkert CMO (Chief Marketing Officer) 2017 74,660 –

Henrik Bo  Jørgensen2) CFO (Chief Financial Officer) 2021 – 60,000

1) Resigns as CFO on May 3, 2021 and will at the same time assume the position as Group Finance Manager.
2) Will assume the position as CFO on May 3, 2021.
3) Own shareholding, including shareholdings of any closely associated natural and legal persons after the Offering and based on what is further stated in “Share capital and ownership 

structure–Repurchase and exercise of warrants in connection with the Offering, etc.” below.
4)  Own, including closely associated natural and legal persons, holdings of warrants in LTIP 2021/2024 after the Offering.

MICHAEl lINDSKOG

Born 1978. President and CEO since October 
2019. 

Education and professional experience: 
MBA, Stockholm School of Economics. 
M.Sc. in marketing, Western Kentucky 
University, USA. Professional experience 
from leadership positions and strategic 
management consulting, particularly 
within online sales, financial services, 
fashion and technology, among other as 
Head of Nordics at Zalando, founder and 
CEO of Waizer AB and management 
consultant at McKinsey & Company. 

Other current assignments/positions: –

Previous assignments/positions (past five 
years): Board member and CEO of 
Waizer AB. Managing Director at Fashion 
Connectivity Technologies GmbH and 
ArtGlass i Malmö AB.

ANNIKA lUNDbERG

Born 1964. CFO since December 2017. 

Education and professional experience: 
Professional experience from key mana-
gerial positions including as CFO and 
financial manager with responsibility for 
the financial functions of many business, 
mainly within retail. Three years of upper 
secondary school with financial orienta-
tion, Malmö Latinskola. 

Other current assignments/positions: 
Board member and CEO of Pragmaticus 
Konsult AB.

Previous assignments/positions (past five 
years): Board member and CFO of  
Kjell & Co Elektronik AB.

CARIN TERINS

Born 1964. CDPO since January 2018. 

Education and professional experience: 
Product developer within the garment 
industry, University of Borås. Digital Market-
ing, IHM Business School,  Stockholm. 
Many years of experience in design and 
purchasing from the position as Design 
and purchasing manager at Flash AB.

Other current assignments/positions: –

Previous assignments/positions (past five 
years): Board member of Teddy-
kompaniet i Båstad Aktiebolag.

lUDVIG FRIbERGER

Please refer to “Board of Directors” above.



Invitation to acquire shares in RugVista Group AB (publ)76

bOARD OF DIRECTORS, EXECUTIVE MANAGEMENT, AND AUDITOR

OTHER INFORMATION CONCERNING THE bOARD 
OF DIRECTORS AND THE EXECUTIVE MANAGEMENT
All members of the Board of Directors and the Executive 
Management can be reached through RugVista Group’s 
address, Ringugnsgatan 11, SE-216 16 Limhamn, Sweden.

There are no family relationships between any of the 
members of the Board and/or the Executive Management. No 
Board member or senior executive has been convicted in any 
case involving fraudulence during the past five years. Erik Lind-
gren was a Board member of Top Toy A/S when the company 
was declared bankrupt on December 28, 2018. Otherwise, no 
Board member or member of the Executive Management 
have been involved in any bankruptcy, receiverships, or liqui-
dation during the past five years in the capacity of a member 
of administrative, management, or supervisory bodies or a 
senior executive. No official public incrimination and/or sanc-
tions have been issued by statutory or regulatory authorities 
(including designated professional bodies) during the past five 
years against any of them. Nor, during the past five years, has 
any member of the Board of Directors or the Executive 
Management been disqualified by a court from acting as a 
member of the administrative, management or supervisory 
bodies of a company or from acting in the management, or 
conduct of the affairs of any issuer.

No member of the Board of Directors or the Executive Group 
Management has any private interests or other duties which 
might conflict with their duties carried out on behalf of 
RugVista Group. However, as stated above, a number of 
members of the Board of Directors and the Executive Group 
Management has a financial interest in RugVista Group 
through holdings of shares and warrants.

AUDITOR
Ernst & Young AB (Nordenskiöldsgatan 24, SE-211 19 Malmö, 
Sweden) has been RugVista Group’s auditor since the 
Company’s first financial year, 2015. Ernst & Young AB has 
thus been the Company’s auditor throughout the period 
covered by the historical financial information in this 
prospectus. Ernst & Young AB was re-elected at the Annual 
General Meeting 2021 for the period up until the Annual 
General Meeting 2022. Martin Henriksson, authorized public 
accountant and member of FAR (the professional institute 
for authorized public accountants in Sweden), is the auditor-
in-charge since the financial year 2015. 

PATRICIA WIDGREN

Born 1970. COSO since January 2020. 

Education and professional experience: 
Market economist, IHM Business School, 
Stockholm. Consultant within recruitment 
and headhunting at Prawia AB and 
Appointed Sverige AB. Also experience 
from leadership positions, including 
among other as CEO of Biltema Sweden 
AB and Century Europé AB. 

Other current assignments/positions: 
Board member of Prawia AB.

Previous assignments/positions (past five 
years): Board member of Appointed 
 Sverige AB. Chairman of the Board and 
CEO of Inovshop Nordic AB. 

UlRIKA KlINKERT

Born 1972. CMO since November 2017. 

Education and professional experience: 
M.Sc. in Engineering, Lund University. 
Marketing Director at Hilding Anders 
International AB. Head of Marketing at 
Betsson Group AB. 

Other current assignments/positions: –

Previous assignments/positions (past five 
years): Board member of Bostadsrätts-
föreningen Vittsjöborg 3.

HENRIK bO JØRGENSEN

Born 1986. Will assume the position as CFO 
on May 3, 2021.

Education and professional experience: 
M.Sc. in Economics, University of Copen-
hagen. Studies in Economics at London 
School of Economics and University of 
Sydney. Several years of experience from 
leadership positions, business develop-
ment, strategic management consulting, 
and investment banking from working as, 
among other things, management consult-
ant at Boston Consulting Group and 
Maersk Management Consulting. 
 CFO/ COO at Nofred. Head of Commercial 
Development at IC Group / Tiger of 
Sweden. Investment banker at Nordea. 

Other current assignments/positions: 
Board member of Nofred ApS and HBO IVS.

Previous assignments/positions (past five 
years): Board member and founder of 
Momami ApS.
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CORPORATE GOVERNANCE WITHIN RUGVISTA 
GROUP
RugVista Group is a Swedish public limited liability company. 
Prior to the listing on Nasdaq First North Premier, the 
Company’s corporate governance has been based on, 
among other things, the Swedish Companies Act (2005:551), 
RugVista Group’s Articles of Association, and internal rules 
and instructions. Once the Company’s shares have been 
admitted to trading on Nasdaq First North Premier, the 
Company will also comply with Nasdaq First North Premier’s 
rulebook for issuers and adhere to the Swedish Corporate 
Governance Code (the “Code”). The Code is based on the 
principle “comply or explain”, meaning that companies are 
not obliged to at all times apply every rule in the Code, but 
are allowed the freedom to choose alternative solutions 
which they feel are better in their particular circumstances, 
provided they report every deviation, describe the alterna-
tive solution, and explain the reasons for the deviation. 
RugVista Group intends to apply the Code without any devia-
tion from the listing on Nasdaq First North Premier.

GENERAl MEETING
Pursuant to the Swedish Companies Act (2005:551), the 
General Meeting is the supreme governing body in a Swed-
ish limited liability company and the organ by which the 
shareholders exercise their voting rights in the Company. 
The Annual General Meeting of RugVista group is held annu-
ally before the end of June. In addition to the Annual General 
Meeting, an extraordinary general meeting may be held if 
necessary. RugVista Group’s General Meeting is held in 
Malmö, where the Company has its registered office, or in 
Stockholm.

At the Annual General Meeting, RugVista Group’s sharehold-
ers resolve on, among other things, the adoption of income 
statements and balance sheets, disposition of the Compa-
ny’s results, discharging the Board and CEO from liability, the 
composition of the Nomination Committee, election of 
Board members (including the Chairman) and auditor, remu-
neration to the Board members and auditor guidelines for 
remuneration to the CEO and other senior executives. At the 
General Meeting, RugVista Group’s shareholders also resolve 
on other matters that are of importance to the Company, for 
example any changes to the Articles of Association.

Right to attend General Meetings
All shareholders who, on the record date six banking days 
ahead of the General Meeting, are directly recorded in the 
Company’s share register maintained by Euroclear Sweden 
and have notified the Company of their intention to attend 
the General Meeting no later than the date specified in the 
convening notice, have the right to participate in the General 
Meeting and vote for the shares they hold. Shareholders 
whose shares are nominee registered through a bank or 
other nominee must, in addition to giving notice of participa-
tion, request that their shares be temporarily registered in 
their own name in the share register kept by Euroclear 
Sweden (so called voting right registration) in order to be 
entitled to participate at the General Meeting. The share-
holders’ register for the General Meeting as of the record 
date will take into account voting right registrations 
completed no later than four banking days ahead of the 
General Meeting. Shareholders concerned must, in accord-
ance with each nominee’s routines, request that the nomi-
nee makes such voting right registration well in advance of 
that date.

Shareholders may attend the RugVista Group’s General 
Meeting in person or by proxy and may bring a maximum of 
two assistants, provided, however, that the shareholder has 
notified the Company of this in accordance with the preced-
ing paragraph. Normally, shareholders have the opportunity 
to register for the General Meeting in several different ways 
in accordance with what is stated in the convening notice to 
the General Meeting.

Shareholder initiatives 
Any shareholder of the Company who wishes to have a 
matter dealt with at a General Meeting must submit a written 
request to the Board of Directors to that effect. The request 
must have been received by the Company no later than 
seven weeks prior to the General Meeting or after such date, 
but in due time for the matter to be included in the notice of 
the General Meeting.

NOMINATION COMMITTEE
Companies that comply with the Code shall have a Nomina-
tion Committee, the purpose of which is to make proposals 
to the Annual General Meeting in respect of the Chairman of 
the Annual General Meeting, elections of Board members, 
Chairman of the Board, and auditor, remuneration of each 
Board member (divided between the Chairman of the Board 

CORPORATE GOVERNANCE
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and other Board members, and remuneration for committee 
work), remuneration to the auditor, and to the extent 
deemed necessary, proposals for amendments to the 
instruction for the Nomination Committee. At the Extraordi-
nary General Meeting held on February 11, 2021, the follow-
ing instruction for the Nomination Committee was adopted 
to apply until further notice, provided that the Company is 
listed on Nasdaq First North Premier.

The Nomination Committee shall consist of the Chairman of 
the Board of Directors and one representative of each of the 
two largest shareholders in RugVista Group in terms of votes 
based on the share register kept by Euroclear Sweden as of 
the last banking day in October each year or other reliable 
ownership information at such time.

The Chairman of the Nomination Committee shall be the 
member who has been appointed by the largest shareholder 
in terms of votes, unless the Nomination Committee unani-
mously appoints another member. The composition of the 
Nomination Committee, stating which shareholder has 
appointed each member, shall be announced on the Compa-
ny’s website no later than six months before the Annual 
General Meeting. The term of office for the Nomination 
Committee shall be for the period until a new Nomination 
Committee has been appointed.

If a shareholder who has appointed a member of the Nomi-
nation Committee no longer is among the two largest share-
holders in terms of votes at a time that occurs no later than 
three months before the Annual General Meeting, the 
member appointed by such shareholder shall resign, and 
the shareholder who then is among the two largest share-
holders in terms of votes, may appoint a representative to 
the Nomination Committee. If such change in ownership 
occurs later than three months before the Annual General 
Meeting or only entails marginal changes in the number of 
votes, the composition of the already formed Nomination 
Committee shall not be changed. A shareholder that has 
become one of the two largest shareholders on account of a 
more significant change in the number of votes held later 
than three months before the Annual General Meeting shall, 
however, be entitled to appoint a representative who shall 
be invited to participate in the Nomination Committee’s work 
as a co-opted member.

In the event that a member leaves the Nomination Commit-
tee before its work has been completed, a replacement shall 
be appointed firstly by the shareholder who appointed the 
member and secondly by the next largest shareholder in 
terms of votes who has not appointed a member. A share-
holder who has appointed a representative as a member of 
the Nomination Committee has the right to dismiss such 
member and appoint a new representative as a member. 
Changes in the composition of the Nomination Committee 
shall be announced immediately.

bOARD OF DIRECTORS
The Board of Directors has the overall responsibility for 
RugVista Group’s organization and the administration of 
Company’s affairs.

Composition and independence
RugVista Group’s Board of Directors is elected by the 
General Meeting and consists of six members without 
deputy members.

The General Meeting elects the Chairman of the Board. 
Directly after each Annual General Meeting, the Board holds 
a meeting for formal constitution at which, among other 
things, RugVista Group’s internal policy documents are 
considered and the Company’s authorized signatories are 
resolved upon. Erik Lindgren is the chairman of RugVista 
Group’s Board of Directors. Among the current members of 
the Board, Ludvig Friberger is a member of the Company’s 
Executive Management.

According to the Code, a majority of the Board members 
appointed by the General Meeting must be independent in 
relation to the Company and its Executive Management. To 
determine whether a Board member is independent, all 
circumstances should be considered that may put into ques-
tion the independence of a Board member in relation to the 
Company or the Executive Management, for instance if the 
Board member was recently employed by the Company or 
an affiliated company. No more than one Board member 
elected by the General Meeting may be a member of the 
Executive Management of the Company or a subsidiary. 
At least two of the Board members that are independent in 
relation to the Company and the Executive Management 
must also be independent in relation to the major share-
holders of the Company. To evaluate a Board member’s 
independence, the extent of the Board member’s direct or 
indirect relation to the major shareholders should be taken 
into consideration. A major shareholder, according to the 
Code, is a shareholder that directly or indirectly controls 
10 percent or more of the shares or votes in the Company.

The Board of Directors is considered to be in compliance 
with relevant requirements for independence. All members 
except Ludvig Friberger and John Womack have been consid-
ered independent in relation to the Company and its 
management, and all members except Paul Steene have 
been considered independent in relation to the Company’s 
major shareholders.

The board’s responsibility and work
The duties of the Board of Directors are set forth in the Swed-
ish Companies Act (2005:551), the Company’s Articles of Asso-
ciation, and the Code, the latter of which will be applicable for 
the Company as from the date of listing of the shares on 
Nasdaq First North Premier. In addition, the work of the Board 
of Directors is governed by rules of procedure for the Board of 
Directors, adopted annually by the Board of Directors. The 
rules of procedure govern, among other things, the division of 
work and responsibility between the members of the Board of 
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Directors, the Chairman of the Board, and the CEO, and sets 
forth instructions for financial reporting for the CEO.

The Board of Directors is responsible for organization of 
RugVista Group and for the management of the Company’s 
affairs. The Board’s tasks include adopting strategies, targets, 
business plans, budgets, interim reports, annual accounts, 
and the adoption of policy documents. The Board of Direc-
tors is also required to monitor the Company’s financial 
performance and ensure that the Company has good inter-
nal controls and formalised routines to ensure that 
approved principles for financial reporting and internal 
controls are applied and that the Company’s financial 
reports are produced in accordance with legislation, applica-
ble accounting standards, and other requirements for listed 
companies. Moreover, the Board of Directors is to ensure 
that there is a satisfactory process for monitoring the 
Company’s compliance with laws and other regulations rele-
vant to the Company’s operations, as well as the application 
of internal guidelines, and evaluate the operations against 
the goals and policies that have been adopted by the Board 
of Directors. The Board shall identify how sustainability 
issues affect the Company’s risks and business opportunities 
and establish the necessary guidelines for the Company’s 
conduct in society in order to ensure the Company’s ability to 
create long term value. The Board is also responsible for 
continuously evaluating the CEO’s work. In addition, the 
Board decides on major investments and changes in the 

Group’s organization and operations. The Chairman of the 
Board, leads and structures the work of the Board, ensures 
that the board fulfills its tasks, and that the Board’s decisions 
are implemented. The Chairman of the Board shall, together 
with the CEO, monitor the Company’s results, and prepare 
the Board meetings as well as chair them. The Chairman is 
also responsible for ensuring that the Board members evalu-
ate their work each year and continuously receive the infor-
mation necessary to effectively perform their tasks. The 
Chairman represents the Company in relation to its share-
holders.

board committees
The Board of Directors of RugVista Group have not estab-
lished an audit committee nor a remuneration committee. 
Instead, the Board in its entirety will fulfill the tasks incum-
bent on such committees.

Remuneration to the board
At the Annual General Meeting on March 3, 2021, it was 
resolved that a fee of SEK 400,000 be paid to the Chairman 
of the Board and SEK 175,000 to each of the other Board 
members who are not employees of RugVista Group, 
provided that the Company’s shares are admitted to trading 
on Nasdaq First North Premier.

The table below presents the remuneration paid to the 
Board of Directors in 2020.

Name Function Ordinary compensation (SEK) Total compensation (SEK)

Erik Lindgren Chairman of the Board 200,000 400,0001)

John Womack Board member 150,000 336,0002)

Ludvig Friberger Board member – –

Magnus Dimert Board member 150,000 150,000

Magnus Ressel3) Board member – –

Paul Steene Board member – –

Total compensation 500,000 886,000

1) Including consulting fee of SEK 200,000.
2) Including consulting fee of SEK 186,000.
3) Magnus Ressel left the Company’s Board of Directors on February 11, 2021.

CEO AND EXECUTIVE MANAGEMENT
RugVista Group’s Executive Management consists of the CEO 
and the Company’s CFO, CDPO, CTO, COSO, and CMO. The 
CEO is appointed by and receives instructions from the 
Board of Directors. The CEO in turn appoints, after consulta-
tion with the Chairman of the Board of Directors, the other 
members of the Executive Management and is responsible 
for the day-to-day management of the Group’s operations in 
accordance with the Board’s guidelines and instructions. 
Meetings with the Executive Management are held every 
month to review the previous month’s results, update fore-
casts and plans, and to discuss strategic issues.

Remuneration guidelines
The General Meeting has adopted the following guidelines 
for remuneration and other terms of employment for 
senior executives in RugVista Group, conditional upon 
the  Company’s shares being admitted to trading on Nasdaq 
First North Premier.

Senior executives of RugVista Group, which consists of 
 individuals who from time to time are part of the company’s 
executive management, fall within the provisions of these 
guidelines. The guidelines are forward-looking, i.e., they are 
applicable to remuneration agreed, and amendments to 
remuneration already agreed, after the guidelines have 
become effective in accordance with the General Meeting’s 
resolution. These guidelines do not apply to any remunera-
tion decided or approved by the General Meeting.
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To the extent that a member of the Board of Directors 
performs work for the company in addition to the Board 
assignment, these guidelines shall also apply to any other 
eventual remuneration (e.g., consultancy fees) for such work.

Types of remuneration, etc.
The remuneration shall be on market terms and may consist 
of the following components: fixed remuneration, pension 
benefits, and other benefits. Additionally, the General Meet-
ing may – irrespective of these guidelines – resolve on, 
among other things, share-related or share price-related 
remuneration. 

Fixed remuneration
Fixed cash salary shall be based on market level conditions 
and shall be determined with regard to the individual execu-
tive’s responsibility, authority, competence, and experience.

Pension benefits
Pension benefits, including health insurance, for the CEO 
shall be premium defined and the pension premiums shall 
amount to a maximum of 30 percent of the CEO’s fixed 
annual cash salary. Other senior executives shall be covered 
by ITP1 in accordance with the applicable collective agree-
ment, or similar pension benefit. For executives covered by 
ITP1, the insurance premiums shall be based on executives’ 
fixed annual cash salary and other pensionable covered 
income in accordance with ITP1. ITP1 means that the 
company pays a premium of 4.5 percent of the executive’s 
pensionable covered income up to 7.5 income base 
amounts and 30 percent over 7.5 income base amounts. In 
addition, other senior executives may receive an additional 
premium defined pension provision in the form of a fixed 
monthly amount, which can amount to a maximum of 
6 percent of the current fixed monthly cash salary when 
determining such provision for pension.

Other benefits
Other benefits may include, for example, life insurance, 
medical insurance and company cars. Such benefits may 
not exceed more than 15 percent of the fixed annual cash 
salary.

Extraordinary remuneration
Additional cash remuneration may be awarded in extraordi-
nary circumstances, provided that such extraordinary 
arrangements are limited in time and only made on an indi-
vidual basis, either for the purpose of recruiting or retaining 
executives, or as remuneration for extraordinary perfor-
mance beyond the individual’s ordinary tasks. Such remu-
neration may not exceed an amount corresponding to 
50 percent of the fixed annual cash salary and may not be 
paid more than once each year per individual. Any resolu-
tion on such remuneration shall be made by the Board of 
Directors.

Remuneration to members of the Board of Directors
In cases where a member of the Board of Directors performs 
services for the company in addition to the Board assign-
ment, a special remuneration may be paid for this (consul-
tancy fee) provided that such services contribute to the 
implementation of the company’s business strategy and the 
safeguarding of the company’s long-term interests, including 
its sustainability. The annual consulting fee must be on 
market terms and be put in relation to the benefit it brings to 
the company and may never exceed three times the applica-
ble Board remuneration for each member of the Board of 
Directors. Remuneration to a member of the Board of Direc-
tors, as well as other conditions, is decided by the Board of 
Directors.

Termination of employment
Upon termination of employment, the period of notice may 
not exceed six months, unless otherwise is provided by 
mandatory law or collective agreement. Fixed cash salary 
during the period of notice and severance pay may together 
not exceed an amount equivalent to the fixed cash salary for 
fifteen months. The period of notice may not to exceed six 
months without any right to severance pay when termination 
is made by the executive.

Additionally, remuneration may be paid for non-compete 
undertakings. Such remuneration shall compensate for loss 
of income and shall only be paid in so far as the previously 
employed executive is not entitled to severance pay. The 
remuneration shall amount to not more than 60 percent of 
the fixed cash salary at the time of termination of employ-
ment, unless otherwise provided by mandatory collective 
agreement provisions, and be paid during the time the 
non-compete undertaking applies, however not for more 
than twelve months following termination of employment.

Salary and employment conditions for employees
In the preparation of the Board of Directors’ proposal for 
these remuneration guidelines, salary and employment 
conditions for employees of RugVista Group have been 
taken into account by including information on the employ-
ees’ total income, the components of the remuneration and 
increase and growth rate over time, in the Board of Directors’ 
basis of decision when evaluating whether the guidelines 
and the limitations set out herein are reasonable.

The decision-making process to determine, review, and 
implement the guidelines
The Board of Directors shall prepare a proposal for new 
guidelines at least every fourth year and submit it to the 
General Meeting. The guidelines shall be in force until new 
guidelines are adopted by the General Meeting. The Board of 
Directors shall also monitor and evaluate programs for varia-
ble remuneration for the executive management, the appli-
cation of the guidelines for executive remuneration as well 
as the current remuneration structures and compensation 
levels in the company. The CEO and other members of the 
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executive management do not participate in the Board of 
Directors’ processing of and resolutions regarding remuner-
ation-related matters in so far as they are affected by such 
matters.

Derogation from the guidelines
The Board of Directors may temporarily resolve to derogate 
from the guidelines, in whole or in part, if in a specific case 
there is special cause for the derogation and a derogation is 
necessary to serve the company’s long-term interests, 

including its sustainability, or to ensure the company’s 
 financial viability.

Remuneration to the Executive Management
Remuneration to the Executive Management consists of 
base salary, variable remuneration, pension benefits, and 
other benefits. Salary and other remuneration for 2020 were 
paid to the CEO and other members of the Executive 
Management according to the table below (all amounts in 
SEK).

Function base salary
Variable  

remuneration
Pension  
benefits

Other
1) benefits2) Total

President and CEO 1,614,000 – 339,920 150,785 2,104,705

Other executive management members* 5,645,325 100,0003) 1,675,835 18,245 7,439,405

Total 7,259,325 100,000 2,015,755 169,030 9,544,110

*  7 individuals in 2020. 
1) The fees for the Executive Management’s pension schemes are defined contribution plans. Consequently, there are no provisions or accrued amounts in the Company for 

pensions and similar benefits after resignation from service for the current Executive Management.
2) Refers mainly to health insurance and housing benefit.
3) Refers to bonus for senior executives excluding the CEO.

Termination and severance pay
Upon termination of the CEO, the Company shall observe a 
notice period of six months and the CEO shall observe a 
notice period of six months, without any right to severance 
pay. For the other persons in the Company’s Executive 
Management, a notice period of three months applies in the 
event of the employees’ own resignation and a notice period 
of three or six months if the employment is terminated by 
the Company, without any right to severance pay.

lONG-TERM INCENTIVE PROGRAM
Please refer to “Share capital and ownership structure–    
 Long-term incentive program”.

EXTERNAl AUDITORS
At the Annual General Meeting 2021, Ernst & Young AB was 
re-elected as the Company’s external auditor for a one-year 
period up until the Annual General Meeting 2022. Ernst & 
Young AB submits an audit report for RugVista Group’s 
annual report including consolidated accounts and auditor’s 
reports for the annual reports of RugVista Group’s subsidiary 
RugVista AB.

The audit takes place in accordance with the Swedish 
Companies Act (2005:551), International Standards on 
 Auditing (ISA), and generally accepted accounting principles 
in Sweden.

INTERNAl CONTROl OVER FINANCIAl 
REPORTING
The responsibility and liability of the Board of Directors for 
the internal control within RugVista Group cannot be 
assigned to any other party. RugVista Group has not estab-
lished a separate function for internal audit and does neither 
have an independent internal audit function. This task is 

performed by the Board. The Board shall annually evaluate 
the need for a separate function for internal audit and in the 
description of the internal control in the corporate govern-
ance report explain its position.

The processes for internal control, risk assessment, control 
activities, information and communication, and monitoring 
regarding the financial reporting are designed to ensure 
 reliable overall financial reporting and that external financial 
statements are prepared in accordance with IFRS, applicable 
laws and regulations and other requirements applicable to 
companies listed on Nasdaq First North Premier. These 
processes involve the Board of Directors, the Executive 
Management, and all employees.

The Board of Directors has the overall responsibility for 
establishing an effective system of internal control which is 
mainly governed by the Swedish Companies Act (2005:551), 
the Swedish Annual Accounts Act (1995:1554), and the Code. 
The Board regularly reviews and evaluates the adequacy of 
the internal control framework. Further, the Board monitors 
control deficiencies identified within the Group’s internal 
control environment and oversees implementation of action 
plans if applicable. The CEO and the Executive Management 
have the ultimate responsibility for internal controls within 
their respective areas of responsibility.

All entities within the Group must maintain adequate internal 
controls. As a minimum requirement, control activities 
should address key risks identified within the Group. 
Responsibilities and authorizations are given in instructions 
for delegation of authority, manuals, policies, procedures, 
and codes. All employees of RugVista Group are held 
accountable for compliance with these guidelines.
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Risk assessment
Risk assessment is the assessment of risks in various 
processes and points of information that are included in the 
Company’s financial reports. This includes identifying risks 
that may arise if the basic requirements for financial report-
ing (completeness, accuracy, valuation, and reporting) within 
the Group are not met, as well as the risk of loss or embez-
zlement of assets or potential fraud. Risk management is an 
important part of internal control. The Board is ultimately 
responsible for risk management within the Group.

The CEO distributes a report to the Board of Directors on a 
monthly basis on the development of the Company and the 
Group’s operations, including development of revenue, 
result, position and liquidity, important events, and risks. In 
order to assess the Company’s and the Group’s operations 
and risks, the Board of Directors is provided with a report 
over important events and risks. Among other things, impor-
tant events include: 

◗◗ arising disputes of significance;

◗◗ termination of important agreements;

◗◗ payments or arising insolvency situations of important 
customers;

◗◗ disturbances or significant delays in incoming deliveries;

◗◗ declarations not accounted for on time or delays in tax 
payments; and

◗◗ incidents or significant changes of risks 

The Board of Directors discusses principles of risk assess-
ment with the Executive Management and the Company’s 
auditor. Furthermore, significant financial exposure and 
measures that have been taken or are intended to be taken 
by the Company’s Executive Management, to limit, monitor, 
or control such exposures are also discussed.

Control activities
Control activities aim at mitigating the risks identified and 
ensure accurate and reliable financial reporting as well as 
process efficiency. The control activities include, among other 
things, ongoing evaluations and self-assessments to ascertain 
whether the internal control is present and functioning.

Information and communication
Information and communication within the Group regarding 
risks and controls contributes to ensuring that the right busi-
ness decisions are made. Guidelines for the financial report-
ing are communicated to employees by, among other things, 
manuals, policies, and codes that are published and accessi-
ble through the Company’s intranet.

Monitoring
Monitor and test of control activities is performed continu-
ously to ensure that risks have been handled in an appropri-
ate manner. The effectiveness of control activities is moni-
tored continuously by the Board of Directors. Monitoring 
involves both formal and informal procedures applied by 
management, process owners, and control operators. These 
routines include reviews of results in comparison with budg-
ets and plans, analytical procedures and key-performance 
indicators, and the self-assessment results.

The Company performs a self-assessment of the work 
related to risk management and internal control at least 
annually. The head of each area (for example, CFO, COSO, 
CTO) is responsible for performing such evaluation within 
their respective areas. Besides this, there is also a specific 
person appointed as process manager with an overall 
responsibility to progress the evaluation (for example, the 
CFO). The Board of Directors is provided with the result of 
the self-assessment, including important conclusions from 
this evaluation process, as well as any measures regarding 
the Company’s internal control and risk management.

The Board of Directors continuously reviews RugVista 
Group’s internal control regarding financial reporting, 
management of assets and financial position in general. 
Further, the Board of Directors continuously evaluates that 
the Company’s financial reporting and financial control is 
effective, which is also made through an ongoing discussion 
with the Company’s auditor and Executive Management. The 
Board is also working in a preventive manner by making 
proposals on improvements in the internal control.
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SHARE INFORMATION
As of December 31, 2020, the Company’s registered share 
capital amounted to SEK 1,014,028, represented by 
1,014,028 shares, with a quota value of SEK 1 per share.

In preparation for the listing of the Company’s shares on 
Nasdaq First North Premier, the Extraordinary General 
Meeting of RugVista Group, held on February 11, 2021, 
resolved on a division of shares (share split) 20:1, resulting in 
the number of shares in the Company increasing from 
1,014,028 shares to 20,280,560 shares. The Extraordinary 
General Meeting also resolved to amend the Articles of 
Association with regard to the minimum and maximum 
number of shares, and according to RugVista Group’s 
current registered Articles of Association the share capital 
shall amount to a minimum of SEK 1,000,000 and a maxi-
mum of SEK 4,000,000, divided into a minimum of 
20,000,000 and a maximum of 80,000,000 shares. The share 
split was registered with the Swedish Companies Registration 
Office on February 12, 2021. At the time of this prospectus, 
the Company’s registered share capital amounts to 
SEK 1,014,028, represented by 20,280,560 shares, with a 
quota value of SEK 0.05 per share. For further information 
on changes in the Company’s share capital, see “Share capital 
development” below.

The shares in RugVista Group are issued in accordance with 
Swedish law, are fully paid and denominated in SEK. RugVista 
Group’s shares will not be subject to any restrictions on 
transferability as per the first day of trading on Nasdaq First 
North Premier. The shareholders’ rights can only be changed 
in the manner specified in the Swedish Companies Act 
(2005:551) and in the Articles of Association.

CERTAIN RIGHTS ATTACHED TO THE SHARES
Voting rights
Each share carries one vote at the General Meeting. Each 
shareholder is entitled to vote for the total number of shares 
held without limitation of the voting powers. Please refer to 
“Corporate governance–General Meeting” for further informa-
tion about the General Meetings in RugVista Group.

Preferential rights to new shares, etc.
Should the Company decide to issue new shares, warrants, 
or convertibles (Sw. konvertibler) by way of a cash issue or a 
set-off issue (Sw. kvittningsemission), the shareholders shall, 
as a general rule, have preferential rights to subscribe in 

proportion to their existing shareholdings. There are no 
provisions in the Company’s Articles of Association limiting 
the Company’s ability to decide to, in accordance with the 
rules set out in the Swedish Companies Act (2005:551), issue 
new shares, warrants, or convertibles with deviation from the 
shareholders’ preferential rights.

Right to dividends and surplus in the event of 
liquidation
The shares in the Company carry the same right to share in 
the Company’s profit and any surplus in the event of liqui-
dation.

Dividends are resolved upon by the General Meeting and the 
payment is administered by Euroclear Sweden. Dividends 
may only be paid if the Company, after such dividends, still 
has full coverage of its restricted equity and further to the 
extent that such dividends are justified taking into considera-
tion (i) the demands with respect to size of shareholders’ 
equity which are imposed by the nature, scope, and risks 
associated with the operations; and (ii) the Company’s and the 
Group’s consolidation needs, liquidity, and position in general 
(the so-called prudence rule). As a general rule, the sharehold-
ers may not resolve on larger dividends than those proposed 
or approved by the Board of Directors. Dividends are normally 
paid to shareholders in cash but may also be paid in kind.

On the record date established by the General Meeting, 
holders recorded as owners of shares in the register of 
shareholders maintained by Euroclear Sweden will be enti-
tled to receive dividends. If a shareholder cannot be paid 
through Euroclear Sweden, such shareholder still retains its 
claim to the dividend amount, and the claim remains against 
the Company subject to a statutory limitation of ten years. 
Should the claim become barred by the statute of limitations, 
the dividend amount is forfeited to RugVista Group. Neither 
the Swedish Companies Act (2005:551), nor RugVista 
Group’s Articles of Association contain any restrictions 
regarding dividend rights of shareholders outside Sweden. 
Subject to any restrictions imposed by banks or clearing 
systems in the relevant jurisdiction, payments to such share-
holders are made in the same manner as for shareholders 
resident in Sweden. However, shareholders who are subject 
to limited tax liability in Sweden are normally subject to 
Swedish withholding tax. Please refer to “Certain tax consider-
ations in Sweden” for additional information.

SHARE CAPITAL AND  
OWNERSHIP STRUCTURE
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Dividend history
No dividend has been paid by RugVista Group during the 
financial years 2018–2020.

For information on RugVista Group’s dividend policy, please 
refer to “Business description–Financial targets and dividend 
policy”.

SHARE CAPITAl DEVElOPMENT
The table below presents the development of the Company’s 
share capital since 1 January 2018.

REPURCHASE AND EXERCISE OF WARRANTS IN 
CONNECTION WITH THE OFFERING, ETC.
As of the date of this prospectus, a total of 44,088 warrants 
of series 2017/2022, 2018/2023, and 2019/2024 have been 
issued by the Company (the “Warrants”). Series 2017/2022 
includes 13,140 warrants, series 2018/2023 includes 
14,580 warrants, and series 2019/2024 includes 
16,368 warrants. After recalculation due to the share split 
20:1 and in accordance with the terms of the Warrants, the 
warrants of series 2017/2022 confer rights to subscribe for 
262,800 new shares to a subscription price of SEK 24.53 per 
share, the warrants of series 2018/2023 confer rights to 
subscribe for 291,600 new shares to a subscription price of 
SEK 25.16 per share, and the warrants of series 2019/2024 
confer rights to subscribe for 327,360 new shares to a 
subscription price of SEK 20.60 per share.

The subscription period for the Warrants were initiated on 
February 26, 2021 and will elapse on March 18, 2021, i.e. the 
first day of trading of the Company’s shares on Nasdaq First 

North Premier, subject to the completion of the Offering (the 
“Subscription Period”). Simultaneously, and conditional 
upon the completion of the Offering, the Group has offered 
to repurchase all or some of the Warrants from the warrant 
holders (the “Repurchase Offer”). The intention is to repur-
chase the Warrants at fair market value as per March 18, 
2021, which is to be based on the Offering Price and set in 
accordance with the Black & Scholes valuation method. 
Warrant holders accepting the Repurchase Offer in regard to 
some of their Warrants may use the proceeds from the 
Repurchase Offer to (i) exercise the remaining Warrants that 
have not been repurchased and subscribe for new shares in 
the Company, as well as (ii) cover any taxes payable due to 
the Repurchase Offer.

Based on submitted acceptances of the Repurchase Offer and 
assuming that the Offering Price will correspond to the 
midpoint of the Price Range, and subject to the completion of 
the Offering, total 19,321 Warrants will be repurchased by the 
Group. Moreover, assuming that the Offering Price will corre-

IMPORTANT INFORMATION ON TAXATION
The tax legislation in the investor’s home country and in Sweden may affect any income received from shares in 
RugVista Group.
The taxation of any dividend, as well as capital gains taxation and rules concerning capital losses in connection with disposal 
of securities, depends on the investor’s particular circumstances. Special rules apply to certain categories of tax payers and 
certain types of investment forms. Therefore, each investor should consult a tax advisor for information on the specific 
implications that may arise in the individual case, including the applicability and effect of foreign tax rules and tax treaties.

Year Event
Change in number 

of shares
Change in share 

capital, SEK
Total number of 

shares
Total share  
capital, SEK

Quota value, 
SEK

2018 Opening balance on 
January 1, 2018

– – 1,001,000 1,001,000 1

2018 New share issue1) 9,981 9,981 1,010,981 1,010,981 1

2019 New share issue2) 372 372 1,011,353 1,011,353 1

2020 New share issue3) 1,003 1,003 1,012,356 1,012,356 1

2020 New share issue4) 1,672 1,672 1,014,028 1,014,028 1

2021 Share split5) 19,266,532 0 20,280,560 1,014,028 0.05

2021 Exercise of warrants6) 495,3407) 24,7677) 20,775,9007) 1,038,7957) 0.057)

1) On April 13, 2018, the Extraordinary General Meeting of RugVista Group resolved on a new share issue at a subscription price of SEK 382 per share , which corresponds to 
SEK 19.1 per share adjusted for the share split carried out in 2021.

2) On October 22, 2019, the Extraordinary General Meeting of RugVista Group resolved on a new share issue at a subscription price of SEK 336 per share , which corresponds to 
SEK 16.8 per share adjusted for the share split carried out in 2021.

3) On June 30, 2020, the Extraordinary General Meeting of RugVista Group resolved on a new share issue at a subscription price of SEK 598 per share , which corresponds to 
SEK 29.9 per share adjusted for the share split carried out in 2021.

4) On August 19, 2020, the Board resolved, based on an authorization from the Annual General Meeting 2020, on a new share issue at a subscription price of SEK 598 per share , 
which corresponds to SEK 29.9 per share adjusted for the share split carried out in 2021.

5) See “Share information” above. 
6) The exercise of existing Warrants for subscription of new shares in the Company will take place on the first day of trading on Nasdaq First North Premier and is conditional on the 

implementation of the Offering, see “Repurchase and exercise of warrants in connection with the Offering, etc.”.
7) Based on submitted acceptances of the Repurchase Offer and under the assumption that the Offering Price corresponds to the midpoint of the Price Range as well as what is 

further stated under “Repurchase and exercise of warrants in connection with the Offering, etc.” below. 
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spond to the midpoint of the Price Range and subject to the 
completion of the Offering, a total of 24,767 Warrants will be 
exercised for subscription of new shares in the Company, 
resulting in that the number of shares in the Company will 
increase by 495,340 shares and the share capital will increase 
by SEK 24,767, as well as approximately SEK 11.2 million being 
added to the Company as subscription payment.

NET ASSET VAlUE PER SHARE
The net asset value per share1) as of December 31, 2020 
amounted to SEK 407.7. The Offering Price will be set within 
SEK 110–125 per share (the Price Range).

OWNERSHIP STRUCTURE
The table below sets forth the Company’s ownership structure immediately prior to and directly after completion of the Offering, 
respectively, provided that all allocated shares have settled as allocated and reflecting both the ownership structure if the Over-
allotment option is not exercised and if the Overallotment option is fully exercised. Furthermore, the table is based on the 
assumption that the Offering is fully increased. As of the date of this prospectus, the Company’s largest shareholder is Litorina IV 
L.P., holding 12,901,450 shares, corresponding to 63.6 percent of the shares and votes in the Company. 

Shareholding based on the 
assumption that the Offering  
is fully subscribed

Holdings immediately 
prior to the Offering

After the Offering (if the 
Offering is fully subscribed 

and the Overallotment 
Option is not exercised)1)

After the Offering (if the  
Offering is fully subscribed and 

the Overallotment Option is 
fully exercised) 1)

Shareholder Number % Number % Number %

Litorina IV L.P. 12,901,540 63.6 4,689,439 22.6 3,679,754 17.7

Indexon AB 4,251,200 21.0 1,609,550 7.7 1,276,848 6.1

Transistormedia AB2) 2,153,940 10.6 1,010,726 4.9 842,157 4.1

Vision IT Commerce Scandinavia AB 303,640 1.5 114,963 0.6 91,200 0.4

Jordmöllan AB 291,460 1.4 110,350 0.5 87,541 0.4

Lygna AB3) 157,060 0.8 157,060 0.8 157,060 0.8

Storviksudden AB4) 84,080 0.4 84,080 0.4 84,080 0.4

Carin Terins 32,820 0.2 109,200 0.5 109,200 0.5

Womack Investor Relations AB5) 20,000 0.1 20,000 0.1 20,000 0.1

Annika Lundberg 18,140 0.1 47,360 0.2 47,360 0.2

Swetorn AB6) 16,720 0.1 16,720 0.1 16,720 0.1

Ulrika Klinkert 16,200 0.1 74,660 0.4 74,660 0.4

Michael Lindskog 14,120 0.1 284,080 1.4 284,080 1.4

Patricia Widgren 9,920 0.0 22,640 0.1 22,640 0.1

Baltzar Widding Persson 9,720 0.0 58,320 0.3 58,320 0.3

Total existing shareholders 20,280,560 100.0 8,409,148 40.5 6,851,620 33.0

Additional new shareholders – – 12,366,752 59.5 13,924,280 67.0

Total new and existing shareholders 20,280,560 100.0 20,775,900 100.0 20,775,900 100.0

1) Shareholding based on what is stated under “Exercise of call option, issued by the Main Shareholder, in connection with the Offering”, ”Repurchase and exercise of warrants in connection 
with the Offering, etc.”, and “Information about Selling Shareholders” below.

2) Transistormedia AB is owned by RugVista Group’s Board member and CTO, Ludvig Friberger. 
3) Lygna AB is owned by RugVista Group’s Board member, Magnus Dimert. Magnus Dimert has also expressed an intention to acquire 4,255 shares in the Offering (corresponding to 

500,000 SEK based on the assumption that the Offering Price corresponds with the midpoint of the Price Range). 
4) Storviksudden AB is owned by RugVista Group’s chairman of the board, Erik Lindgren. Erik Lindgren has also expressed an intention to acquire 100,000 shares in the Offering 

(corresponding to 11,750,000 SEK based on the assumption that the Offering Price corresponds with the midpoint of the Price Range). 
5) Womack Investor Relations AB is owned by RugVista Group’s Board member, John Womack. John Womack has also expressed an intention to acquire 2,000 shares in the Offering 

(corresponding to 235,000 SEK based on the assumption that the Offering Price corresponds with the midpoint of the Price Range).
6) Swetorn AB has also expressed an intention to acquire 8,511 shares in the Offering (corresponding to 1,000,000 SEK based on the assumption that the Offering Price corresponds 

with the midpoint of the Price Range).

1) Calculated as equity (SEK 413,467,603) divided by the number of shares (1,014,028) as of December 31, 2020.
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Exercise of call option, issued by the Main 
Shareholder, in connection with the Offering
On December 23, 2019, the Main Shareholder granted 
 Transistormedia AB, a  wholly-owned company by Ludvig 
Friberger, a call option pursuant to which Transistormedia 
AB, after recalculation as a result of the share split 20:1, is 
entitled to acquire a total of 195,220 shares in the Company 
from the Main Shareholder (the “Call Option”). Transistor-
media AB has, in connection with the Offering and condi-
tional upon the completion of the Offering, exercised the Call 
Option to acquire a total of 195,220 shares in the Company 
from the Main Shareholder. 

lOCK-UP-ARRANGEMENTS, ETC.
The Selling Shareholders, shareholding members of the 
Board of Directors, and members of the Executive Manage-
ment will commit, with certain exemptions, not to sell their 
respective holdings for a certain period after trading of 
RugVista Group’s shares on Nasdaq First North Premier has 
commenced (the “Lock-up Period”). These commitments do 
not apply to the shares sold under the Offering, and the Joint 
Global Coordinators may grant exemptions from the 
commitments. For shareholding Board members and 
members of the Executive Management, the Lock-up period 
is 360 days, and for the Selling Shareholders, the Lock-up 
period is 180 days. After the respective Lock up period has 
expired, the shares may be offered for sale. The Company 
will in the Placing Agreement undertake towards the Joint 
Global Coordinators to, among other things, with some 
exemptions, for a period of 180 days from the first day of 
trading in the Company’s shares on Nasdaq First North 
Premier, not without written consent from the Joint Global 
Coordinators, decide or propose to the General Meeting to 
resolve on an increase in the share capital through issue of 
shares or other financial instruments, unless such issue of 

shares would be an issue for non-cash considerations or 
offset issue for the purpose of acquisitions and where such 
issue for non-cash considerations or offset issue would not 
lead to a dilution of more than 10 percent. For further infor-
mation, please refer to “Legal considerations and supplemen-
tary information–Placing agreement”.

lISTING APPlICATION
The Company’s Board of Directors intends to apply for listing 
of the Company’s shares on Nasdaq First North Premier. On 
February 19, 2021, Nasdaq Stockholm resolved that RugVista 
Group meets the applicable listing requirements for Nasdaq 
First North Premier. Nasdaq Stockholm will approve an appli-
cation for admission to trading of the Company’s shares on 
Nasdaq First North Premier, provided that certain terms and 
conditions, including that the Company submits such appli-
cation and that the distribution requirement for the Compa-
ny’s shares is fulfilled no later than the listing date. First day 
of trading on Nasdaq First North Premier is expected to be 
on March 18, 2021. The shares will be traded under the 
ticker RUG.

SHAREHOlDERS’ AGREEMENTS
There are shareholders’ agreements between the Major 
Shareholder, the other Selling Shareholders and the other 
shareholders in the Company. The shareholders’ agree-
ments will cease to apply in connection with the listing of the 
Company’s shares on Nasdaq First North Premier.

To the Board of Directors’ knowledge, there are no share-
holders’ agreements or other agreements between share-
holders in the Company intended to exercise joint control of 
the Company. Nor is the Board of Directors aware of any 
agreements which may result in a change to the control of 
the Company.

Information about Selling Shareholders
The Selling Shareholders are offering 13,924,280 existing shares in the Offering, provided that the Overallotment Option is fully 
exercised and the Offering is fully increased. Information about the Selling Shareholders is presented in the table below.

Name Address legal form lEI code

Country of  
formation and  
jurisdiction Shares offered

Litorina IV L.P Gaspé House, 66–72 
Esplanade, St Helier, 
Jersey, JE2 3QT

Limited  
partnership

213800YGPX4AUIRPRG77 United Kingdom  
and Wales

9,026,566

Indexon AB Limhamnsvägen 100, 
SE- 216 18 Limhamn

Aktiebolag 549300T4SZ5V42WCTI85 Sweden 2,974,352

Transistormedia AB Annelundsvägen 227, 
SE-235 99 Vellinge

Aktiebolag 549300F7L3Z6XS85I011 Sweden 1,507,003

Vision IT Commerce 
Scandinavia AB

Klövergatan 4,  
SE- 233 38 Svedala

Aktiebolag 549300JTTF2K7NG8KK88 Sweden 212,440

Jordmöllan AB Äppelvägen 9,  
SE-247 47 Flyinge

Aktiebolag 549300K13KKBVB7P0B60 Sweden 203,919
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lONG-TERM INCENTIVE PROGRAM
At an extraordinary general meeting in the Company on 
March 17, 2021, it is expected that the meeting will resolve to 
issue warrants as a part of the implementation of an incen-
tive program (“lTIP 2021/2024”) for existing and potential 
future senior executives and other key employees in the 
Group (the “Participants”). In total, LTIP 2021/2024 will 
comprise a maximum of 860,000 warrants. The warrants will 
be issued to the Company’s subsidiary RugVista AB and 
subsequently transferred to the Participants at fair market 
value, which will be set by PricewaterhouseCoopers in 
accordance with the Black & Scholes valuation method at the 
time of transfer. 

The number of warrants per Participant will vary depending 
on the Participant’s position within the Group. The maximum 
number of warrants that each of the Participants in the Exec-
utive Management will be allowed to acquire is specified in 
the section “Board of Directors, Executive Management, and 
auditor–Executive Management”.

The warrants can be exercised during the period April 15–
June 15 2024. The strike price of the warrants will corre-
spond to 130 percent of the Offering Price, but may however 
not be lower than the quota value of the share. 

The terms and conditions of the warrants include customary 
recalculation provisions relating to, among other things, divi-
dends that are distributed before the time of exercise of the 
warrants. The Company has reserved itself the right to repur-
chase the warrants if, for example, the Participant wishes to 
sell the warrants to a third party or if the Participant’s 
employment is terminated. 

Assuming that all 860,000 warrants in LTIP 2021/2024 are 
exercised for subscription of new shares, the share capital of 
the Company will increase by a maximum of SEK 43,000, 
corresponding to 4.1 percent of the Company’s share capital 
after completion of the Offering.2) 

Since the warrants are transferred at fair market value, the 
Company assesses that any potential costs for social charges 
associated with the program will be limited. The costs related 
to the program will accordingly mostly consist of limited 
costs for the implementation and administration of the 
program.

The implementation of LTIP 2021/2024 is conditional upon 
the completion of the Offering.

INFORMATION AbOUT PUblIC TAKEOVER bIDS 
AND REDEMPTION OF MINORITY SHARES
Provided that the Company’s shares are admitted to trading 
on Nasdaq First North Premier, the Company’s share will be 
subject to the rules regarding public takeover bids issued by 
the Swedish Corporate Governance Board (Takeover rules 
for certain trading platforms). These rules stipulate that any 
person who does not hold any shares, or hold shares repre-
senting less than 30 percent of the voting rights in a Swedish 
limited liability company whose shares are admitted to trad-
ing on, for example, Nasdaq First North Premier, and who 
through the acquisition of shares in such a company, alone 
or together with a closely related party, holds shares repre-
senting 30 percent or more of the voting rights, is obliged to 
immediately disclose the size of its holding in the company 
and, within four weeks thereafter, make an offer to acquire 
the remaining shares in the company (mandatory bid 
requirement).

A shareholder who directly, or through a subsidiary, holds 
more than 90 percent of the shares in a Swedish limited 
liability company is entitled to redeem the remaining shares 
in the company. Holders of the remaining shares are, corre-
spondingly, entitled to have their shares redeemed by the 
majority shareholder. The procedure for such redemption of 
minority shares is regulated in the Swedish Companies Act 
(2005:551).

CENTRAl SECURITIES DEPOSITORY
The Company’s shares are book-entry registered in a securi-
ties register in accordance with the Swedish Central Securi-
ties Depository and Financial Instruments Accounts Act 
(1998:1479). The register is operated by Euroclear Sweden 
(Euroclear Sweden AB, P.O. Box 191, SE-101 23 Stockholm, 
Sweden). The shares are registered on person. No share 
certificates have been issued for the shares or will be issued 
for the new shares. The ISIN code for the shares is 
SE0015659834.

2) The Company’s share capital after completion of the Offering is based on submitted acceptances of the Repurchase Offer and under the assumption 
that the Offering Price corresponds to the midpoint of the Price Range as well as what is further stated under “Repurchase and exercise of warrants in 
connection with the Offering, etc.” above.
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RUGVISTA GROUP’S ARTIClES OF ASSOCIATION
§ 1 Company name
The company name is RugVista Group AB (publ).

§ 2 Registered office
The registered head office of the company is in the munici-
pality of Malmö.

§ 3 Objects of the company
The objects of the company shall be to, directly or indirectly, 
own and administer shares in subsidiaries and sell rugs and 
associated products and services and conduct thereto 
related business.

§ 4 Share capital
The share capital shall be not less than SEK 1,000,000 and 
not more than SEK 4,000,000.

§ 5 Amount of shares
The number of shares shall be not less than 20,000,000 and 
not more than 80,000,000.

§ 6 board of directors and company auditors
The board of directors elected by the General Meeting shall 
consist of not less than three (3) and not more than ten (10) 
directors.

The company shall have one (1) or two (2) auditors with no 
more than two (2) deputy auditors. As auditor shall be 
elected an authorized public accountant or a registered 
public accounting firm. 

§ 7 Convening of shareholders’ meeting
Notice convening a General Meeting shall be issued through 
announcement in the Swedish Official Gazette as well as at 
the company’s website. Announcement to the effect that 
notice convening a General Meeting has been issued shall be 
made in Dagens Industri. 

A shareholder who wishes to participate at a General Meet-
ing shall notify the company of his or her intention to attend 
the shareholders’ meeting not later than on the day stated in 
the notice of the shareholders’ meeting. Such day shall not 
be a Sunday, or other public holiday, Saturday, Midsummer 
Eve, Christmas Eve or New Year’s Eve and shall not occur 
earlier than on the fifth weekday before the shareholders’ 
meeting.

At a General Meeting, shareholders may be accompanied by 
one or two assistants, however only if the shareholder has 
given notification of the number of assistants no later than 
the day stated in the notice of the shareholders’ meeting.

§ 8 location of shareholders’ meeting
The shareholders’ meeting may be held, besides where the 
company has its registered head office, in Stockholm.

§ 9 Annual General Meeting
The following business shall be considered at the Annual 
General Meeting: 
1. Election of chairman of the meeting; 
2. Drawing up and approval of the voting list;
3. Approval of the agenda; 
4. Election of one or two persons to certify the minutes; 
5.  Determination of whether the meeting was duly convened;
6.  Presentation of the annual report and the auditor report 

and, where applicable, the consolidated accounts and 
the group audit report; 

7. Resolutions
 a.  regarding the adoption of the income statement and 

balance sheet and, where applicable, the consolidated 
income statement and balance sheet,

 b.  regarding allocation of profit or loss in accordance 
with the adopted balance sheet,

 c.  regarding the discharge from liability of the Board 
members and of the managing director;

8.  Resolution on the number of directors and auditors and, 
where applicable, deputy auditors;

9.  Resolution on the fees for the Board of directors and the 
auditors and, where applicable, deputy auditors;

10.  Election of the Board of directors and auditors and, if 
applicable, deputy auditors; 

11.  Other matter which rests upon the meeting according to 
the Swedish Companies Act or the company’s Articles of 
Association. 

§ 10 Collection of powers of attorney and voting by post
The Board of directors may collect power of attorney in 
accordance with the procedure described in Chapter 7, 
section 4, second paragraph of the Companies Act (2005:551).

The Board of directors has the right before a General Meeting 
to decide that shareholders shall be able to exercise their 
right to vote by post before the General Meeting pursuant to 
the procedure stated in Chapter 7, Section 4 a of the Swedish 
Companies Act (2005:551).

§ 11 Financial year
The calendar year shall be the company’s financial year. 

§ 12 CSD company
The Company’s shares shall be registered in a Central Securi-
ties Depositary Register in accordance with the Swedish 
Central Securities Depositories and Financial Instruments 
Account Act (SFS 1998:1479) (Sw. lagen (1998:1479) om värde-
papperscentraler och kontoföring av finansiella instrument).

ARTICLES OF ASSOCIATION

Adopted at the Extraordinary General Meeting on February 17, 2021. The resolution by the General Meeting to adopt the Articles 
of Association is conditional upon the completion of the Offering, and the Articles of Association is expected to be registered with 
the Swedish Companies Registration Office on March 17, 2021.
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INFORMATION AbOUT THE PROSPECTUS
This prospectus has been approved by the SFSA as compe-
tent authority under the Prospectus Regulation (EU) 
2017/1129. The SFSA only approves this prospectus as 
meeting the standards of completeness, comprehensibility, 
and consistency imposed by the Prospectus Regulation. 
Such approval should not be considered as an endorsement 
of the issuer or of the quality of the securities that are the 
subject of this prospectus. Investors should make their own 
assessment as to the suitability of investing in the securities.

This prospectus is valid for up to twelve months after the 
date of the approval of the prospectus provided that it is 
complemented by any supplement required pursuant to 
Article 23 of Regulation (EU) 2017/1129. Any supplements 
will be published on RugVista Group’s website. Investors who 
in such case have already applied for participation in the 
Offering could under certain circumstances have a right to 
withdraw the application. The obligation to supplement this 
prospectus in the event of significant new factors, material 
mistakes, or material inaccuracies does not apply once the 
registration period in the Offering has expired.

GENERAl CORPORATE AND GROUP 
INFORMATION
The legal name of the Company (and its commercial name) is 
RugVista Group AB (publ). RugVista Group’s Swedish corpo-
rate ID No. is 559037-7882 and the registered office of the 
Board of Directors is situated in Malmö, Sweden. The 
Company was incorporated in Sweden on November 17, 
2015 and registered with the Swedish Companies Registra-
tion Office on November 30, 2015. The Company is a Swed-
ish public limited liability company governed by the Swedish 
Companies Act (2005:551). RugVista Group’s LEI code is 
5493008BVI4UNJ2DYE83. The address to RugVista Group’s 
website is rugvistagroup.com. Information contained on the 
website, or any other website referred to in this prospectus, 
does not form part of this prospectus and has not been 
reviewed or approved by the SFSA.

RugVista Group is the parent company in the Group, which 
consists of RugVista Group AB and the wholly owned Swed-
ish subsidiary RugVista AB. RugVista Group has no share-
holding in any associated company.

MATERIAl AGREEMENTS 
Presented below is a summary of material agreements 
entered into by RugVista Group during the past two years as 
well as other agreements entered into by RugVista Group 
which contain any obligations or entitlements that are mate-
rial to RugVista Group (in both cases excluding agreements 
entered into in the ordinary course of business).

Divestment of ArtGlass i Malmö Ab
On December 15, 2020, RugVista Group sold all shares in the 
wholly owned subsidiary ArtGlass i Malmö AB to T Rex Hold-
ing AB, Storviksudden AB1) and Filip Michan for a purchase 
price of SEK 4,500,000.

PlACING AGREEMENT 
According to the terms and conditions of the Placing Agree-
ment intended to be entered into by and between the 
Company, the Selling Shareholders, and the Joint Global 
Coordinators around March 17, 2021, the Offering is condi-
tional on the interest in the Offering, as determined by the 
Joint Global Coordinators, being large enough for trading in 
the share, that certain conditions set forth in the agreement 
are fulfilled and that the Placing Agreement is not termi-
nated. The commitments by the Joint Global Coordinators 
are conditional on, among other things, that no events occur 
which have such a material adverse effect on the Company 
that it is inappropriate to implement the Offering as well as 
certain other conditions. The Joint Global Coordinators may 
terminate the Placing Agreement up until the settlement 
date on March 22, 2021 if any such aforementioned material 
adverse events were to occur, if the guarantees that the 
Company has provided the Joint Global Coordinators should 
be subject to breach or if any of the other conditions set 
forth in the Placing Agreement are not fulfilled. If the above-
mentioned conditions are not fulfilled and if the Joint Global 
Coordinators terminate the Placing Agreement, the Offering 
may thus be cancelled until (and including) the settlement 
date on March 22, 2021. In such case, no delivery of, or 
payment for, shares will be conducted under the Offering. 
The Company will, in accordance with the Placing Agreement, 
subject to certain customary conditions, undertake to 
compensate the Joint Global Coordinators for certain claims 
under certain conditions.

1) Storviksudden AB is wholly-owned by RugVista Group’s chairman of the board Erik Lindgren. See further “Transactions with related parties”. below

LEGAL CONSIDERATIONS AND 
SUPPLEMENTARY INFORMATION
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STAbIlIZATION
In connection with the Offering, Carnegie may effect transac-
tions aimed at supporting the market price of the share at 
levels above those which might otherwise prevail on the 
market. Such stabilization transactions may be effected on 
Nasdaq First North Premier, in the over-the-counter market 
or otherwise, at any time during the period starting on the 
date of commencement of trading in the shares on Nasdaq 
First North Premier and ending no later than 30 calendar 
days thereafter. Stabilization transactions aims at supporting 
the market price of the securities during the stabilization 
period. 

Carnegie is not required to undertake any stabilization trans-
actions and there is no assurance that stabilization will be 
undertaken. Stabilization, if undertaken, may be discontinued 
at any time. In no event will stabilization transactions be 
effected at levels above the Offering Price. Carnegie shall, no 
later than by the end of the seventh trading day after stabiliza-
tion transactions have been undertaken, disclose information 
about the stabilization transactions in accordance with Article 
5(4) in the Market Abuse Regulation (EU) 596/2014. Carnegie 
will, within one week of the end of the stabilization period, 
make public whether or not stabilization transactions were 
undertaken, the date at which the stabilization transactions 

were undertaken, including the date at which stabilization 
last occurred and the price range within which stabilization 
transactions were carried out, for each of the dates during 
which stabilization transactions were carried out.

COMMITMENTS FROM CORNERSTONE 
INVESTORS
The Cornerstone Investors have undertaken to acquire 
shares in the Offering corresponding to a total of 
SEK 820 million, which under the assumption that the 
 Offering Price corresponds to the midpoint of the Price 
Range, corresponds to 50.1 percent of the shares in the 
Offering and 33.6 percent of the shares in the Company 
after the Offering (provided that the Offering is fully 
subscribed, the Offering is fully increased and the Overallot-
ment Option is fully exercised). These commitments were 
entered into on or about March 8, 2021. The commitments 
do not entitle any compensation.

The commitments from Cornerstone Investors are not 
covered by any bank guarantee, blocked funds, pledging, 
or similar arrangement, and consequently there is a risk that 
Cornerstone investors will not fulfill their commitments, see 
also the section “Risk factors–Undertakings by Cornerstone 
Investors are not secured”.

The table below contains a summary of name, address, and size of each commitment as well as each commitment’s  
share of the Offering.

Name Address

Commitment 
in the 

Offering,  
SEK million

Commitment in the Offering, 
number of shares (based  
on that the Offering Price 

 corresponds to the midpoint 
of the Price Range)

% of the Offering provided 
that the Offering is fully 
subscribed and that the 

Overallotment Option  
is fully exercised

Teknik Innovation i Norden 
Fonder AB

Riddargatan 23,  
SE-114 57 Stockholm

200 1,702,127 12.2 

Roosgruppen AB Box 2849, 187 28 Täby 130 1,106,382 7.9 

Knutsson Holdings AB Kungsportsavenyn 33,  
SE-411 36 Göteborg

100 851,063 6.1 

OstVast Capital  
Management Ltd

Birger Jarlsgatan 8,  
SE-114 34 Stockholm

70 595,744 4.3 

Adrigo Asset  
Management AB

Kungsgatan 33,  
SE-111 56 Stockholm

60 510,638 3.7 

Alcur Fonder AB Riddargatan 18,  
SE-114 51 Stockholm

60 510,638 3.7 

Fosielund Holding AB Bronsåldersgatan 5,  
SE-213 76 Malmö

50 425,531 3.1 

Gornergrat Capital AB1) c/o AG Philipsons Redovisning, 
Katarina Bangata 54,  
SE-116 39 Stockholm

50 425,531 3.1 

Lhotse Capital AB2) c/o Boye Advisory AB, Box 641, 
SE-114 11 Stockholm

50 425,531 3.1 

LMK Venture Partners AB Box 2025, SE-220 02 Lund 50 425,531 3.1 

Total 820 6,978,716 50.1

1) Owned by Filip Engelbert. 
2) Owned by Jonas Nordlander. 
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lEGAl AND ARbITRATION PROCEEDINGS
RugVista Group has not been part of any governmental, 
legal, or arbitration proceedings (including any such 
proceedings which are pending or threatened of which 
RugVista Group is aware) during the past 12 months, which 
are deemed may have, or have had in the recent past, signifi-
cant effects on the Group’s financial position or profitability.

TRANSACTIONS WITH RElATED PARTIES
For information on transactions with related parties during 
the financial years 2018–2020, see “Note 25 – Disclosure 
regarding transactions with closely related parties” on page F21 
in “Historical financial information”.

No related-party transactions have occurred after Decem-
ber 31, 2020, which, as a single transaction or in their 
entirety, are material to RugVista Group.

For information on remuneration to the Board of Directors 
and Executive Management, see “Corporate governance–
Remuneration to the Board of Directors” and “Corporate 
governance–Remuneration to the Executive Management”, 
respectively.

ADVISORS, ETC.
RugVista Group’s financial advisors in connection with the 
admission to trading on Nasdaq First North Premier and the 
Offering are the Joint Global Coordinators. From time to 
time, Joint Global Coordinators (and their affiliates) have in 
the ordinary course of business provided, and may in the 
future provide, various banking, financial, investment, 
commercial, and other services to RugVista Group for which 
they have received, and may receive, compensation.

Mannheimer Swartling Advokatbyrå is RugVista Group’s and 
the Main shareholder’s legal advisor in connection with the 
Offering and the admission to trading on Nasdaq First North 
Premier. Baker & McKenzie Advokatbyrå KB is legal advisor 
to the Joint Global Coordinators.

COSTS RElATED TO THE OFFERING
The Company’s costs relating to the admission to trading of 
the shares on Nasdaq First North Premier and the Offering, 
including fees to advisors and other estimated transaction 
costs, are estimated to amount to approximately 
SEK 16.4 million in total, of which SEK 10 million is expected 
to affect the income statement during 2021. SEK 6.4 million 
is included in the Company’s accounts up to and including 
the financial year 2020.

CERTIFIED ADVISER
RugVista Group has appointed FNCA Sweden AB as Certified 
Adviser. FNCA Sweden AB does not own any shares in the 
Company.

DOCUMENTS ON DISPlAY
RugVista Group’s certification of registration, Articles of Asso-
ciation valid as of the date of this prospectus and the Articles 
of Association that are expected to be registered with the 
Swedish Companies Registration Office on March 17, 2021 
are available in electronic form on the Company’s website 
rugvistagroup.com during the validity of the prospectus.
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GENERAl INFORMATION
Below is a summary of certain Swedish tax rules that might 
become applicable in relation to the Offering for individual 
persons and limited liability companies with unlimited tax 
liability in Sweden, unless otherwise stated. The summary is 
not intended to be an exhaustive report of all tax conse-
quences that may arise as a result of the Offering. The 
summary does, for example, not include: i) shares held as 
current assets in business operations; ii) shares held by 
limited partnerships or trading partnerships; iii) the special 
rules for tax-free dividends and capital gains (including the 
prohibition on deductions for capital losses) in the corporate 
sector that may apply when shareholders hold shares that 
are considered to be held for business purposes 
(Sw. näringsbetingade andelar); iv) the special rules that may 
apply to holdings in companies that are or have been 
so-called closely held companies or to shares acquired on 
the basis of so-called qualified shares in closely held compa-
nies; v) shares held through an investment savings account 
(Sw. ISK) or endowment insurance and which are subject to 
special rules on standardised taxation; or (vi) the special tax 
rules applicable to certain types of taxable persons, such as 
investment companies and insurance companies. The tax 
consequences for each individual shareholder will ultimately 
depend on the shareholder’s particular circumstances. Each 
shareholder should therefore consult an independent tax 
adviser regarding the specific tax consequences that may 
arise from the Offering and admission to trading of the 
Company’s shares on Nasdaq First North Premier, including 
the applicability and effect of foreign tax legislation (including 
regulation) and provisions in tax treaties to avoid double 
taxation.

INDIVIDUAlS
Taxation of dividends
For individuals, dividends on listed shares, which the shares 
are intended to be when they have been admitted to trading 
on Nasdaq First North Premier, are subject to taxation in the 
income category capital at a tax rate of 30 percent. A prelimi-
nary tax of 30 percent is normally withheld on dividends 
distributed to individuals who are subject to unlimited tax 
liability in Sweden. The preliminary tax is withheld by Euro-
clear Sweden or, in respect of nominee registered shares, by 
the nominee.

Capital gains taxation
When listed shares, which the shares are intended to be 
when they have been admitted to trading on Nasdaq First 
North Premier, are sold or otherwise disposed, a taxable 
capital gain or a deductible capital loss may arise. Capital 
gains are subject to taxation as capital income at a rate of 
30 percent. Capital gain or loss is normally calculated as the 
difference between the sales proceeds, after deduction for 
sales costs, and the acquisition cost. The acquisition cost for 
all shares of the same type and class is calculated in aggre-
gate by using the “average cost method”. 

Upon the sale of listed shares, the acquisition cost may be 
alternatively calculated according to the “standardised 
method”. The acquisition cost is then fixed to 20 percent of 
the sales proceeds after deduction of sales costs. 

Capital losses on listed shares are fully deductible against 
taxable capital gains incurred during the same tax year on 
listed and non-listed shares and other listed securities, with 
the exception of units in securities funds or special funds 
that consist solely of Swedish receivables (Sw. räntefonder). 
Capital losses on shares which cannot be set off in this way 
can be deducted with up to 70 percent against other capital 
income. If there is a net loss in the capital income category, 
a tax reduction is allowed against local and national income 
tax, as well as against real estate tax and local real estate 
charges. A tax reduction is allowed with 30 percent on the 
portion of such net loss that does not exceed SEK 100,000 
and with 21 percent on any remaining loss. Such net loss 
cannot be carried forward to future income years.

CERTAIN TAX CONSIDERATIONS 
IN SWEDEN

The statements below regarding Swedish tax legislation are based upon the laws and regulations in effect as per the 
date of this prospectus and does not consider changes in laws or regulations introduced after this date, which may 
have retroactive effect.
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lIMITED lIAbIlITY COMPANIES
Capital gains and dividends taxation 
For limited liability companies, all income, including taxable 
capital gains and dividends, is taxed as business income at a 
rate of 20.6 percent (for tax years starting after Decem-
ber 31, 2020). Capital gains and losses are calculated in the 
same manner as described above for individuals. Deductible 
capital losses on shares and other equity-related securities 
may only be deducted against taxable capital gains on such 
securities. Under certain circumstances, such capital losses 
may also be deducted against capital gains in another 
company in the same group of companies, provided that the 
requirements for exchanging group contributions 
(Sw. koncernbidragsrätt) between the companies are met. 
A capital loss that cannot be utilized during a given income 
year may be carried forward and be offset against taxable 
capital gains on shares and other equity-related securities 
during subsequent income years, without limitation in time. 

SPECIFIC TAX CONSIDERATIONS FOR 
SHAREHOlDERS WHO ARE SUbJECT TO  
lIMITED TAX lIAbIlITY IN SWEDEN.
Withholding tax on dividends 
For shareholders who are subject to limited tax liability in 
Sweden and who receive dividends from a Swedish limited 
liability company, Swedish withholding tax is normally paya-
ble. The tax rate is 30 percent. However, the tax rate is often 
reduced for shareholders resident in other jurisdictions with 
which Sweden has entered into a double tax treaty. The 
majority of Sweden’s tax treaties allow for a reduction of the 
Swedish tax to the tax rate stipulated in the treaty directly at 
the payment of dividends, provided that Euroclear Sweden 
has received the necessary information about the person 
entitled to the dividend. In Sweden, Euroclear Sweden or, for 
nominee- registered shares, the nominee normally carries 
out the withholding. 

If a 30 percent withholding tax is deducted from a payment 
to a person entitled to be taxed at a lower rate, or if exces-
sive withholding tax has otherwise been withheld, a refund 
can be claimed from the Swedish Tax Agency up until the 
expiry of the fifth calendar year following the dividend distri-
bution.

Capital gains taxation
Shareholders who are subject to limited tax liability in 
Sweden and whose shareholding is not attributable to a 
permanent establishment in Sweden, are generally not 
subject to capital gains taxation in Sweden upon the disposal 
of shares. The shareholder may, however, be subject to taxa-
tion in their country of residence. Under a specific tax rule, 
individuals who are not tax residents in Sweden may, 
however, be subject to taxation in Sweden for the sale of 
shares if they have been resident or lived permanently in 
Sweden at any time during the calendar year of such 
disposal or during any of the previous ten calendar years. 
The application of this rule may be limited by tax treaties 
between Sweden and other countries.
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CONSOlIDATED INCOME STATEMENT

(SEK) Note
1 Jan 2020

–31 Dec 2020
1 Jan 2019

–31 Dec 2019
1 Jan 2018

–31 Dec 2018

Net revenue 3, 4 561,883,476 422,478,919 368,241,375

Other operating income 6 2,161,302 2,804,291 2,104,685

Total operating income 564,044,778 425,283,210 370,346,060

Goods for resale 3, 4,14 –217,094,339 –172,093,279 –163,402,251

Other external expenses 5 –188,537,953 –148,427,940 –136,126,490

Personnel expenses 7 –47,601,702 –47,897,547 –45,444,152

Amortization & depreciation 12,14,15 –7,809,233 –8,155,286 –1,693,163

Profit from divesting shares in subsidiaries 10 2,401,700 – –

Other operating expenses 6 –1,250,700 –1,800,720 –2,170,327

Total operating expenses –459,892,227 –378,374,772 –348,836,384

Operating profit 8 104,152,551 46,908,438 21,509,676

Financial income 8 2 82 637

Financial expenses 8 –3,557,433 –4,255,248 –3,601,274

Net financial income –3,557,431 –4,255,166 –3,600,637

Profit after financial items 100,595,120 42,653,273 17,909,039

Income tax 9 –20,611,810 –8,896,091 –4,352,224

Profit for the period 79,983,310 33,757,181 13,556,815

Attributable to the parent company’s shareholders 79,983,310 33,757,181 13,556,815

Earnings per share before dilution 11 3.95 1.67 0.67

Earnings per share after dilution 11 3.93 1.67 0.67

Consolidated statement of comprehensive income

Profit for the period 79,983,310 33,757,181 13,556,815

Items that may subsequently be reclassified to the income 
statement

Translation differences for the period 19,762 80,446 –35,030

Other comprehensive income 19,762 80,446 –35,030

Comprehensive income for the period 80,003,072 33,837,627 13,521,785

Attributable to

The parent company’s shareholders 80,003,072 33,837,627 13,521,785
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CONSOlIDATED STATEMENT OF FINANCIAl POSITION 
(SEK) Note 31 Dec 2020 31 Dec 2019 31 Dec 2018

ASSETS

Non-current assets

Goodwill 13 299,949,397 299,949,397 299,944,597

Intangible assets 12 – 429,682 –

Tangible assets 14 2,772,855 1,884,467 3,175,988

Right-of-use assets 15 28,883,700 35,548,423 –

Deferred tax claim 9 176,299 105,361 86,870

Total non-current assets 331,782,251 337,917,330 303,207,455

Current assets

Inventory 16 90,997,329 138,558,487 142,598,221

Other receivables 17 28,802,734 10,328,323 8,805,241

Prepaid expenses 19 1,597,884 1,048,454 2,356,025

Cash and cash equivalents 18 139,508,111 45,581,993 16,692,710

Total current assets 260,906,058 195,517,257 170,452,198

TOTAl ASSETS 592,688,308 533,434,587 473,659,653

EQUITY AND lIAbIlITIES

Equity 22

Share capital 1,014,028 1,011,353 1,010,981

Other contributed capital 244,229,051 242,632,076 242,132,628

Retained earnings including net profit for the period 168,224,524 88,221,452 54,383,825

Equity attributable to the parent company’s 
 shareholders 413,467,603 331,864,881 297,527,434

Non-current liabilities

Deferred tax liability 9 13,721,992 10,344,677 9,359,615

Liabilities to credit institutions 17 – 77,000,000 88,000,000

Leasing debt 15 23,230,723 29,672,570 –

Other liabilities – 189,047 655,721

36,952,715 117,206,294 98,015,336

Current liabilities

Current portion of liabilities to credit institutions 17 – 11,000,000 11,000,000

Accounts payable 17 70,646,028 33,707,595 43,775,900

Current tax liabilities 9 16,320,403 3,738,899 488,292

Other current liabilities 28,569,587 17,000,347 14,599,011

Leasing debt 15 6,650,905 6,252,161 –

Prepaid income and accrued expenses 19 20,081,067 12,664,410 8,253,680

142,267,991 84,363,412 78,116,883

TOTAl EQUITY AND lIAbIlITIES 592,688,309 533,434,587 473,659,653
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CONSOlIDATED STATEMENT OF CHANGES IN EQUITY

(SEK) Note Share capital

Other
contributed 

capital

Appropriated 
 earnings incl. net 

profit for the period
Total

Equity

Opening balance 1 Jan 2018 22, 23 1,001,000 237,651,897 40,862,040 279,514,937

Profit for the period 13,556,815 13,556,815

Other comprehensive income –35,030 –35,030

Total Comprehensive income 0 0 13,521,785 13,521,785

Warrants 0 677,970 677,970

New share issue 9,981 3,802,761 3,812,742

Closing balance 31 Dec 2018 1,010,981 242,132,628 54,383,825 297,527,434

Profit for the period 33,757,181 33,757,181

Other comprehensive income 80,446 80,446

Total Comprehensive income 0 0 33,837,627 33,837,627

Transactions with shareholders

Warrants 374,828 374,828

New share issue 372 124,620 124,992

Closing balance 31 Dec 2019 1,011,353 242,632,076 88,221,452 331,864,881

Profit for the period 79,983,310 79,983,310

Other comprehensive income 19,762 19,762

Total Comprehensive income 0 80,003,072 80,003,072

Transactions with shareholders

Warrants 0

New share issue 2,675 1,596,975 1,599,650

Closing balance 31 Dec 2020 22, 23 1,014,028 244,229,051 168,224,524 413,467,603
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CONSOlIDATED STATEMENT OF CASH FlOW

(SEK) Note
1 Jan 2020 

–31 Dec 2020
1 Jan 2019 

–31 Dec 2019
1 Jan 2018

–31 Dec 2018

Cash flow from operating activities before  
changes in working capital

Operating profit 104,152,551 46,908,438 21,509,676

Adjustments for non-cash items

Amortization & depreciation 7,809,233 8,155,286 1,693,163

Profit from divesting shares in subsidiary 10 –2,401,700 – –

Interest received 2 82 637

Interest paid –3,557,433 –3,527,920 –3,601,274

Income tax paid –4,723,929 –4,678,913 –3,784,714

Cash flow from operating activities before  
changes in working capital 101,278,724 46,856,973 15,817,488

Cash flow from changes in working capital 

Change in inventory 44,977,832 4,039,734 2,806,550

Change in operating receivables –20,208,414 –215,510 –1,104,332

Change in operating liabilities 59,307,650 –3,341,628 –8,300,392

Cash flow from operating activities 185,355,792 47,339,569 9,219,314

Cash flow from investing activities

Acquisition of intangible assets – –434,482 –

Divestment of subsidiary 10 3,194,578 – –

Acquisition of tangible assets –2,060,905 –615,536 –202,119

Sale of tangible assets 22,000 – –

Cash flow from investing activities 1,155,673 –1,050,018 –202,119

Cash flow from financing activities

New share issue 1,599,650 124,947 3,812,742

Warrants – 374,828 677,970

Amortization of leasing debt –6,204,759 –6,980,489 –

Amortization of loans –88,000,000 –11,000,000 –11,625,744

Cash flow from financing activities –92,605,109 –17,480,714 –7,135,032

Cash flow for the period 93,906,356 28,808,837 1,882,163

Cash and cash equivalents at beginning of period 45,581,993 16,692,710 14,810,547

Exchange rate difference in cash and  
cash equivalents 19,762 80,446 0

Cash and cash equivalents at period-end 139,508,111 45,581,993 16,692,710
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NOTE 1 COMPANY INFORMATION
RugVista Group AB (publ) is a limited liability company with its 
registered office in Malmö. The Company is the parent company 
of a group that includes 100% of RugVista AB, 556458-9207 
(Malmö). The Group engages in sales of rugs via the RugVista 
and CarpetVista brands.

The Group’s company address is: RugVista Group AB (publ), 
Ringugnsgatan 11, 216 16 Limhamn.

NOTE 2 bASIC ACCOUNTING PRINCIPlES

Applied regulations
The consolidated financial statements of RugVista Group AB 
(publ) have been prepared in accordance with International 
Financial Reporting Standards (IFRS) as adopted by the Euro-
pean Union (EU). In addition, the Swedish Annual Accounts Act 
and RFR 1 “Supplementary accounting rules for Group’s ” have 
been applied.

Principles for preparation of the consolidated financial 
statement
The consolidated financial statement is prepared in accordance 
with the acquisition method and all subsidiaries, in which a 
controlling influence is held, are consolidated from and includ-
ing the date when such influence was obtained.

Preparation of reports in accordance with IFRS requires that a 
number of estimates be made by management for accounting 
purposes. The areas that include a high degree of assessment, 
that are complex, or involve such areas in which assumptions 
and estimates are of material importance for the consolidated 
financial statement, are stated in note 2.2. These assessments 
and assumptions are based on historical experience and other 
factors that are deemed to be reasonable under prevailing 
circumstances. Actual outcomes may differ from assessments 
made if assessments made are changed or other conditions 
pertain.

Gross accounting is applied throughout with respect to report-
ing of assets and liabilities, apart from in those cases where 
there is both a receivable and a liability against the same coun-
terparty and such can be set off on legal grounds and there is 
an intention to do so. Gross accounting is applied also with 
respect to income and expenses unless otherwise stated. 

Classification of assets and liabilities
Non-current assets, long-term liabilities and provisions are 
expected to be reversed or become due later than 12 months 
after the balance sheet date. Current assets and current liabili-
ties are expected to be recovered or become due for payment 
within less than 12 months from the balance sheet date.

SUMMARY OF IMPORTANT ACCOUNTING PRINCIPlES
Group accounts
Subsidiaries
Subsidiaries are companies in which the Group is entitled to a 
variable return on the holding and has a possibility to affect the 
return through its influence in a manner which usually follows 
from a shareholding representing more than half of the voting 
rights. Subsidiaries are consolidated commencing the day on 

which controlling influence is achieved and they are deconsoli-
dated commencing the day when the controlling influence 
ceases.

Acquisitions of subsidiaries/business acquisitions
Business acquisitions are reported in accordance with the 
acquisition method. The purchase price comprises fair value of 
sold assets, liabilities and issued shares. The purchase price 
also includes the fair value of all assets or liabilities as a conse-
quence of an agreed conditional purchase price. Acquisition-re-
lated expenses are booked when incurred. Identifiable acquired 
assets and assumed liabilities are initially valued at fair value on 
the acquisition date. The amount by which the purchase price, 
any holdings without controlling influence and fair value of 
previous shareholdings exceeds the fair value of the Group’s 
share of identifiable acquired net assets is reported as goodwill. 
Goodwill is not amortized but is instead tested at least once 
every year for impairment.

Intra-group transactions and balance sheet items are elimi-
nated, as are unrealized profits and losses on transactions 
between group companies.

Exchange of foreign currency
Functional currency and reporting currency
The financial statements of the individual units in the Group 
are valued in the currency which is mainly used in the economic 
area in which the unit operates (functional currency). Foreign 
currency is a currency other than the functional currency for 
the relevant unit. The consolidated financial statements are 
prepared in SEK, which is both the functional currency and 
presentation currency of the parent company. Subsidiaries in 
the Group have SEK as functional currency except for one 
subsidiary in Germany. The German company had EUR as func-
tional currency but at the end of 2020 is no longer part of the 
Group.

Transactions and balance sheet items
Transactions in foreign currency are exchanged to the func-
tional currency at the exchange rate used in the transaction. 
Realized exchange rate gains or losses through exchange of 
monetary items is booked onto the balance sheet based on the 
prevailing exchange rate on the period closing date.

Tangible assets 
Tangible assets are reported at acquisition value less deduction 
for accumulated depreciation and any impairment. Tangible 
assets are valued at their respective acquisition values and 
depreciated on a straight-line basis over the estimated useful 
life.

Tangible assets are removed from the balance sheet when they 
are sold or cannot be expected to add any economic benefits in 
the future, either because they are utilized or sold. Profits and 
losses are calculated as the difference between the selling price 
and the reported value of the asset. Profit or loss is reported in 
the income statement in the reporting period in which the asset 
is sold, as other expense or other income.

The residual value of the assets, their useful life and deprecia-
tion method are reviewed at the end of each financial year and 
adjusted if so required going forward at the end of each 
accounting period. Customary maintenance and repair charges 
are booked as expenses when incurred, but expenditures for 
significant renewals and improvements are reported in the 

NOTES
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balance sheet and depreciated during the remaining useful life 
of the underlying asset.

Depreciation is calculated as follows: Number of years
Equipment, tools, fixtures and fittings 3–10 years

Intangible assets
Goodwill
Goodwill is valued at acquisition value less any accumulated 
impairment. Goodwill is allocated to cash-generating units and 
tested annually for impairment and if there are any indications of 
a need for impairment. Goodwill represents the difference 
between the acquisition value and fair value of acquired assets, 
assumed liabilities and any contingent liabilities. The factors that 
constitute reported goodwill are primarily different types of 
synergies, personnel, know-how, customer contacts of strategic 
importance, as well as market leading positions on selected 
markets.

Website
The website is reported at acquisition value less any accumu-
lated impairment.

Amortization is calculated as follows: Number of years

Website 5 years

Amortization principles
Amortization is reported in profit/loss for the year on a straight-
line basis over the expected useful life of amortizable intangible 
assets, provided such useful lives are not indeterminable. Good-
will has an indeterminable useful life and is tested for impair-
ment each year and, in addition, as soon as there are indications 
that the asset in question has diminished in value. Intangible 
assets with determinable useful lives are amortized commencing 
the date when they are available for use.

Impairment of non-financial assets
Assets with an indeterminable useful life are not amortized/
depreciated but, rather, tested each year for impairment. The 
assets are allocated to identified cash-generating units where-
upon their value in use is calculated compared with their 
reported values. Assets that are regularly amortized/depreciated 
shall be tested any time events or changes in circumstances indi-
cate that the reported value might not be recoverable.

Impairment takes place by the amount by which the reported 
value of the asset exceeds its recovery value. The recovery value 
is the asset’s fair value less selling expenses and its value in use. 
When assessing impairment, assets are grouped at the lowest 
levels on which there are separate identifiable cash flows 
(cash-generating units). For assets other than financial assets 
and goodwill that have previously been impaired, on each 
balance sheet date there is a test of whether reversal should 
take place.

Inventory
Inventory is valued at the lower of acquisition value or the net 
realizable value of the asset, with acquisition value being calcu-
lated in accordance with the FIFU method (first in, first out). The 
net realizable value is defined as selling price less selling 
expenses. Adjustments to the net realizable value include 
assessments of obsolescence.

Financial instruments
Financial instruments are each form of agreement which gives 
rise to a financial asset in a company and a financial liability or an 
equity instrument in another company. Reporting depends on 
the way in which the financial instruments are classified.

A financial asset or financial liability is included in the balance 
sheet when RugVista becomes party to an agreement. Receiv-
ables are included in the balance sheet when a customer has 
chosen to use a payment provider and the Company’s right to 
compensation is unconditional. See also the section regarding 
revenue recognition principles. Liabilities are reported when the 
counterparty has performed and there are contractual obliga-
tions to pay, even if an invoice has not yet been received. 
Accounts payable are entered when an invoice is received.

A financial asset, or part of a financial asset, is removed from the 
balance sheet when the rights are realized, lapse or the Group 
loses control over them. A financial liability, or part of a financial 
liability, is removed from the balance sheet when the obligation is 
performed or otherwise extinguished. A financial asset and a 
financial liability are set off and reported in a net amount in the 
balance sheet only when there is a legal right to set off amounts 
and there is an intention to settle the items through a net amount 
or to simultaneously realize the asset and settle the liability.

Profits and losses are removed from the balance sheet and 
modification is reported in the profit/loss.

Financial assets
Debt instruments: the classification of financial assets as debt 
instruments is based on the Group’s business model for 
management of assets and the nature of the asset’s contractual 
cash flows.

Instruments are classified at:
• accrued acquisition value

Financial assets that are debt instruments comprise other 
receivables and cash and equivalents. These assets are classified 
at accrued acquisition value and reported net of gross value and 
loss provision. Changes in the loss provision are reported in 
profit/loss.

Financial assets classified at accrued acquisition value are initially 
valued at fair value plus transaction expenses. Other receivables 
are initially reported at the invoiced value. Following the first 
reporting occasion, the assets are valued in accordance with the 
effective rate method. Assets classified at accrued acquisition 
value are held in accordance with the business model of collect-
ing contractual cash flows that only comprise payment of princi-
pal and interest on the outstanding principal.

The Group has neither financial assets that comprise instru-
ments valued at fair value via other comprehensive income, nor 
debt instruments valued at fair value via profit/loss.

Financial liabilities
Financial liabilities are classified at accrued acquisition value. 
Financial liabilities reported at accrued acquisition value are 
initially valued at fair value including transaction expenses. 
Following the first reporting occasion, they are valued at accrued 
acquisition value in accordance with the effective rate method. 
The Group holds accounts payable that are reported at accrued 
acquisition value, and previously also a loan was owed to a credit 
institution.

Impairment of financial assets
The Group’s financial assets are subject to impairment for antici-
pated credit losses. Impairment for credit losses in accordance 
with IFRS 9 is forward-looking and a loss provision is made when 
there is exposure to a credit risk. Anticipated credit losses reflect 
the present value of all deficits in the cash flow attributable to 
bankruptcy either in the coming 12 months or for the antici-
pated outstanding term of the financial instrument, depending 
on type of asset and the deterioration in credit since the first 
reporting occasion. See also note 15.
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Cash and cash equivalents
Cash and cash equivalents comprise cash.

Remuneration to employees
Pensions
Remuneration to employees comprises salary, pensions and 
other remuneration. With respect to pensions, the Group has 
defined contribution pension plans. A defined contribution 
pension plan is a pension plan according to which the Group 
makes fixed payments to a separate legal entity. The Group has 
no rights or informal obligations to make additional payments if 
the legal entity has insufficient assets to pay all benefits to 
employees that are associated with the employees and service 
during current or earlier periods. The Group’s contributions to 
defined contribution pension plans affects profit for the period 
in the period to which they relate.

leases
The Group as lessee
Upon entry into an agreement, the Group determines whether, 
based on the substance of the agreement, the agreement is or 
includes a lease. An agreement is or includes a lease if the agree-
ment assigns the right to determine the use of an identified 
asset during a certain period in exchange for payment.

Leased assets
The Group reports leased assets in the statement of financial 
position on the start date of the lease (i.e. the date on which the 
underlying asset becomes available for use). Leased assets are 
valued at acquisition value after deduction for accumulated 
depreciation and any impairment, and adjusted for reassess-
ment of the leasing debt. The acquisition value of leased assets 
includes initial value that is reported for the relevant leasing 
debt, initial direct expenses, as well as any advance payments 
which are made on or before the start date of the lease following 
deduction for any discounts and equivalent that are received in 
connection with signing the lease. If the Group is not reasonably 
certain that it will assume title to the underlying asset at the end 
of the lease, the leased asset is depreciated on a straight-line 
basis over the lease term. The Group’s lease portfolio comprises 
leases of premises, trucks and cars. Premises are depreciated in 
accordance with governing rent agreements for 3–6 years. Cars 
and trucks are depreciated in accordance with applicable leases 
during 3–5 years.

Leasing debt
On the start date of a lease, the Group reports a leasing debt 
corresponding to the present value of the lease payments to be 
made during the lease term. The lease term is determined as the 
non-terminable period together with periods for extension or 
termination of the agreement if the Group is reasonably certain 
to exercise the option. The lease payments include fixed 
payments (less deduction for any rebates and equivalent that 
are obtained in connection with signing the lease), variable lease 
charges due to an index or price, and the amount which is 
expected to be paid in accordance with residual value warran-
ties. The lease payments also include the exercise price for an 
option to purchase the underlying asset or penalty payable upon 
termination in accordance with a termination option, provided it 
is reasonably certain that such options will be exercised by the 
Group. Variable lease charges that are not due to an index or 
price are reported as an expense in the period to which they 
relate.

The Group uses the implicit rate of interest in the agreement to 
calculate the present value of the lease payments if it can be 
determined simply; in other cases it uses the Group’s marginal 
borrowing rate on the start date of the lease. After the start date 
of the lease, the leasing debt increases to reflect interest on the 
leasing debt and is reduced by paid lease charges. In addition, 
the value of the leasing debt is reassessed as a consequence of 
modifications, changes to the lease term, changes in lease 
payments or changes in an assessment to purchase the under-
lying asset.

Amelioration rules
The Group has chosen not to apply amelioration rules for short 
leases, leases of low value and not to separate non-lease compo-
nents.

Revenues
The Group engages in sales of goods from websites to both 
consumers and companies. Contractual provisions are equal 
irrespective of whether the end customer is a consumer or a 
company. Revenues from agreements with customers are 
reported when control over the product has passed to the 
customer, in an amount that reflects the compensation to which 
the Company expects to be entitled in exchange for the goods. 
Payment is made in connection with ordering of goods on a 
website. Payment takes place either directly by card payment or 
bank transfer, or the customer uses the possibility to pay via 
payment providers who also offer financing. The receivables that 
arise are thus against the payment providers with whom the 
Group operates. Average terms of receivables against payment 
providers are 3–5 days. In connection with receipt of payment 
from the payment provider, the payment amount is reduced by 
the payment provider’s charges, which are reported as part of 
selling expenses.

The Group identifies a performance undertaking in its agree-
ments with customers, which comprise sales of products. Reve-
nues are reported when control of the products has passed to 
the relevant freight company, which thereby assumes the risk 
that delivery will take place to the customer as agreed.

Revenue is reported in accordance with IFRS 15 at the fair value 
of what was or will be received. The Group’s policy is to sell prod-
ucts to the end customer with a right of return. In 2020, the right 
of return was increased from 30 to 100 days. The right of return 
is taken into account when the transaction price is determined 
and revenues are reduced by the sales price of products that are 
expected to be returned and reported as a repayment liability. A 
right of return asset is reported corresponding to the right to 
repossess the product from the customer. Historical data is 
used as a starting point to assess the risk of return at the time of 
sale. The risk of return provision is calculated so that there is no 
material risk for reversal of reported revenues in a subsequent 
reporting period, based on average actual returns during 12 
months prior to the relevant reported period.

Income tax
Income tax for the period includes current and deferred tax.

Current income tax
Current tax claims and tax liabilities for current and previous 
periods are determined at the amount that is expected to be 
received from or paid to the Swedish Tax Agency. The tax rates 
and tax laws applied when calculating the amount are those that 
are adopted or announced on the balance sheet date. Current 
income tax attributable to items/transactions reported in equity 
and other comprehensive income are reported in equity and in 
other comprehensive income and not in the income statement. 
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Deferred income tax
Deferred income tax is reported on the period’s last day in 
accordance with the balance sheet method for temporary differ-
ences between the taxable and reporting values of assets and 
liabilities. On the other hand, if the deferred tax arises as a 
consequence of a transaction which constitutes the first report-
ing of an asset or liability, which is not a business acquisition and 
which affects neither the reported nor taxable result on the date 
of the transaction, it is not reported.

Deferred tax liabilities in the Group relate primarily to estimated 
tax on untaxed reserves in the subsidiary.

Deferred tax claims are reported for all deductible temporary 
differences, including loss carry forwards, insofar as it is likely 
that a taxable profit will be available against which the deductible 
temporary differences can be used.

The valuation of deferred tax claims shall be assessed on each 
period’s last day and adjusted insofar as it is unlikely that suffi-
cient profit will be generated so that all or part of the deferred 
tax claim can be utilized. Deferred tax claims and tax liabilities 
are established at the tax rates applicable for the period when 
the asset is realized or the liability is paid, based on the tax rate 
(and legislation) which is adopted or announced on the period’s 
last day.

Deferred tax claims and deferred tax liabilities are set off when 
there is a legal right of set-off in respect of current tax claims and 
the deferred tax relates to the same unit in the Group and the 
same tax authority.

Dividends
Dividends to the Company’s shareholders are classified as a 
liability commencing the date when the dividend is adopted at 
the general meeting.

New future standards 
New and changed standards
None of the new and changed standards and interpretations 
applicable commencing 1 January 2021 are considered to have 
any material impact on the financial statements of the Group or 
the parent company.

No new or changed IFRS have been applied in advance.

Future standards
A number of new and changed IFRS have not yet entered into 
effect and are not applied in advance in conjunction with prepa-
ration of the financial statements of the Group and of the parent 
company. No new or changed standards or interpretations 
published by IASB are expected to have any impact on the 
 financial statements of the Group or the parent company.

SIGNIFICANT ACCOUNTING ASSESSMENTS, 
ESTIMATES AND ASSUMPTIONS
When the board of directors and CEO prepare financial state-
ments in accordance with applied accounting principles, certain 
estimates and assumptions must be made that affect the 
reported value of assets, liabilities, income and expenses. The 
areas in which estimates and assumptions are of great impor-
tance for the Group and may affect the income statement and 
balance sheet are described below:

Test of impairment of goodwill
The source of uncertainty in estimates that involve a significant 
risk that the value of assets or liabilities may need to be adjusted 
to a significant degree in the coming financial year comprises the 
test for impairment of goodwill. When testing for impairment of 
goodwill, a number of important assumptions and estimates 
must be taken into account in order to calculate the value in use 
of the cash-generating unit. These assumptions and estimates 
relate to anticipated future discounted cash flows. Forecasts of 
future cash flows are based on best possible assessments of 
future income and operating expenses, based on historical 
trends, general market conditions, trends and forecasts for the 
industry as well as other available information. The assumptions 
are produced by company management and reviewed by the 
board of directors. See note 13 Goodwill for more information 
about the test for impairment of goodwill.

Valuation of inventory
Inventory is valued at the lower of acquisition value and net real-
izable value where acquisition value is calculated in accordance 
with the FIFU method (first in, first out). The net realizable value 
is defined as selling price reduced by selling expenses. Adjust-
ments to the net realizable value includes assessments of obso-
lescence. Historically, there has been little need for impairment 
since the Company has assessed the taxable average standard 
obsolescence at 3% to be sufficient and is thereby applied.

Provision for returns
A right of return asset is reported corresponding the right to 
repossess the product from the customer. Historic data is used 
as a starting point for assessing the risk of return at the time of 
sale. The risk of return is calculated so that there is no significant 
risk of reversal of reported revenues in a subsequent accounting 
period, based on an average of actual returns during 12 months 
prior to the relevant reporting period.
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NOTE 4 SEGMENT INFORMATION
The Group reports parts of the income statement in three 
segments. The segmentation is driven by each segment having a 
different business model and generating related income and 
expenses that are largely independent of each other. The Group 
controls and monitors development in these three segments.

Segment: business-to-Consumer (b2C)
The B2C segment includes all income and expenses for goods 
for resale as well as marketing, where the end customer is a 
physical individual. All sales take place via the Group’s own online 
stores.

Segment: business-to-business (b2b)
The B2B segment includes all income and expenses for goods 
for resale as well as marketing where the end customer has 
identified itself as a legal entity or a closely-held company. Sales 
primarily take place via the Group’s own online stores but also to 
some extent via manual orders.

Segment: Marketplaces & Other (MPO)
The segment includes all income and expenses for goods for 
resale and marketing where sale of the Group’s products takes 
place via a third party sales channel or online store. The segment 
includes also sales and related costs via other sales channels.

Reporting of business segments follows the measurements that 
the Group reports to the most senior executive decision-maker. 
The most senior executive decision-maker is the CEO. Segment 
performance is assessed based on segment results, which follow 
the same accounting principles as corresponding results 
reported in the income statement. Centrally incurred expenses 
are not allocated to segments since these expenses are followed 
up on a group level. This applies also with respect to financing 
and income tax expenses.

No transactions take place between segments.

NOTE 3 NET REVENUE

The business-to-Consumer segment (b2C ) 2020 2019 2018
Geographic area
Sweden 49,201,680 44,031,674 40,764,098
Nordic region excluding Sweden 81,271,307 57,293,237 50,955,477
DACH (Germany, Austria, Switzerland) 95,247,336 72,566,648 66,387,166
Rest of world 253,478,481 184,142,725 159,981,117
Total income from agreements with customers 479,198,804 358,034,284 318,087,859

The business-to-business segment (b2b) 2020 2019 2018
Income from agreements with customers 49,683,072 43,254,630 33,515,232

The Marketplaces and Other segment (MPO) 2020 2019 2018
Income from agreements with customers 12,829,900 6,002,714 1,243,404

Divested operations 2020 2019 2018
Income from agreements with customers 20,171,700 15,187,291 15,394,880

Total Net revenue 561,883,476 422,478,919 368,241,375
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2020 b2b b2C MPO
Discontinued 

 operations
Total 

segment
Income
Net revenue 49,683,072 479,198,804 12,829,900 20,171,700 561,883,476

Net revenue growth, % 14.9% 33.8% 113.7% 32.8% 33.0%

Expenses
Goods for resale –17,639,958 –181,391,653 –4,515,128 –13,547,600 –217,094,339
Gross profit 32,043,113 297,807,151 8,314,772 6,624,100 344,789,136
Marketing costs –6,825,469 –140,621,652 –2,985,029 –3,503,000 –153,935,150
Segment result 25,217,645 157,185,499 5,329,743 3,121,100 190,853,986

2019 b2b b2C MPO
Discontinued 

 operations
Total 

segment
Income
Net revenue 43,254,630 358,034,284 6,002,714 15,187,291 422,478,919
Net revenue growth, % 29.1% 12.6% 382.8% –1.3% 14.7%

Expenses
Goods for resale –15,522,592 –143,926,695 –2,265,000 –10,378,992 –172,093,279
Gross profit 27,732,038 214,107,589 3,737,714 4,808,299 250,385,640
Marketing costs –5,938,516 –113,611,344 –1,389,040 –3,130,000 –124,068,900
Segment result 21,793,522 100,496,245 2,348,673 1,678,299 126,316,740

2018 b2b b2C MPO
Discontinued 

 operations
Total 

segment
Income
Net revenue 33,515,232 318,087,859 1,243,404 15,394,880 368,241,375
Net revenue growth, % 17.7% 12.6% 109.0% 9.0% 13.0%

Expenses
Goods for resale –13,663,541 –139,193,144 –555,994 –9,989,572 –163,402,251
Gross profit 19,851,691 178,894,715 687,410 5,405,308 204,839,124
Marketing costs –4,601,374 –105,792,500 –251,026 –2,058,100 –112,703,000
Segment result 15,250,317 73,102,215 436,384 3,347,208 92,136,124

OTHER DISClOSURE 
Adjustments and eliminations 
Only the items “Goods for resale” and “Marketing costs” are allocated to the individual segments. “Other income”, “Other external 
expenses” (excluding marketing costs), financial income and financial expenses are not allocated to the individual segments since these 
costs are managed on a group level.

Reconciliation of operating profits 2020 2019 2018
Segment resultats 190,853,986 126,316,740 92,136,124

Other operating income 2,161,302 2,804,291 2,104,685
Other operating expenses excluding marketing costs –88,862,737 –82,212,593 –72,731,133
Financial income 2 82 637
Financial expenses –3,557,433 –4,255,248 –3,601,274

Profit after financial items 100,595,120 42,653,273 17,909,039

Note 4 Segment information, cont.
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NOTE 5 RENUMERATION TO AUDITORS
2020 2019 2018

Ernst & Young AB
Audit engagement* 194,500 358,500 326,500
Accounting activities apart from audit engagement 19,500 0 4,500
Other services 672,025 14,000 115,000
Total 886,025 372,500 446,000

*)  ‛Audit engagement’ means auditing the annual accounts and bookkeeping as well as preparing reports to the board of directors and other audit duties incumbent on  
RugVista Group AB (publ)’s auditors.

NOTE 6 OTHER OPERATING INCOME AND OPERATING EXPENSES 
2020 2019 2018

Other operating income
Employment grant 1,492,132 1,920,597 1,437,233
Marketing contribution 548,163 394,095 527,148
Other income 121,007 489,600 140,304
Total 2,161,302 2,804,292 2,104,685

Other operating expenses
–Exchange rate changes – net effect 1,243,409 1,782,312 2,150,415
Loss when divesting inventories 7,291 18,408 19,912
Total 1,250,700 1,800,720 2,170,327

NOTE 7 SAlARIES AND REMUNERATION TO EMPlOYEES
2020 2019 2018

Salaries and other remuneration 47,601,702 32,291,113 29,046,336
Pension expenses, defined contribution pension plans 3,130,259 2,489,489 2,719,924
Other social security contributions 10,544,380 10,105,177 9,376,970
Total 61,276,341 44,885,779 41,143,230

Average number of employees during the period 2020 2019 2018
Group total 69 68 67

Of whom men % 56% 57% 60%
Total 69 68 67

The Group hires in personnel; these costs are reported as consulting expenses under “Other external expenses”.

Directors and senior executives 2020 2019 2018
Number of directors on the period’s last day 6 7 6

Of whom men % 100% 100% 100%
CEO and other senior executives on the period’s last day 6 8 9

Of whom men % 33% 50% 56%
Total 12 15 15
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Note 7 Salaries and remuneration to employees, cont.

Salaries and other remuneration to directors and other employees
2020 2019 2018

Salaries and other 
remuneration 

(of which bonus)

Social security 
expenses (of 

which pension 
expenses

Salaries and other 
remuneration 

(of which bonus)

Social security 
expenses (of 

which pension 
expenses

Salaries and other 
remuneration 

(of which bonus) 

Social security 
expenses (of 

which pension 
expenses

Board and CEO and other 
senior executives 7,966,659 3,839,038 9,087,486 3,268,976 10,527,176 4,954,908

(0) (2,015,755) (0) (1,480,492) (0) (1,647,270)
Other employees 39,635,043 9,835,601 23,203,627 9,325,690 18,519,160 7,141,986

(0) (1,114,504) (0) (1,008,997) (0) (1,072,654)
Group 47,601,702 13,674,639 32,291,113 12,594,666 29,046,336 12,096,894

(0) (3,130,259) (0) (2,489,489) (0) (2,719,924)

Salaries and other remuneration: board, CEO and other senior executives

2020
base salary/

board fee
Variable

remuneration
Other 

benefits
Pension
expense Total

Board of directors 
Erik Lindgren (chairman) 200,000 200,000
Magnus Dimert 150,000 150,000
John Womack 150,000 150,000

CEO and other senior executives
Michael Lindskog (CEO) 1,614,000 150,785 339,920 2,104,705
Other senior executives 5,645,325 100,000 18,245 1,675,835 7,439,405
Total: 7,759,325 100,000 169,030 2,015,755 10,044,110

2019
base salary/

board fee
Variable

remuneration
Other 

benefits
Pension
expense Total

Board of directors 
Erik Lindgren (chairman), 25 Sep–31 Dec 124,000 124,000
Nils Winberg (chairman), 1 Jan–24 Sep 119,000 119,000
Magnus Dimert 150,000 150,000
John Womack 150,000 150,000
Thomas Keifer 150,000 150,000

CEO and other senior executives
Michael Lindskog (CEO), 15 Oct–31 Dec 323,972 55,523 62,231 441,726
Thomas Keifer (CEO) 1 Jan–9 Aug 2,048,270 3,433 471,171 2,522,874
Other senior executives 6,059,578 70,000 73,702 947,090 7,150,370
Total: 9,000,820 70,000 132,658 1,480,492 10,683,970

2018
base salary/

board fee
Variable

remuneration
Other 

benefits
Pension
expense Total

Board of directors
Nils Winberg (chairman) 350,000 350,000
Magnus Dimert 150,000 150,000
John Womack 150,000 150,000

CEO and other senior executives
Thomas Keifer (CEO) 3,044,616 600,000 2,256 732,822 4,379,694
Other senior executives 6,202,560 25,186 914,448 7,142,194
Total: 9,897,176 600,000 27,442 1,647,270 12,171,888

Remuneration to senior executives
Principles
The chairman and members of the board receive fees decided 
upon by the annual general meeting.

Board of Directors and CEO
At the annual general meeting held on 8 May 2020 it was 
decided that fees will be paid in the amount of SEK 500,000 to 
the board of directors for the period until the 2021 annual 
general meeting. There are no pension expenses or pension 
obligations with respect to the board of directors. The CEO of 
the parent company has total salary and remuneration amount-
ing to SEK 1,614,000 (2019: SEK 2,372,000; 2018: SEK 3,645,000).

The board of directors decides on principles for remuneration to 
senior executives, both fixed and variable remuneration in the 
Company. Remuneration to other senior executives comprises 
base salary.

Severance compensation
The Company and the CEO shall both comply with a termination 
period of six months upon termination of the CEO’s employ-
ment. Upon termination by the Company, the CEO may be 
placed on garden leave.
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NOTE 8 FINANCIAl INCOME AND EXPENSES
2020 2019 2018

Financial income
Interest income in accordance with the effective rate method 2 82 637
Total 2 82 637

All interest income relates to financial items valued at accrued acquisition value.

2020 2019 2018
Financial expenses
Financial expenses in accordance with the effective rate method –3,557,433 –4,255,248 –3,601,274
Total –3,557,433 –4,255,248 –3,601,274

All financial expenses relate financial items valued at accrued acquisition value.

NOTE 9 INCOME TAX
The main components with respect to tax costs for the financial period are as follows:

2020 2019 2018
Income statement, group
Current tax –17,106,155 –7,979,756 –3,799,638
Change in deferred tax relating to temporary differences –3,505,655 –916,335 –552,586
Total reported tax –20,611,810 –8,896,091 –4,352,224

Reconciliation of effective tax rate
Reported profit before tax 100,595,120 42,653,273 17,909,039
Tax on reported profit at applicable tax rate, 21.4% –21,527,356 –9,127,800 –3,939,989
Tax effect of:
Non-taxable income 904,723 59,303 –
Non-deductible expenses –521,134 –115,581 –159,494
Loss carry forwards for which no deferred tax claim is reported – –7,474 –252,742
Effective change in tax rate 531,956 295,462 –
Reported tax –20,611,810 –8,896,091 –4,352,224
Effective tax rate –20.5% –20.9% –24.3%

The average effective tax rate is 20.5%, 2019: 20.9%, 2018: 24.3%.

Deferred income tax relates to:

Temporary differences

Deferred
tax claim

31 Dec 2020 

Deferred
tax liability

31 Dec 2020

Deferred
tax claim

31 Dec 2019

Deferred
tax liability

31 Dec 2019

Deferred
tax claim

31 Dec 2018

Deferred
tax liability

31 Dec 2018
Tangible assets 176,299 0 105,361 0 86,870 0
Tax allocation reserves 0 13,721,992 0 10,344,677 0 –9,359,615
Total 176,299 13,721,992 105,361 10,344,677 86,870 –9,359,615

Reported as follows in the statement  
of  financial position:
Deferred tax claims 176,299 105,361 86,870
Deferred tax liabilities –13,871,034 –10,294,441 –9,359,615
Total –13,694,735 –10,189,080 –9,272,745

Reconciliation of deferred taxes
Opening balance –10,189,080 –9,272,745 –8,720,159
Tax expenses/income reported in  
income statement –3,505,655 –916,335 –552,586
Closing balance –13,694,735 –10,189,080 –9,272,745
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NOTE 10 DIVESTMENT OF SUbSIDIARY
On 15 December 2020, 100% of the Group’s holding in Artglass i Malmö AB was sold.

DIVESTMENT OF ASSETS AND lIAbIlITIES AND EFFECT ON THE COMPANY’S CASH FlOW.
The table below shows the book value of assets and liabilities on the date of sale.

Assets
Intangible assets 408,199
Inventory 2,583,326
Other current receivables 1,812,385
Cash and cash equivalents 1,305,422
Total assets 6,109,332

liabilities
Accounts payable 3,144,527
Other liabilities 454,914
Deferred tax liabilities 411,590
Total liabilities 4,011,031
Total divested net assets 2,098,301
Profit from sale 2,401,699
Purchase price 4,500,000

Effect of the sale on cash flow Cash,flow
Received purchase price 4,500,000
Cash and cash equivalents in the sold business –1,305,422
Net cash flow from the sale 3,194,578

NOTE 11 EARNINGS PER SHARE
The calculation of earnings per share before dilution is carried 
out by dividing the profit for the period attributable to share-
holders of the parent company by the weighted average number 
of outstanding ordinary shares in the period.

When calculating earnings per share after dilution, the potential 
ordinary shares to which outstanding warrants correspond are 
added to the share that gives rise to a dilution effect. This is the 
case if the issuance of shares in accordance with the program 
would lead to an issuance at a lower price than the average price 
of outstanding ordinary shares during the period.

2020 2019 2018
Profit for the period 79,983,310 33,757,181 13,556,815
Adjustments – – –
Profit for the period for calculation before and after dilution 79,983,310 33,757,181 13,556,815

Average number of ordinary shares before dilution 20,249,258 20,221,025 20,161,398
Dilution effect of warrants 111,543 – –
Weighted number of ordinary shares after dilution 20,360,801 20,221,025 20,161,398

Earnings per share before dilution 3.95 1.67 0.67
Earnings per share after dilution 3.93 1.67 0.67

After the end of the reporting period, the Company resolved at an extraordinary general meeting held on 11 February 2021 to carry out 
a 1:20 share split. The above information has been adjusted for the split with respect to all periods.

NOTE 12 INTANGIblE ASSETS
Website 2020-12-31 2019-12-31 2018-12-31
Opening accumulated acquisition value 929,682 500,000 500,000
Ongoing intangible asset – 429,682 –
Sale –929,682 0 0
Closing accumulated acquisition value 0 929,682 500,000

Opening accumulated amortization –500,000 –500,000 –500,000
Sale 521,483 – –
Amortization for the period –21,483 – –
Closing accumulated amortization 0 –500,000 –500,000
Closing reported value 0 429,682 0
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NOTE 13 GOODWIll
31 Dec 2020 1 Jan 2020 31 Dec 2019 1 Jan 2019 31 Dec 2018

Opening accumulated acquisition value 299,949,397 299,949,397 299,949,397 299,944,597 299,944,597
Closing accumulated acquisition value 299,949,397 299,949,397 299,949,397 299,944,597 299,944,597

Closing reported value 299,949,397 299,949,397 299,949,397 299,944,597 299,944,597

GOODWIll 
Goodwill of SEK 299.9 million relates to the subsidiary RugVista 
AB. Goodwill is not amortized but is instead tested for impair-
ment each year at the lowest level on which there are separate 
identifiable cash flows (cash-generating units). Testing of 
RugVista AB for impairment has been carried out and Group 
management has determined that there is no need to impair the 
reported amount since the result of the analysis is that the value 
of assets corresponds to, or exceeds, the carried amount also 
taking into account several scenarios with respect to RugVista 
AB’s future development. 

The reported values for goodwill are tested for impairment by 
calculating their recoverable amount, which is based on calcula-
tions of value in use. These calculations are based on estimated 
future cash flows before tax based on the financial budget for 
2021 and a forecast of future development for the immediately 
following 4 years. Cash flows beyond five years have been 
extrapolated applying an assessed rate of growth of 2% per year 
in line with general expectations of inflation and an assessment 
of changes in EBITDA margin.

Management has made the assessment that the annual rate of 
growth for the cash-generating unit over the forecast period is 
the single most important assumption. The rate of growth has 

been assessed based on historic rates of growth and anticipated 
growth of the online market for the Group’s products going 
forward.

The discount rate used is stated before tax and reflects specific 
risks related to the cash generating unit.

Significant assumptions used for calculation of value in use:
Annual growth 2%1)

Discount rate before tax 14.2%2)

A number of sensitivity analyses have been carried out to assess 
whether possible disadvantageous changes might result in 
impairment. The analysis focused on a reduction of 15% in the 
average rate of growth of income, a weakening of 5% in EBITDA 
margin and an increase in the discount rate of 3.5%, tested 
 individually with all other factors being equal. The impairment 
test including conducted sensitivity analyses showed no need for 
impairment.

1) Rate of growth used to extrapolate cash flows beyond the forecast period
2)  Discount rate before tax is used in current calculation of estimated future cash 

flows

NOTE 14 TANGIblE ASSETS
31 Dec 2020 31 Dec 2019 31 Dec 2018

Equipment
Opening accumulated acquisition value 5,162,038 4,727,783 4,332,157
Depreciation for the period 2,060,905 615,536 395,626
Sales/disposals –44,266 –181,281 –
Closing accumulated acquisition value 7,178,677 5,162,038 4,727,783

Opening accumulated depreciation –3,478,996 –2,708,097 –2,041,059
Sales/disposals 12,633 – –
Depreciation for the period –939,459 –770,899 –667,038
Closing accumulated depreciation –4,405,822 –3,478,996 –2,708,097

Closing reported value 2,772,855 1,683,042 2,019,686
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NOTE 15 lEASES
The Group’s lease portfolio primarily comprises leases with 
respect to premises as well as a few leases for cars and trucks. 
Leases for premises are generally for a term of between 3 and 6 
years, while leases of cars and trucks are generally for a term of 
between 3 and 5 years. The Group’s liabilities in leases are 
secured by the lessor’s title.

Most of the Group’s leases include options regarding renewal or 
early termination. These possibilities are used by the Group to 
allow for flexibility in the lease portfolio and to adapt to the oper-
ations. With respect to leases regarding cars, there is usually a 
possibility to buy the cars, which is usually exercised by the 
Group. Once the Group is reasonably certain that it will exercise 
an option, this is taken into consideration in the calculation of 
leasing debt and right-of-use assets.

Right-of-use assets
Depreciation is calculated follows: Number of years
Leased premises 3–6 years
Leased cars 3–5 years
Leased trucks 3–5 years

The table below presents the book value of right-of-use assets 
and depreciation per type of asset as well right-of-use assets 
added during the financial period: 

2020 Premises
Cars and 

trucks Total
Depreciation –6,731,671 –116,620 –6,848,291
Closing balance 
31 December 2020 28,816,752 66,948 28,883,700

Right-of-use assets added during the 2020 financial year 
amounted in total to SEK 0 million

2019 Premises
Cars and 

trucks Total
Depreciation –6,814,650 –569,737 –7,384,387
Closing balance 
31 December 2019 35,548,423 201,425 35,749,848

Right-of-use assets added during the 2019 financial year 
amounted in total to SEK 16.7 million.

leasing debt
The table below presents the amounts reported as leasing debt 
in the consolidated balance sheet.

31 Dec 2020 31 Dec 2019
Long-term leasing debt 23,230,723 29,672,570
Current leasing debt 6,650,905 6,252,161
Total 29,881,628 35,924,731

The table below shows a term analysis with respect to contractual 
non-discounted payments of leasing debt.

31 Dec 2020 31 Dec 2019
Cash flow within 1 year 7,469,063 7,345,393
Cash flow within 2–5 years 24,509,317 29,003,293
Cash flow after 5 years – 2,955,075
Total 31,978,380 39,303,761

Reported expenses related to leases
The table below shows the amounts related to leases that have 
been reported in the consolidated income statement during the 
period.

Expenses 31 Dec 2020 31 Dec 2019
Depreciation of right-of-use assets 6,848,291 7,384,387
Interest expenses for leasing debt 1,026,017 851,166
Total 7,874,308 8,235,553

The Group’s total cash flow for leases amounted to 7,334,200; in 
2019 to 7,831,655.

NOTE 16 INVENTORY
31 Dec 2020 31 Dec 2019 31 Dec 2018

Finished goods and goods for resale 89,634,615 136,170,659 140,287,149
Goods in transit 0 1,997,549 2,032,446
Right of return stock 1,362,714 390,279 278,626
Total 90,997,329 138,558,487 142,598,221

Inventory is valued at the lower of acquisition value and net real-
izable value where acquisition value is calculated in accordance 
with FIFU method (first in, first out). Purchased products are 
valued at acquisition value. The net realizable value is defined as 
selling price less selling expenses. Adjustment to net realizable 
value includes assessment of obsolescence. The Group’s strong 
net revenue growth combined with challenges to the supply of 
products due to Covid 19 contributed to a significant decline in 
the value of inventory in 2020.

The right of return is calculated when the transaction price is 
established and revenues are reduced by the selling price of the 
products that are expected to be returned, and reported as a 
repayment liability. A right of return asset is reported corre-
sponding the right to repossess the product from the customer. 
Historic data is used as a starting point for assessing the risk of 
return at the time of sale.

The risk of return is calculated so that there is no material risk of 
reversal of reported revenues in subsequent reporting periods, 
based on an average of actual returns during the 12 months 
prior to the relevant reported period. The strong net revenue 
growth contributed to an increase in right of return stocks.



Invitation to acquire shares in RugVista Group AB (publ)F-18

HISTORICAl FINANCIAl INFORMATION

NOTE 17 FINANCIAl INSTRUMENTS AND FINANCIAl RISK MANAGEMENT

FINANCIAl ASSETS AND lIAbIlITIES PER CATEGORY
Financial assets valued at accrued acquisition value 31 Dec 2020 31 Dec 2019 31 Dec 2018
Financial assets in the balance sheet
Other receivables 7,926,111 6,994,307 4,966,884
Cash and cash equivalents 139,508,111 45,581,993 16,692,710
Total 147,434,222 52,576,300 21,659,594

The maximum credit risk of the assets comprises amounts 
reported in the table above. The Group has received no pledged 
securities in respect of the financial net assets.

Other receivables primarily comprise receivables from payment 
providers with whom the Group co-operates in order to offer 
payment and financing solutions to end customers as well as 
various current receivables. 

Book value corresponds in all essential respects to fair value.

Other financial liabilities valued at accrued acquisition value 31 Dec 2020 31 Dec 2019 31 Dec 2018
Financial liabilities in the balance sheet
Liabilities to credit institutions 0 88,000,000 99,000,000
Accounts payable 70,646,028 33,707,595 43,775,900
Other liabilities 2,873,945 2,778,084 3,870,983
Accrued expenses 18,765,227 12,104,714 7,203,644
Leasing debt 29,881,628 35,924,731 –
Total 122,166,828 172,515,124 153,850,527

Fair value of financial assets is considered to correspond to the reported value.

Financial risk management
RugVista Group AB(publ) is subject to a number of financial risks 
such as currency risk, interest rate risk, credit risk and liquidity 
risk. The Group’s overall risk management strategy is focused on 
managing uncertainty on the financial markets and endeavoring 
to minimize possible disadvantageous effects on the Group’s 
financial results. The most important financial risks are 
described below.

Currency risk
The Group’s operations are in Sweden, and SEK is also the func-
tional currency. The Group’s sales predominantly take place in 
EUR and purchasing also primarily takes place in EUR and, to a 
small extent, in USD. Since the major payment streams take 
place in EUR, the currency risk is relatively small. The RugVista 
Group does not engage in any active currency hedging of esti-
mated flows in foreign currency. 

Interest rate risk
Since the Group has repaid all liabilities to credit institutions, 
only a few interest payments remain which are driven by IFRS 16 
rules and thus the interest rate risk is low.

Credit risk
Credit risk means the risk of losses as a consequence of a coun-
terparty being unable to discharge its contractual obligations. 
The Group offers its customers payment and financing solutions 
via payment providers, with the risk primarily being linked to 
claims against these payment providers. When a customer 
purchases on credit, the Group thus has no credit risk since the 
credit is assumed by the payment service provider. Receivables 
from payment providers are normally paid within 3–5 days. The 
Group reports no provisions for anticipated credit losses since 
the risk is deemed to be insignificant.

liquidity risk and cash flow risk
The Group has a degree of seasonal variations in cash flow. 
The Group makes forecasts of cash flow to ensure a significant 
margin of liquidity.
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The table below shows agreed outstanding terms to maturity (non-discounted values) of the financial liabilities.

Financial liabilities 1 year 2–5 years After 5 years Anticipated cash flow 2021
Liabilities to credit institutions 0 0 0 0
Leasing debt 7,469,063 24,509,317 0 7,469,063
Accounts payable 70,646,028 0 0 70,646,028
Other liabilities 2,873,945 0 0 2,873,945
Accrued expenses 18,765,227 0 0 18,765,227
Total 99,754,263 24,509,317 0 99,754,263

Financial liabilities 1 year 2–5 years After 5 years Anticipated cash flow 2020
Liabilities to credit institutions 11,000,000 77,000,000 0 11,000,000
Leasing debt 7,345,393 29,003,293 2,955,075 7,345,393
Accounts payable 33,707,595 0 0 33,707,595
Other liabilities 2,778,084 0 0 2,778,084
Accrued expenses 12,104,714 0 0 12,104,714
Total 66,935,786 106,003,293 2,955,075 66,935,786

Financial liabilities 1 year 2–5 years After 5 years Anticipated cash flow 2019
Liabilities to credit institutions 11,000,000 88,000,000 0 11,000,000
Leasing debt 0 0 0 0
Accounts payable 43,775,900 0 0 43,775,900
Other liabilities 3,870,983 655,721 0 3,870,983
Accrued expenses 7,203,644 0 0 7,203,644
Total 65,850,527 88,655,721 0 65,850,527

Anticipated cash flow includes interest and repayments of principal.

Risk management of capital 
The Group’s capital structure shall be maintained on a level which ensures the possibility to continue to conduct the business to create 
income for the shareholders and benefit for other stakeholders, at the same time as an optimal structure is obtained in order to reduce 
capital expenses. 

CHANGE IN FINANCIAl lIAbIlITIES
1 Jan 2018 Cash flows No effect on cash flow 31 Dec 2018 

Additional
 leasing debt

Liabilities to credit institutions 110,000,000 –11,000,000 99,000,000
Leasing debt 0 0 0
Total 110,000,000 –11,000,000 – – – 99,000,000

1 Jan 2019 Cash flows No effect on cash flow 31 Dec 2019
Additional

 leasing debt
Liabilities to credit institutions 99,000,000 –11,000,000 88,000,000
Leasing debt 25,658,660 –7,254,925 17,520,996 35,924,731
Total 124,658,660 –18,254,925 – – 17,520,996 123,924,731

1 Jan 2020 Cash flows No effect on cash flow 31 Dec 2020 
Additional

 leasing debt
Liabilities to credit institutions 88,000,000 –88,000,000 0
Leasing debt 35,924,731 –6,043,103 29,881,628
Total 123,924,731 –94,043,103 – – – 29,881,628

NOTE 18 CASH AND bANK bAlANCES
31 Dec 2020 31 Dec 2019 31 Dec 2018

Available balances 139,508,111 45,581,993 16,692,710
Total 139,508,111 45,581,993 16,692,710

NOTE 19 PREPAID EXPENSES
31 Dec 2020 31 Dec 2019 31 Dec 2018

Prepaid rental expenses 1,023,617 0 1,817,451
Prepaid insurance premiums 47,455 233,123 297,158
Other prepaid expenses 526,812 815,331 241,416
Total 1,597,884 1,048,454 2,356,025

Note 17 Financial instruments and financial risk management, cont.
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NOTE 20 ASSETS PlEDGED FOR OWN lIAbIlITIES AND CONTINGENT lIAbIlITIES
liabilities to credit institutions 31 Dec 2020 31 Dec 2019 31 Dec 2018
Collateral charges – 40,000,000 40,000,000
Total 0 40,000,000 40,000,000

NOTE 21 DEFERRED INCOME AND ACCRUED EXPENSES
31 Dec 2020 31 Dec 2019 31 Dec 2018

Advances from customers 0 79,064 118,755
Accrued salary and personnel expenses 6,822,165 6,423,818 4,908,745
Provisions for returns 6,275,430 1,492,325 993,780
Other accrued expenses 6,983,473 4,685,786 2,232,399
Total 20,081,068 12,680,993 8,253,679

NOTE 22 EQUITY
Number of shares 31 Dec 2020 31 Dec 2019 31 Dec 2018
Opening balance 1,011,353 1,010,981 1,001,000
New share issue 2,675 372 9,981
Closing balance 1,014,028 1,011,353 1,010,981
Quotient value in SEK 1 1 1

Dividend
RugVista Group AB (publ) has issued no dividend.

Share capital 
The share capital of the parent company solely comprises fully paid-up ordinary shares with a nominal value (quotient value) of SEK 1 
per share.The Company has 1,014,028 shares, which are ordinary shares.

Other contributed capital
Shareholder contributions, warrant premiums and share premium reserve are reported in this category. All market values are obtained 
using the Black Scholes model.

Date of issuance Expiration date Number of warrants
16 Mar 2017 16 Mar 2022 13,140
13 Apr 2018 13 Apr 2023 14,580
24 Oct 2019 24 Oct 2024 16,368

Total: 44 088 total dilution 4.3%

See also notes 8 and 11

At a board meeting held on 18 August 2020 the board of direc-
tors decided, pursuant to authorization granted by the general 
meeting, on a private placement of new shares to the CEO and 
certain other senior executives at a subscription price corre-
sponding to market value. The new issue raised SEK 1.0 million 
for the Company and there were 1,672 newly issued shares. 

At an extraordinary general meeting held on 30 June 2020, the 
general meeting resolved on a direct placement of new shares to 
senior executives at a subscription rate corresponding to market 
value. The new share issue raised SEK 0.6 million for the 
Company and there were 1,003 newly issued shares. At the 
same time, the board was authorized, on one or more occasions 
until the 2021 annual general meeting, applying or disapplying 
shareholder pre-emption rights, to decide on a new issue of not 
more than 3,500 shares and 5,900 warrants.

At an extraordinary general meeting held on 22 October 2019, 
the general meeting resolved on private placements of new 
shares and warrants to the Company’s CEO. The subscription 
price for the shares and warrants corresponds to their market 
value. The new issues raised SEK 0.5 million for the Company 
and there were 372 newly issued shares and 16,368 warrants. 

In 2018, a private placement was carried out to senior executives 
and other key persons which raised SEK 3.8 million for the 
Company. 9,981 new shares and 14,580 warrants were issued.
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NOTE 23 SHARE-RElATED REMUNERATION
The Company has three warrant programs: series 2017/2022, 
series 2018/2023 and 2019/2024. The programs have been 
allotted to the CEO and other senior executives. 

The exercise price for the warrants corresponds to the fair value 
of the underlying assets at the time of allocation. The exercise 
price is recalculated upwards at an annual rate of 10% up to the 
date of exercise. The programs are for 5 years from the date of 
allotment, after which there is a 30-day subscription period. 
Subscription may take place earlier if the Company becomes the 
subject of an exit. The Company uses the Black Scholes model 
for valuing the warrants.

Changes in outstanding warrants during the period
2020 2019 2018 

Outstanding on 1 January 44,088 27,720 13,140
Issued during the period 0 16,368 14,580
Outstanding on 31 December 44,088 44,088 27,720
Exercisable at end of period – – –

After the balance sheet date, a 20:1 share split was carried out 
after which there were 881,760 warrants. 

The weighted average contractual length of outstanding 
warrants was 2.53 years on 31 December 2020 (2019: 3.53 
years; 2018: 3.77 years)

The weighted fair value of issued warrants in 2019 was SEK 22.90 
(2018: SEK 46.5). No warrants were issued in 2020.

On 31 December 2020, the range of exercise prices for warrants 
was SEK 401–495 SEK (2019: SEK 345–450; 2018: SEK 399–409)

The table below shows input and assumptions in the option 
model that had been applied on the date of allotment during the 
period:

2020 2019 2018 
Fair value of the share on 
 valuation date – 336 382 
Exercise price – 706 615 
Warrant price – 22.95 46.50
Anticipated volatility – 30% 30%
Risk-free interest rate – 1% 1%
Anticipated term – 5 5 

The anticipated volatility assumes that historic volatility over a 
period corresponding to the term of the warrants is indicative 
also of future trends, but will not necessarily be the outcome. 

NOTE 24 CONTINGENT lIAbIlITIES
31 Dec 2020 31 Dec 2019 31 Dec 2018

Counter-guarantee to bank guarantee to Swedish Customs 955,599 769,711 567,000
Total 955,599 769,711 567,000

NOTE 25 DISClOSURE REGARDING TRANSACTIONS WITH ClOSElY RElATED PARTIES
The following business connections took place on normal market terms and requirements (“at arm’s length”) and the Company is 
deemed to be closely related to parties are listed in the table below:

Name Relation % of shares
Entities with controlling influence over the Company:
Litorina Partners IV Ltd Majority shareholder 63.6%

Closely related persons:
Senior executives Senior executives 0.5%
Other closely related companies:
Litorina Capital Advisor AB Director 0%
Indexon AB Partner 21.0%
Transistormedia AB. Cutting Edge Cunstruction AB Director. partner 10.6%
Vision IT Commerce Scandinavia AB Partner 1.5%
Jordmöllan AB Partner 1.4%
Storviksudden AB Board chairman. Partner 0.4%
Womack Investor Relations AB Director. Partner 0.1%
Lygna AB Director. Partner 0.8%
Swetorn AB Partner 0.1%
T Rex Holding AB Partner 0.0%
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The table below shows the total number of transactions entered into with closely related parties during the relevant financial period. 
All transactions have taken place on market terms.

Entities with
influence over the group

Closely related persons
and other closely related 

companies
litorina Partners IV ltd Senior executives/CEO Other closely related companies

Sale to/Acquisition from closely related 
party (SEK ’00) 2020 2019 2018 2020 2019 2018 2020 2019 2018 
Purchased from closely related party – – – – 1,892 – 607 227 1,027
Sale of subsidiary to closely related party – – – – – – 3,240 – –
Liabilities to closely related parties – – – – 500 – 83 63 72
Warrants – – – – 375 678 – – –
New issue – – – 1,100 125 3,813 500 – –

On 15 December, Artglass i Malmö AB was acquired by Storviksudden AB (28%) and T Rex Holding (44%).
Purchases from related parties relate to consulting engagements. See also note 7.

NOTE 26 SIGNIFICANT EVENTS SINCE THE END OF THE FINANCIAl PERIOD
On 11 February 2021, an extraordinary general meeting of the 
shareholders of the Company was held at which, among other 
things, it was decided to elect Eva Boding as a new director, to 
make changes to the articles of association and on a share split 
(division of the Company’s shares). 

At an extraordinary general meeting held on 17 February 2021, 
it was decided to change the articles of association. Among other 
things, the Company category was changed from private to 
public company and the consent provision in the articles of asso-
ciation was deleted. Thereafter, it was decided that a CSD provi-
sion would be inserted in the articles of association, entailing 

that the Company’s shares will be registered in a central securi-
ties depository register at Euroclear Sweden AB in accordance 
with the Central Securities Depository and Financial Instruments 
Accounts Act (1998:1479) as from 26 February 2021 and that the 
post-transfer purchase rights clause in the articles of association 
would be deleted, conditional on Litorina Capital Advisors AB 
approving that the articles of association be changed in accord-
ance with the decision.

On 24 February, the Group announced its intention to list its 
shares on Nasdaq North Premier Growth Market.

Note 25 Disclosure regarding transactions with closely related parties, cont.
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THIS IS A LITERAL TRANSLATION OF THE SWEDISH ORIGINAL REPORT INCLUDED IN REVR 5
INDEPENDENT AUDITOR’S REPORT

To the Board of Directors of RugVista Group AB (publ), corporate identity number 559037-7882

REPORT ON THE CONSOlIDATED ACCOUNTS
Opinions
We have audited the consolidated accounts of RugVista Group AB (publ) for the period of three years ended 31 December 2020. 
The consolidated accounts of the company are included on pages F2–F22 in this prospectus.

In our opinion, the consolidated accounts have been prepared in accordance with the Annual Accounts Act and present fairly, in 
all material respects, the financial position of the group as of the 31 December 2020, 31 December 2019 and 31 December 
2018 and their financial performance and cash flow for each of the three financial years ending the 31 December of 2020 in 
accordance with International Financial Reporting Standards (IFRS), as adopted by the EU, and the Annual Accounts Act.

basis for Opinions
We conducted our audit in accordance with International Standards on Auditing (ISA) and generally accepted auditing standards 
in Sweden. Our responsibilities under those standards are further described in the Auditor’s Responsibilities section. We are inde-
pendent of the group in accordance with professional ethics for accountants in Sweden and have otherwise fulfilled our ethical 
responsibilities in accordance with these requirements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our opinions.

Responsibilities of the board of Directors and the Managing Director
The Board of Directors and the Managing Director are responsible for the preparation of the consolidated accounts and that 
they give a fair presentation in accordance with the Annual Accounts Act and in accordance with IFRS as adopted by the EU. 
The Board of Directors and the Managing Director are also responsible for such internal control as they determine is necessary 
to enable the preparation of consolidated accounts that are free from material misstatement, whether due to fraud or error.

In preparing the consolidated accounts, The Board of Directors and the Managing Director are responsible for the assessment 
of the group’s ability to continue as a going concern. They disclose, as applicable, matters related to going concern and using the 
going concern basis of accounting. The going concern basis of accounting is however not applied if the Board of Directors and 
the Managing Director intends to liquidate the group, to cease operations, or has no realistic alternative but to do so.

Auditor’s responsibility
Our objectives are to obtain reasonable assurance about whether the consolidated accounts as a whole are free from material 
misstatements, whether due to fraud or error, and to issue an auditor’s report that includes our opinions. Reasonable assur-
ance is a high level of assurance, but is not a guarantee that an audit conducted in accordance with ISAs and generally accepted 
auditing standards in Sweden will always detect a material misstatement when it exists. Misstatements can arise from fraud or 
error and are considered material if, individually or in the aggregate, they could reasonably be expected to influence the 
economic decisions of users taken on the basis of these consolidated accounts.

THE AUDITOR’S REPORT ON NEW (OR RESTATED) HISTORICAl 
FINANCIAl STATEMENTS
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HISTORICAl FINANCIAl INFORMATION

As part of an audit in accordance with ISAs, we exercise professional judgment and maintain professional skepticism throughout 
the audit. We also: 

◗◗ Identify and assess the risks of material misstatement of the consolidated accounts, whether due to fraud or error, design and 
perform audit procedures responsive to those risks, and obtain audit evidence that is sufficient and appropriate to provide a 
basis for our opinions. The risk of not detecting a material misstatement resulting from fraud is higher than for one resulting 
from error, as fraud may involve collusion, forgery, intentional omissions, misrepresentation, or the override of internal 
control.

◗◗ Obtain an understanding of the group’s internal control relevant to our audit in order to design audit procedures that are 
appropriate in the circumstances, but not for the purpose of expressing an opinion on the effectiveness of the internal 
control. 

◗◗ Evaluate the appropriateness of accounting policies used and the reasonableness of accounting estimates and related 
 disclosures made by the Board of Directors and the Managing Director. 

◗◗ Conclude on the appropriateness of the Board of Directors’ and the Managing Director’s use of the going concern basis of 
accounting in preparing the consolidated accounts. We also draw a conclusion, based on the audit evidence obtained, as to 
whether any material uncertainty exists related to events or conditions that may cast significant doubt on the group’s ability to 
continue as a going concern. If we conclude that a material uncertainty exists, we are required to draw attention in our 
 auditor’s report to the related disclosures in the consolidated accounts or, if such disclosures are inadequate, to modify our 
opinion about the consolidated accounts. Our conclusions are based on the audit evidence obtained up to the date of our 
auditor’s report. However, future events or conditions may cause a group to cease to continue as a going concern.

◗◗ Evaluate the overall presentation, structure and content of the consolidated accounts, including the disclosures, and whether 
the consolidated accounts represent the underlying transactions and events in a manner that achieves fair presentation.

◗◗ Obtain sufficient and appropriate audit evidence regarding the financial information of the entities or business activities 
within the group to express an opinion on the consolidated accounts. We are responsible for the direction, supervision and 
performance of the group audit. We remain solely responsible for our opinions. 

We must inform the Board of Directors of, among other matters, the planned scope and timing of the audit. We must also 
inform of significant audit findings during our audit, including any significant deficiencies in internal control that we identified. 

Malmö on 9 March 2021
Ernst & Young Ab

Martin Henriksson
Authorized Public Accountant
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ADDRESSES

RUGVISTA GROUP Ab (PUbl)
Head office

Visiting and postal address
Ringugnsgatan 11

SE-216 16 Limhamn, Sweden

JOINT GlObAl COORDINATORS
 Carnegie Investment bank Ab AbG Sundal Collier Ab
 Regeringsgatan 56 Regeringsgatan 25
 SE-103 38 Stockholm, Sweden SE-111 53 Stockholm, Sweden
 www.carnegie.se www.abgsc.com

lEGAl ADVISOR TO RUGVISTA GROUP AND lITORINA IV l.P.

Mannheimer Swartling Advokatbyrå
Carlsgatan 3 / Norrlandsgatan 21

P.O. Box 4291 / P.O. Box 1711
SE-203 14 Malmö, Sweden / SE-111 87 Stockholm, Sweden

www.mannheimerswartling.se 

lEGAl ADVISOR TO JOINT GlObAl COORDINATORS

baker & McKenzie Advokatbyrå Kb
Vasagatan 7
P.O. Box 180

SE-101 23 Stockholm, Sweden
www.bakermckenzie.com 

AUDITOR
Ernst & Young AB

Nordenskiöldsgatan 24
P.O. Box 4279

SE-203 14 Malmö, Sweden
www.ey.com

ADDRESSES
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